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Py, | Huron’s new Velvet Rainbow cam- 


paign the master touch that means more business for you 


Writer-cartoonist don herold has created for 
you a direct-mail package brimful of the sure- 
fire sales appeal which has made him the coun- 
try’s top salesman-in-print. It includes two 
letters and three postcards for you to reproduce 

all delightfully illustrated and written in the 


friendly herold fashion. 


As a user of Huron’s Velvet Rainbow, you 
also receive counter cards reproducing our new 
LIFE ads as well as completely new TV scripts 
and radio commercial transcriptions, telephone 


does 5 shirts for about 1¢. 


EASY TO USE, Velvet Rainbow 
speeds work 
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VELVET RAINBOW BEST for 
all starching and sizing 





EXPERT SERVICE —Huron's 
staff is always ready to help 


and routeman solicitations, newspaper ad mat 
and other sales-producing material. 

Huron’s campaign made laundry history last 
year — first successful “helping hand” promo- 
tion of its kind ever staged by an allied indus- 
try member. This year it’s bigger and better — 
headlining don herold as your star salesman. 
Start right now to build more business with 
Huron... phone your jobber today — tell him 
to count you in on this money-making program. 


Huron Milling Co., 9 Park PI, N.Y. 7, N.Y. 


A.4.27 


VELVET RAINBOW 


Helps you do quality work — Sell it too 


SALES OFFICES: 161 E. Grand Ave., Chicago 11; 383 Brannan St., 
San Francisco 7; 607 Second National Building, Cincinnati 2. 
FACTORIES: Harbor Beach, Michigan. 








SOUTHERN MILLS, INC. 


5865 WELLS STREET, S.W., PHONE LAMAR 1991, ATLANTA 
10-103 Merchandise Mart, Phone Delaware 7.5193, CMICAGO 54 
South McGarry Street Phone Richmond 7-024 
515, Phone W 


1641 LOS ANGELES 2 
DETROIT 14 


1627 West Fort Street, Suite 
4924 Greenville Avenue 


233 Broadway, Phone Beekmon 


dward |.9673 
Phone Forest 86-4377, DALLAS 4 
3-9260, NEW YORK 7 


April 15, 1955 
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COTTONBLOSSOM 


Laundry Textiles 
Sold by Distributors 


Everywhere 


The Lady Was A Hit 


fo say that the lady who addressed the AIL Youns 
Men's Conference Jast month was, in our opinion 


the “hit of the show” is not to imply in any way that 


the gentlemen on the program failed to uphold the 


high standard set by the speakers at previous conter 
ences As a matter of fact, the speeches were ill 
of keen interest to those young laundry executive 
and allied tradesmen who attended.) Nor is it fair 
PUBLISHED MONTHLY SINCE 1893 to assume that our natural weakness for the gentle 


ex swayed our powers of reason At least we don't 
think it did! 


| The real reason we were so pleased to see the 

R Ee A te £ 4 : s c U t i) e debut of a lady at a conference which has hereto 

| fore been given over exclusively to male speakers 

} revolves around what the lady had to say and how 

JO} LXIl, No 4, APRI| 5, 1955 | she said it. We have long thought that well-trained 

capable women should play a greater role in’ the 

sales efforts and public relations activities of our in 

dustry and the appearance of Mrs. Almin Vander 

Features Weide on that program served to strengthen our 

conviction 

Industry's Young Men Discuss the Challenge to Management a a ee 

There's "Gold" in Those Washable Rugs By Howard Abernathy grees in costume design and fashion illustration from 

Training Supervisors To Supervise By James A. Barnes Texas State College for Women in 1944. She then 

Little Falls Management Offers Solutions to Four Production Problems traveled for Magnolia Petroleum Company as an as 

By Henry Mozdzer sistant computer in a seismograph crew—the first 

Advertising for the Laundryowner, Part XI By Robert M. Place woman ever employed in that capacity Eexpe rience 

How We Select and Train Our Over-the-Counter Employees in selling real estate, television time and other adver 

By Mrs. Almin Vander Weide tising media partially equipped her for her present 

We Consolidated Two Plants Into One for Greater Efficiency By Eugene Knepper position as sales manager at O'’Banion’s Laundry in 
Engineering Houston, Texas 

How To Maintain Belt Tension By Joseph C. McCabe 

We say these experiences partially equipped her 

because we can't help feeling that her busy life as a 


houswife and the mother of three children (ages 5 
Conventions 6 and 7, re spectively ) constitutes a major factor 
if not the major factor, contributing to her present 
success. After all, who should understand a house 
Texas Attendance Sets Record wife’s point of view better than another housewife? 


Missouri and Kansas Hold Joint Convention 


Chicago Cleanorama 


When we were in Houston two years ago we vis 
ited O'Banion’s Laundry, then open less than two 
years, and reported our findings in STancHROOM 


Departments 





Business at that time hadn't reached the point where 
6 | the plant was operating at half capacity Mrs. Van 
21 | der Weide wasn't on the staff then. O’Banion 1 
now operating at almost full capacity and is faced 


Editorial 

Letters to the Editor 
Laundry Business Trends 44 
Rhapsody in Bellew 52 fore it can actively solicit great amounts of additional 
Laundry News Notes 67 business. We bet Mrs. Vander Weide’s contribution 
Engineering Questions and Answers 74 | «to the management team has played i major role 


with the necessity of remodeling and expanding be 


New Products and Literature 78 | in this growth and we're happy to publish her re 
News From the Allied Trades 82 marks on getting over-the-counter employees to sell 
Obituaries 90 see page 40). We know you will find them enlight 
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| do — your laundryman. And I'll prove 
itif youll give me a minute of your time. 


Probably several of your friends do their 
own laundry take personal care of their 
own wash because they believe it’s safer in 
their own hands. 

Nothing could be farther from the truth. 
Very few women who do their own wash real- 
ize how much harder home washing is on 
clothes than your professional laundry. 

Why? The answer is in the name. Your 
professional laundry uses professional equip 
ment and soaps specially designed to pro- 
tect and preserve your washables in a way 
home washing can’t match. 

Take a walk around our laundry with me. 
Here, your wash is separated into six differ 
ent groups of fabrics and colors, each for its 
own special treatment. It’s gathered loosely in 
an open meshed net, and washed by squeezing 
action in a rotating cylinder. The dirt isn't 
banged, rubbed, and shaken out. It’s washed 
out, in nine — yes nine — complete changes ie 


. We Care about youl linen F perhaps 


of water lof them suds washes. There are even more than you do voursel ice that’ wha 


no agitator blades to rub and wear the fabric only way we can stav in business. We have to 


Then... the ironers. Many different sizes, wash your things cleaner, brighter, gentle: 


padded and shaped to protect buttons and than vou could vourself. or we don’t deserve 


seams. There’s no pulling, no rubbing of fab- the trust you've placed in us 


pies, OF sharp metal edges to lear them, And the next time one of your friends, o1 


the radio, tells you that home washing doe 


just as good a job, | wish you’d remember 


And most important of all, we wash your 
clothes with a special modern washing prod 
uct, designed just for professional laundries, 
called New PRIME SOHP. 

New PRIME SOHP is nothing like the box 
of soap or detergent you buy at the grocery. 
(As a matter of fact, no professional laundry 


these things 
Becau e caring about ,oul linen 


bu Hes 


uses just plain household soaps. ) It’s a blend 
of more than a dozen different spec ial SOPs, Attention Laundryowners! 


balanced just right to get the dirt out all Free reprints of this ad are available, 
the dirt, down to the heart of the fabric - with our company name and _ product 
safely. When your clothes are PRIME S¢ MHP name removed, for use in your bundles 
clean, they need much less bluing and bleach or mailing program. They may be im 
printed with your own laundry name and 


than home washed clothes. And bleach de 
address. Ask your jobber, or write 


stroys fabric strength faster than any other 
ingredient in laundering. 


Beach Soap Company 7 Lawrence, Mass. 


, C 4 ° ff ° ( 4 ( : ( 
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We borrowed an aircraft idea to make this 


All-New METRO-LITE Body 


Extra Light for Biggest Payload 











9 all-new extra-lightweight The problem was to bring you the mightiest profit building 


INTERNATIONALS with METRO LITE 
sais : combination in the multi-stop field the biggest payload capacity in the 
bodies, in3 lengths 9'6", 10'6", 12'7 


on wheelbases 115 to 137%". Max lightest, strongest body. We did it with the new Mrrro-Lirre body! 

interior width 78 ipacities 349, 387 . 

465 cv. 11, GVW 5,400 to 16,000 Ibs Phe result is nine brand new multi-stop INTERNATIONALS that are far lighter 
METRO Matic Transmission for model than steel, even lighter than aluminum, yet built to INTERNATIONAL 


up to 11,000 Ibs. GVW 
"f 1100 : tandards of quality and long life 


The all-new Merro-Lrre design uses the modern airplane-type principle 

of an inherently strong, rigid shell that eliminates weight-consuming posts and 
rails. [t combines magnesium alloy, aluminum alloy and reinforced glass 

fiber plastic for maximum strength and lightness. It provides 


8 inches greater inside width than comparable steel models 


New INTERNATIONALS with Metro-Lire bodies offer greater glass area, 

better visibility, many new comfort and convenience features. Yet they retain 
all the famous operating economy features that have made INTERNATIONAI 

the multi-stop leader for 17 straight years. See your INTERNATIONAL 


Dealer or Branch for all the details 


INTERNATIONAL HARVESTER COMPANY * CHICAGO 


international Harvester Builds McCORMICK © Farm Equipment and FARMALL Tractors Motor Truck ndustrial Power Refrigerators and Fre 


O Watch “The Halls of Ivy,” with Ronald Colman and Benita Hume, CBS-TV, Tuesdays, 8:30 p.m., EST 


INTERNATIONAL TRUCKS 


‘Standard of the Highway’ 
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“ATTRACTING NEW CUSTOMERS EVERY DAY,” says Bob Baer 


After much research T installed Speedy Washers finding them to be the best in construe- 
tion, ease of operation, low maintenance and high quality work. Since converting to Speedy 
\ ashers and taking advantage of Speedy's “Know-how” my loursinne ~- bias been hore protit- 
able. doing a larger volume in less space. My old customers are greatly pleased over the 
fine quality work. which is also attracting new customers every day 
I sure do recommend Speedy Washers and you can bet the next laundry [open will be 
100%% Speedy equipped. 

BOB BAER, 


Lancaster. Ohio 


*& 80% Increased Production in your present 
space with Speedy Washers. 

&* One Speedy Washer does the work of eight 
(8) automatics and one extractor. 

* One Speedy is equal to three (3) 25-lb. 
washers and one extractor. 


* Speedy Washer has ALL the advanced safety 










features. ¥ 2 
/ 
SEE OUR BOOTH AT THE NID. CONVENTION MAIL COUPON TODAY hs - 
im es On se al Lomed 
i SPEEDY WASHER MFG. CO SLJ-455 


AY MIAMI 47. f RIDA 


WASHES 
RINSES 
IEXTRACTS 


{ We, too, are intere sted in greater profits and satisfied 
customers, We would like more information and your pic 


torial catalog. This does not place us under any obligation 


WASHER MFG. CO. 
One Unit-! 5700 N.W. 35th AVENUE, MIAMI 47, FLORIDA 


Distributors in all principal cities 
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A national advertising campaign ma 


and if it is we are prepared to give it our unqualified 
upport 

The Professional Laundry Irie i“ 
profit organization incorporated in New Jersey 
certified to do business in Connecticut, New York, Dela 
ware and Pennsylvania as well, has been formed for the 
purpose of raising $250,000 with which to operate a 
year-long consumer advertising in behalf of 
the professional laundry industry. Television has been 
chosen as the advertising medium and the 300 laun 
dries within the range of stations WRCA-TV in New 
York and WCAU-TY in Philadelphia are eligible to be 
long to the corporation and participate in the « ampaign 

As we vo to press the group has succeeded mb secur 
ing signed notes from enough laundryowners in the 
area to assure more than half of the required amount of 
An advertising agency has been appointed to 
integrated program re 
with complete tie-in 


Foundation non 


and 


program 


Winey 
handle the campaign and 
volving around a TV personality 
materials for the use of laundry sales managers 
salesmen and store personnel, has been formulated 
There is a 50-50 chance that we shall be able to re- 
port next month that the campaign is ready to roll. 
Progress of the campaign will be followed with in 
tense interest by scores of laundryowners across the 
nation, including approximately 200 in Kentucky, Ohio, 
Michigan Wisconsin Indiana Hlinois and West Vir 
vinia who recently signed a petition addressed to the 
hoard of directors of the American Institute of Laun 
dering in which they expressed their ability and will 
ingness to do their part in support of a national adver 


an 


route 


ising Campaign 

Phe Professional Laundry Foundation plan is being 
organized in such a way that it can be easily expanded 
to include groups of laundries in other states and it is 
not inconceivable that it be the foundation 
Which a truly national campaign could be built. In the 
the ALL, board of directors may wish to re 
re viewed 


Whay on 
latter event 
view its officially stated policy 
our editorial policy 

One of the long-standing arguments against a na- 
tional advertising campaign has been the feeling that 
laundryowners are too individualistic in their thinking 
to ever agree on the form such a campaign should take, 
or the amount of money it would require, or the meth- 
ods to be used in assessing the participants and collect- 
ing the funds. These obstacles have been overcome to 
the extent that the Foundation members are more than 
half way to their goal. 

We have attended some of the Foundation’s commit 
tee meetings and can report that, due to the high caliber 
of the men involved, a very realistic attitude is being 
taken in facing this matter of to 
among themselves regarding details without losing sight 
of the ultimate \ lot of straight thinking and hard 
have been done and more lie ahead but these 


is We have 


comme agreement 
goal 
work 
men seemed determined to achieve success 

Another argument against a national advertising cam- 


y be in the making... 


paign has been the feeling that not enough money 
could be raised without contributions from the allied 
trades firms to assure success; and these firms could not, 
or would not, contribute. If the Foundation’s plan suc- 
ceeds, it will do away with that argument because it 
will then represent a successful effort on the part of 
laundryowners without outside financial assistance. 

In that event, it may be that the allied tradesmen 
will want to review their thinking in the matter. Any 
funds they might contribute to a campaign which had 
already proved to be a success could be used to make it 
even more successful. This line of reasoning might have 
its strongest appeal to those allied trades firms which 
are already spending a portion of their advertising ap 
propriations on national promotions in behalf of the 
professional laundry industry 

There are many things about the Foundation’s plan 
which make sense to us. Perhaps foremost among them 
is the “personality” of the proposed campaign. All TV 
commercials would be done live by a lady whose per 
sonality, according to the proposal, would become syn 
onymous with professional laundry service. This would 
not only result in the necessary flexibility needed to pro 
mote different laundry services at appropriately differ 
ent times; but a live personality could add warmth and 
spontaneity to the selling messages 

Kven more important, if the lady 
this assignment has i background in home CCOHOMICS OF 
has been affiliated with one of the SO-¢ alled homemak 
ing bureaus or institutes, she will be able to perform 
the function of for the industry at the various 
functions attended by the lady 
American housewives 


who IS chosen for 


‘voice 
editors who have such 
a strong influence with 

This is primarily a public relations function but it is 
in our opinion, one that should have been undertaken a 
number of years ago; before the voice of the home ap 
pliance manufacturers became so strong that the av 
erage editor of a woman’s page on a newspaper or con 
sumer magazine forgot that there was a professional 
laundry industry \s we have repeatedly stated, it 
our belief that this particular phase of the industry's 
public relations program can be most persuasively ac 


Is 


complished by a well-qualified woman 

In its proposal to the Foundation, the advertising 
agency the as yet undesignated lady 
would receive a complete and well-planned publicity 
build up make guest appearances on other 6 shows 


suggested that 


and be the subject of newspaper and trade paper stories 
‘As the symbol of the professional laundry she'll repre 
sent the institution as its homemaker expert 

If that should be it 
stretch of the imagination to look forward to hearing 
her address a gathering of women’s feature editors and 


the case doesn't require any 


making just as favorable an impression as one of those 
ladies from the XYZ Home Washing Machine Company 

After all, we have a much better story to tell if we 
choose the right lady to tell it 


REPRINT SERVICE FOR OLR READERS Please write promptly uf you want reprints of any ar 
ticles appearing in this issue. Cost is 813 per 100, one side of a single sheet; 821 per 100, two sides of 
a single sheet {dditional 100°s at $1.70. one side $1.90. two sides, Minimum order is 100 reprint 

For re prints ine olor or re printed spreads of lolders please write for prices and additional tnlormation 
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Cut costs — boost production and profit — give lifetime service 





BISHOP JR. STAINLESS STAINLESS STEEL 


LIQUID SOAP MAKER STEEL TRUCK TUBS 
ed ce le el BISHOP 3-SHELF SORTING REEL PREPARATION TRUCK 
TRANSPORTER 



























Saves time and supplies Ideal damp box 18" «x 











15 Drain valve drain 4 « 

Galv. steel in 3 sizes Assemble 25 bundles (150 aa pe maid 

30-Gal. $129.00 board, 3” wheels For finished work. 26” wide note) in $ mlavies in 10 ag" a 11" deep, 34% 
Model No. 82-1215 x 18” deep x 64” high egy Meal high, on 3” wheels 


60-Gal $167.00 
meri h $179.00 $119.00 Model No. 829-11. $45.00 No. 812-2 $225.00 


To Give You LOWER COSTS. .. 
BETTER la SO AGT TT ee 


No. 62-122 $89.00 





& { 
IRONING 
¢ BISHOP SHIRTRANSPORTS 
BOARD : Cut handling %; fold up to > : 

save space. All steel. In 2 i aya ; ; 4 ° 
oo ee . 36 BISHOP L¢fe2Zrme STAINLESS STEEL 


at “og a Pages B29-50 (for 50 shirts) 
pito ig assembly anc $37.00 


sleeve board t a oi \ 
B29-1 (for 1 : 
oe e ee eereweeene . or wae { 
; +: sh | 










Rounded Corners 









for Eaty Uniooding 





BISHOP PUF-FINISHERS 
SORTER-TRANSPORTERS Heads tilt over board; no 


reaching. B5-18x showr 


Banish fixed bins; admit #3 «22 #52 
light, air. 15 of 20 bins spray iron, spray gun 
for shirts, for apparel $209.00 


Write for details, ove a BISHOP STARCH COOKER 
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The laundry industry's standard since 1893 Durably built | 
of non-corrosive copper (the perfect heat conductor) for | 
years of continuous service Inner and outer walls scientif ' i 
cally spaced, permanently insulated, to prevent sweating lor ™ ful 
and heat radiation Holds heat in, keeps starch always ot beasti"¥ 
right temperature for proper fabric penetration Exclusive fini shied 
and more 


Bishop-designed steam nozzle keeps starch agitated stirs 






economy 


thoroughly, speeds cooking 





Cooked Starch iS BETTER STARCH 
Cooked starch dries faster, more uniformly 


REVERSIBLE BINS on the press to save costly time helps pro 


duce shirts and wearing apparel with the bet 





REVOLVING | 


SORTER 


50 bins in arm's reach to out on other. Cut steps no ugly shine, no blisters. Cooked starch is 








Sort into one side, wrap ter ‘feel’ and smoother finish of real quality 










sort twice as fast in nalf handling. 15 or 20 bins more economical, too—goes 15% to 20% fur 
space. Turns at flick of fin- per side. Ask for details ther than raw starch 

ger; holds 500 shirts. Won't 15-Bin for. shirts $295.00 

tip lor weet, apparent... 200eee Order Now From YOUR SUPPLIER 






No. 826-10 





$349.00 20-Bin for shirts. . $325.00 


tor wear appore! $3500) G. H. BISHOP CO., watrnone 
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Industry's Young Men Discuss 
The Chattonge to Management 


At Their Annual Conterence 


PHOUCHT- PROVOKING discussions tall What Records Do I Need To Be stated, in pointing out that manage 
4 industs problems attracted over i Good Manager?” He stressed the ment’s most important job lies in thie 
15SO) representative of laundries and necessity for managers to have daily realm of personnel administration. He 
lied trades firms from 33 states and weekly and monthly reports of the drew on his broad experience as man 
Canada to Chicago for the Sixth An vital statistics required for effective ager of education and personnel for 
nual Young Mens Conference of the control but he emphasized that these his company to illustrate his tall 
Laundry ticuste on February 28 reports should be kept at the bare In the afternoon John G. Rossman 
through March 2 minimum required for that) purpose Ir., general manager of Model Laun 
The talks covered a wide range of Simplicity in form and the ease with derers & Cleaners in’ Minneapoli 
management subjects for two days. A which they may be used should be Minnesota, told “How Our Modelette 
third day was devoted to a tour of kept in mind in formulating reports Have Brought In SuISINESS Since 
inspection of the le idquarters and 1950. his COMPAany has opened three 
laundry plant of the American Insti a drive-in stores equipped with dry 
tute of Laundering in nearby Joliet cleaning facilities on the premises 
Hl, As at previous conferences, the in ‘How a Cost Survey Can Help You The laundry work from these stores 
formal exchange of information and Manave was the theme of Andrew is fed back to the main plant Two 
experiences among the attendees was Meredith, 31-year-old accountant with more are planned for opening thi 
perhaps the most valuable feature of the firm of John Carruthers & Co spring and = summer \ self-service 
the meeting Washington, D. ¢ He pointed out laundry was recently opened at the 
The conference room was full of in that far too few laundryowners know drive-in store located in’ the main 
terested — listener it every session how many pounds of work and the plant. All of these operation ire 
Phirty-one-year-old) Robert V. Archi number of bundles they process, how called “Modelettes” and are incorpo 
bald, sales manager of Little Falls many customers they serve As evi rated as a separate company from 
Laundry, Little Falls, New Jersey dence he asked for a show of hands Model. Mr. Rossman said 
kicked off the proceedings with a talk in the audience. A mere handful in ‘We have used a lot of different 
“Project (ood Management He dicated that they kept these records promotions endeavoring to build up 
summed up his management philoso Yet, he pointed out, it is impossibl our business at these drive-ins. Three 
phy in the statement When you're to set up a useful cost control system hour cleaning SeTVICE seven-hou 
green you grow: when you're ripe you without these statistics laundry service 10 percent discount 
rot An illustrated version of his re ‘Your Most Important Management offered on laundry, AIL button cam 
rar! pears On pave 4 Job was outlined at luncheon by paigns, certain sale pecials on com 
Gus Anderson, 28-year-old manager Ernest H. Reed of International Har bined laundry and = drycleaning at 
of Silver State Laundry in’ Denver vester Company. “The biggest com various seasons of the year, cello 
Colorado, then proceeded to answer petitive advantage in business today phan WI ipped shirts All have helped 
the question posed in the title of his is what you do with your people he our business but the one thing | 
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over-the-counter and ent suns 


subject 


this issue mornin 


Interested listeners filled the conferer 


April 15, 1955 


the product 


that e 


conterence 


ociation 


for 


ey 


ulting fror 


unde I 


Kt 


the plant ip 


the 


Ma 


1953 


| vo Plant 
Efhiciencs Va 
hy 


hKugene 


uperintendent { 
rporation operate 
n 


tit in 


the 


two aun 


Operate Cpa 


! 
thei 


epper 1 


mcrea 


which re 


taken t 
ed eth 
ulted 


remarks appeat 


enn 


ol 


ind ¢ 


ce 


ohn On ith 


Insti 


vho were 


the 


if dunner 


dinner wa 


Iicustrie 
le tie 


vho chose 


Youth 
thre 


contes 


room for each 


Tristituite 
luncheon 
formes 

ind he 


Institute 


ich I 


\ll 


irecent 


wnat in Birmingh 
letailed account 
perating ol 

i vholl 


iddias i Compan 


Abernat! Kiple 











ms * 
z 4 

Pp Ome 
AiL's laundry plant wo 
Kan i described hi COPPA ie 


ubstantial vol 


i hable ruvs 


ct in building up a 
ume Ol busine in 
The text of his talk appears on page 
12 of this issue Eliner Strandberg 
uperintendent ol the All 
plant, deseribed the 
plo ed in the [Institute laundry pe 
cialt department and listed the ad 


lauds 


ter hniques em 


intayes of operating such an activity 

At duncheon that day Hoyt P 
Steele preside nt of Benjamin Electric 
Manufacturing Co., Des Plaines, Ili 
nois, outlined some precept that have 
yuided him in the management of his 


business. Hi 


remark Wee confined 


eeeempare 


ae, eee ee 





subject of a tour by the 


i 
a-* 
+ 


ve vere Les 


eye anrr ett 
ee 


conference attendees on the second morning 


chiefly to the field of labor relation 
ind employee communications 

At the afternoon session William 
kox of Model Laund: 


[Hlinois described the experience hi 


( hampaign 


firm had with a television advertising 
campaign joint] sponsored by several 
competing laundries in his trading 
ea, “What Makes a Good Job? 
isked Kenneth Luetzow, 29-year-old 
treasurer of South Side 
Dry Cleaner Milwaukee 
He said 
‘In practicall ill 


studi I have come across, wages do 


Laundry & 


\\ SBCcOrSIN 


Surveys and 


not rank first on the list. An average 


emplo ee rate i ood iob in 


lowing order First. recognitio 
belief in’ the 
Second, job 


security of a welfare state but the se 





importance ot 


ecurits not the social 


from knowing that 
doing all right, that 
Third, opportunity for 


curity that come 
the business is 
his job is sate 
advancement Just the good old Amer 
ican chance to get on in the world 
to go from one job to the next higher 
that promotions will come from within 
the organization and not from. the 
outside Fourth ( rated fourth i 


adequate Wide 


Institutional laundries discussed 


Final speaker on the 

Stanley Turkel 
executive with the consulting firm of 
Victor Kramer & Company, New York 
City. Mr. Turkel compared the scope 
of the family 
that of the 
pointing out that there are 6,500 of 
the latter toda located in ho pital 
hotels college i 
tutions and Jarge industrial pl int He 
stressed that the difference between 


mierence 


program Was iccount 


laundry industi with 


institutional laundries 


prison tate imsti 


i profitable and unprofitable plant in 
the institutional field is precisely the 
same as in the commercial field ood 
management 

Phe keynote of — the 


could best be urmed ul} 


conference 
y in those 
last two words, Good management 
the goal all attendees 
interested in attaining. As in the past 


eemed most 


a spirited question and-answet period 
followed each of the four session 
polled a 
to the time and location of next year 
conference but the results of the poll 
have not yet been disclosed by ATI 


headquarters 


Those in attendance were 





Three simultaneous meetings were held at Institute headquarters on the second afternoon 
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LINT COLLECTING SYS ! 


GIVES YOU 20%-30% MORE DRYING TIME 
SAVES 3 MAN HOURS PER DAY 
GREATLY REDUCES FIRE HAZARD 
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EASTERN CYCLONE 


you 20%-30% more drying time 


The now lint-free air 





has engineered a lint 
ing system that will end lint problems in any laun 


Carried into 











collect 


roof (3) o1 


piles up on 
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onal 


discharged through the 


For further information on how EC Lint Trapping Systems can solve your lint problems write to: 


drying 


CLONE Lint T 





the side 
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the 


dry. EASTERN CYCLONE Lint Collecting Sy: neighborhood, A DEFINI 
tems are manufactured to handle any number or ELIMINATED 
size of tumblers—efficiently, economically and 
safely EASTERN CYCLONE emp 
The conventional lint screen has been removed entrifugal pump (4) for 
and the EC system connected to the tumbler ex water so there no waste 
haust. The lint is drawn up into the EC exhaust ind collected in an easily 
line (1) where zero pressure is maintained at all man can clean the lint fre 
times thus eliminating back pressure that cause: utes each day i Saving 
longer drying time. By doing away with lint screen AND this iccomplishe 
that build up pressure as the lint collects, EC give: the tumblers, resulting in 


j time 


EC Lint Collector (2), the lint is passed through rapping 
a series of deflectors that separate it from the ex efficient operation 100% 
haust air, with the help of a fine spray of water 


Jobber inqu 






of the building no lint 
plagues the urrounding 


TE FIRE HAZARD IS 


loy: a regenel itive type 
recirculating the spray 
Wet lint is driven down 


disposable bag (5). One 
ym 10 tumblers in 5 min 
of 3 man hours per day 


1 without shutting down 


in ellective amount of 
Thus EASTERN CY 
Systems provide LOOY, 
of the time plu ifety 


iries invited 
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COMPLETE PLANT ENGINEERING SERVICE 


876 Van Houten Ave., 
MANUFACTURERS OF — 


Clifton, New Jersey 
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Inspecting some of the washable rugs which are as is, are missing a sure bet and should seriously investi 
good as gold in his plant, Howard Abernatny points gate this potential source of revenue 
out that tufted carpeting is one of the hottest things Readers who are interested in studying the handling 
in the textile industry. Most major rug manufacturers of washable rugs in more detail should read “How To 
are in the business and this year tufted rug and carpet Wash Cotton Carpet” in StarncurRoom for July 1953 
ing sales are expected to exceed in volume sales of and the bulletins on this subject published by the Na 
woven carpeting. He believes that laundryowners who tional Institute of Rug Cleaning, Silver Spring, Mar 
are not capitalizing on this sideline, as his management land 











There's “Gold” in Those 
Washable Rugs 


By HOWARD ABERNATHY 
Ripl ys Pope ka Kan as 


From a talk at the American Institute of Laundering’s Sixth Annual 
Young Men's Conference, Chicago, Illinois, February 28—March 2, 1955 


WHAT WOULD YOU DO if a sales never contacted before contacts with ing. It may. take ome miussionar 
man called and offered vou a propos potential customers for shirt sheet work of some sort before we reall 
tion something like thi ind drycleaning Start pulling in the busine ind it 
You buy his machine for $5,000 Phat would sound like an awtull may take some study to know how t 
ind he will guarantee you a new good proposition to about any of u handle the busine when we do get 
source of business. A type of business So, depending on the salesman’s sin it. But, nevertheless, the opportunity 
that can't be done in the home, some cerity and reputation, you would is there. Of course, you know I'm talk 
thing you can produce at a 15 to 20 either kick him out as a rank imposter ing about washable rug: 
percent productive payroll, Something or else sign up on the dotted lin In the past, woven carpeting ha 
that will get you into a lot of middle Well, that opportunity really is our ilways outsold tufted carpeting. Be 
and high-income homes that vou've not for $5,000, but just for the ask fore the war, there were only about 
12 STARCHROOM LAUNDRY JOURNAITI 








Your customers come back to you for more 
cleaning because you give them top quality dry 
cleaning service, perfectly packaged for com- 
plete protection. Moth Seal ‘Double Protection 
Service” guarantees that “out-of-use” garments 
are protected against soil and moth damage, light 
and mildew. Your customers will pay extra for 
such a service. Make almost as much on the pack- 
age as on the dry cleaning service. THINK!!! 


Order Moth Seal today from your supplier 


Lincoln Bag Company, Inc. 


Para-Lux Products Company 
4200 WEST SCHUBERT AVENUE «+ CHICAGO 39, ILLINOIS 
Serving the Thinking Dry Cleaners of America 


4 REASONS 


WHY MOTH SEAL IS BETTER 
1 


Moth Seal Storage Bags are made to seal garments 
tightly against soil and moth damage. Cleaned gar- 
ments are tightly sealed within the Bag and cannot be 
ee Oe a ee ee 
Garments that have been worn must be cleaned again 
before storage. This means extra cleaning business! 


Moth Seal Storage Bags exclude light to prevent fading. 
This is extra protection for" out-of-use"’ garments, 


Moth Seal Storage Bags provide positive protection and 
will not smother garments and cause mildew. Moth 
Seal packaging permits garments to “breathe”. 

Moth Seal Storage Bags have been proved in use as the 
most popular and successful Storage Bags in the entire 
world. There is no substitute for Moth Seal efficiency, 











Using heat from their laundry equipment, operators at Ripley's dry washable rugs by hanging 


them on poles from the ceiling between two flatwork ironers 


million square yards of tufted carpet 
But this year 
it's estimated that there will be 23 
yards produced, Nine 


first vear tufted 


mv produced eu h veal 


million square 
teen fifty-five is the 
rug and carpeting sales are expected 


to exceed in volume the = sales of 


wovel Carpe ting 


Here's the nice part of this story 
as it concerns us in the laundry indus- 
try. Just about all of these tufted rugs 
and carpets are washable, And only 
the smallest sizes can be washed at 
home. To get a decent cleaning job 
done on anything over a 4-by-6 rug, 


the housewife has to send it out 


The American Institute of Launder 
already done some of out 
missionary work for us. It has worked 
along with the Tufted Textile Manu 
Association and he Iped pre 


facturers 
pare a little booklet as a service to the 
American housewife, The name of the 
booklet is “Care of Your Cotton and 
Synthetic Tufted Carpets and Rugs 
ind here vhat it has to i\ 
them 

Tin tinne clirt party les 


ibout 


and other 
soil resictuce become embedded my Vou 
rug or carpet bevond the reach of vac 
uuming or absorbent powder cleaners 
he sé party les contain sharp edu 
which will cut the fibers 


carpet is \ ilked over, and they should 


when the 


not be permitte d to remain embedded 
in the fibers too long. The services of 
al reliable laundry ol rug cleaning firm 
ire TeCOm hh nded 

The booklet goes on to say { pon 
your request to the American Institut 
of Laundering names of re liable laun 


dries in your locale will be furnished 


14 


Here's what we have up to now 
The tufted carpet and rug industry 
has grown by leaps and bounds in 
just the past few years. Most of these 
rugs not only are washable but the 
manufacturer tells the customer that 
sooner or later they ought to be sent 
to a reliable laundry in order to get 
them cleaned up right, One 
mended by the AIL, no less 

That's the opportunity that’s ours 
just for the asking. A type of work 
that can't be done a type of 
work that we can produce at a low 


a type of work 


recom 


at home 


productive labor cost 
that will give us some good, new con 


tacts. What more could we ask for? 


When a customer is ready to have 
washable rugs laundered, this is the 


procedure we follow. 


I inst ask thy 
little missionary work with the cu 


routeman to cae i 


tome! 

We find out whether or not it \ 
wall-to-wall carpet If it i 
tbout the possible shrinkage problem 

that the customer thoroughly un 
No matter how carefull 
we handle the carpet, there might be 
i little bit of shrinkage, and it might 


ve explain 


derstands it 


require a professional carpet layer to 
get it back down on the floor properl 

We also find out whether or not the 
carpet belongs to a matched set, If it 
does, we try to get the full set at the 
same time so it can all be washed to 
gether in the same load, if possible 
When colored rugs are washed for the 
first time there might be i slight 
change in the shad so its best te 
keep matched sets together 

We find out about any spots or 
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stains that might require special at 
tention. A little prespotting can help 
a lot, and it might save having to re 


wash the rug a second time 


When the rug is checked in at the 
plant, we give it a thorough inspec- 
tion, If we notice anything unusual 
that we think the customer might not 
know about—such as a tear, or a 
stain, or anything of that nature 
we call the customer and tell her 
about it. This way she knows. that 
were trying to give her rug the proper 
care and attention it deserves. For 
identification, we write the customer's 
name and address on a cloth tag and 
pin it to the rug. On the invoice, we 
show the rug size or weight. which 
ever is needed for pricing, and the 


if olor 


Washing. We use 100 cde vree water 
all the way through the formula, On 
white or light-colored rugs we some 
times go higher. In most cases two 
a flush, will 


be ¢ nough, but once in a while a third 


short suds preceded by 


suds will be necessary, In order to 
reduce bleeding to a minimum. we 
use a synthetic soap and on bright 
colors we wash slightly on the sour 
side. Two or three rinses will usually 
he plenty 

Actually to do is t 


make the formula aS short as possible 


what we try 


When the latex coating begins to wear 
off the rug back from normal wear the 
washing action may loosen some 
loops so the less agitation and the 


shorter the formula, the bette: 


Extraction. We find it he Ipful te 
shorten the extraction time too, as 
well as the washing evele. The fewer 
hard extractor wrinkles, the easier it 
is to fluff up the pile after the rug i 
dry—especially if you have no way to 
fluff mechanical) 

One of the toughest problems that 
mn extraction 1 


“arises getting a rug 


loaded into the extractor properly. It 
has to go in in such a way that it 
wont stretch and break when the ey 
starts A large heavy ru 
stretched across the center of an ex 
tractor will break just as 
sheet or towel 


tractor 


( isis i i 
| led 


if improperly loade 
Rugs are air-dried 
Wi ill dry 


because there is no heating cost, We 


ill of our rugs. mainl 


LiS¢ rug pole S We made ourselve .) 
Each pole is about 12 feet long and 
is made from a 4-by-4 with edge: 
rounded off Along the top side of the 
pole—about every 4 inches—a hold 
ing pin is driven with about one-half 
inch of the sharp end left exposed 
The S¢ 


keep the rugs trom slipping 
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Modern Laundries 


“boing Automatic’ 


with ELUS Eqeipment 











ELLIS Full-Automatic 
Unloading Type Wash 


LETTERS from our customers in the linen supply service, now using ELLIS 
Full-Automatic Unloading Type Washers, report sensational gains in 
production and profits—substantial savings in supplies and labor 
easier and better control of operations 


In the Ellis system, all washing sup Here are some typical results Our two new ELLIS Washers are 
plies are piped directly to the machines 
from a central supply unit. Complete 
operating cycles are pneumatically con- are averaging 820 pounds per man per operator-hour We estimate 
trailed from a single station on each 


replacing 13 older type machines With Ellis Automatic Washers, we 


individual washer a saving of 35% in productive labor since installing Eilis machines 


Ask for further details of 


Ellis Automatic Equipment 


Ae ELLIS RIER CG. 


2444 NORTH C RAW FOR D avy ewe 6 


Citas a Tad CHICAGO Kel Ea rar 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., Pasadena, Cal. 


April 15, 1955 





out of position while they're hanging 
The poles are suspended from the 
so they 


desired height 


ceiling can be raised or low 


ered to any 


Wi try 


and square as 


to hang the rugs as straight 
After a rug is 
can stretch it manu 


possible 
In position, we 
ally ith Cus shrinkage occurred 

We usually wash one lot of rugs a 
day, then hang them at the end of the 
day so they'll dry overnight. It's easy 
to hang two large rugs on one pole 
0 if you have five or six poles you can 
dry quite a fe rugs overnight 
After the rug is dry, it 
tumbled some way This 
original fluffiness to the 
tumbling doesnt 


Tumbling. 

should be 

restores the 
tufts and pile Phe 
require heat if the rug is dry, so a 
cold shake-out tumbler is fine for the 
job, fk washer will work all 
right. It’s possible to fluff in a smaller 


Veni a dr 


tumbler than you might imagine, be 


cause a dried rug is very light in com 


parison to a wet one You don’t have 
the excessive weight on the tumbler 


trunnion bearings you would have 
with a wet rug 

If you don't have the facilities to 
fluff mechanically sweep the rug 
\ ivorously with a stiff broom or brush 
This will vet pretty good results, but 
it takes a lot more tine 
When the rug is ready to be 
checked out for return to the cus- 


tomer it is given another thorough in- 


spection, Loose loops can be clipped 
Some of the cheaper 


off or rewoven 
rugs will have only about 100 loops 
per yard so a few loose loops really 
show up. Latex can be reapplied to 
the backing to hold the rewoven loops 
Weak spots or tears 


reinforcing the 


itt place can be 


repaired by backing 


fabric with heavy muslin or cover 
cloth glued into place 

After all this is done 
rolled 
customer 
folded 


might not lie fat when it is relaid 
No matter how carefully washable 


with latex 

the rug is then 
wrapped and returned to the 
\ large 


The crease might show and it 


rug should not be 


rugs are handled | suppose sooner O1 
later something will go wrong. And 
when it does, there is not only a very 


izable claim to settle but most un 


fortunate of all, a very dissatisfied 
customer to pacify 

Mavhe you can afford to mix colors, 
but we sure cant-——not at $60 per 
That's what it cost us 


We have 


a rule not to mix colors, but one day 


mix, anyway 
for just one slip up we made 
one of the boys in the washroom 
thought he would save a little time by 
putting a vellow shag and a pale 
green shag both in the same washer 
We didn't realize there was anything 


wrong till the irate owner of the vel 


low rug called and said her rug no 
longer matched the others of the set 


To pac ify her, we paid $60 


Controlling shrinkage 


Shrinkage can be a major problem, 
too. A few makes—such as Wunda 
Weave—are preshrunk in large drying 
tumblers at the mill. Most makes are 
not, however, and it isn’t uncommon 
to find a 6-inch shrinkage in a 10-foot 
If the rug is not to be used 


wall-to-wall this isn't serious, but on 


length 


a wall-to-wall carpet it’s very serious 
Of course, the main thing is to let the 
customer know beforehand that it is 
possible for her carpet to shrink, so 
that she will thoroughly understand 
the proble m 

I've been told that an unscrupulous 
carpet dealer can gain as much as 5 
percent in length on some loose-weave 
carpets, simply by giving them an ex 
treme stretch when they are laid, You 
can guess what happens to a carpet 
that has been handled this way when 
it's taken up and washed. If it doesn't 
shrink at all when it’s washed, you're 
still about 5 percent short when it’s 
ready to be relaid And if it does 
shrink about 5 percent, you wind up 
with about 9 feet of carpet for every 
10 feet of floor to be covered, That's 
when the trouble starts 

We have an office in our plant that 
is furnished with an excellent grade 
of rayon tufted wall-to-wall carpeting 
When it 
time we tried to clean it “on location,’ 
but didn’t have much luck. The long 


needed cleaning the first 


loops caused such a drag on the clean 
ing machine that it was soon over 
heated, Well, we had to get the carpet 
clean some way so just to see what 
would happen we took the carpet up 
off the floor and gave it a good, hard 
machine wash, We hung it up to dry 
and then even fluffed it in a heated 
tumbler. The original size of the car 
pet had been 9 by 14, and after this 
extremely hard wash it shrank only 
about 4 inches in length and about 
3 inches in width. We called in a pro 
fessional carpet layer just to see if he 
could get enough stretch out of it to 
cover the floor and he said that he 


could ‘ asils 


Ihe point is this: You just cannot 
tell how much a rug is going to shrink. 
We gave this good-grade rayon carpet 
a harder wash than it probably should 
have had, vet the 
excessive, On the other hand, you can 


shrinkage was not 


take a poorer grace of carpeting, give 
it an easy wash, and still wind up with 
of shrinkage It 
possible to stretch it 


a terrific amount 
might never be 
back to its original size 
thing the customers definitely should 


about before they 


That's some 


know have their 


rugs washed, and we certainly try to 
get it across to them 

Another source of irritation to the 
customer is to have a rug come back 
a condition that it won't lie 
If the rug is perfectly 


ik Sule h 
flat on the floor 
straight and smooth while drying this 
wont happen. If a rug is spread out 
over some boxes or floor trucks and 
dries in a contorted position, chances 
are that it won't flatten out too well 
when it’s put back down on the floor 

The worst kind of a rug to try to 
keep flat is the oval shaped braided 
rug. They ll nearly always buckle in 
the center if they aren't handled very 
carefully. The best way we've found 
to control buckling in this type is to 
then stretch 
it in all directions when it’s in posi 


center it on the rug pole 


tion, taking care not to break threads 
that hold the braids togethes After 
its dry, roll it tightly. Don’t fold it 
It will buckle every time if you fold 
it. Some of the 


Can be run 


thinner braided rugs 
through — the flatwork 
he Ips them 


one This process 


great deal 


It goes without saying—don't try 
to wash rugs that just shouldn't be 
washed. Watch out for anything with 
a hard, stiff backing or ones where 
resin or other hard substances have 
been used. Some rugs are made of a 
mixture of cotton and paper and the 
paper filling dissolves when the rug 
is washed. It’s rather disappointing 
to a housewife to send in a rug to be 
washed and have it come back to her 
nothing but a ball of yarn 

We have some regular customers 
now who had never sent anything to 
a commercial laundry until we han- 
dled their large washable rugs. One 
housewife said that she couldn’t af 
ford not to send us her sheets and 
shirts just to see what we could do 
with them, after we had done such a 
She's 


been a regular laundry and cleaning 


good job on that dirty old rug 


customer now for almost two years 
So we 


washable rugs. How much gold is up 


know there’s gold in those 


to us in the laundry industry 

Before we can find that gold, here 
are some questions that need answers 
Who can and should do the mission 
ary work with the mills, dealers, lay 
ers, customers, ete.? How far should 
we go in our advertising claims? 
Should we offer the complete service 
that we know the housewife will want 
re laving and 


taking up, repairing 


dyeing, if desired? This washable-rug 
industry, like uranium mining, is in 
its infaney. Laundries should certainly 
be able to de velop and promote it It 
We don't someone else surely will beat 


us to this new market 
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Dah Pe , 
nothing ‘i "3K 


mat.. DATEX J 


id 
r (DACRON DUCK) 
Pi 
on for Flatwork lroners 





developed and manufactured by gibraltar 


@ Guaranteed for 18 weeks on chest-type 
ironers; may last twice as long! 


Has a smooth surface for high 
quality finishing. 


Greatly increases padding life. 


* 
~  @ Put on same way as cotton covers. 
- @ 

cd 


Used over either cotton or Nylon padding. "DATEX” 

Should be reversed after ten weeks COVERS 
: for best results. AVAILABLE IN: 
"Ay 
aK 90x 120" | 72x 120! 


Can be used with Gibraltar’s “Interchangeable 90’ x110” 72"x110' 
Assembly”, which is guaranteed for TWO YEARS. 90°'x 100" | 72x 100 


—_— Send for information, 
GIBRALTAR FABRICS, INC. samples and prices, 


2236 PITKIN AVE., BROOKLYN, N. Y. Sold through 
leading distributors 








everywhere, 


Datex is Gibraltarized! (Pre-shrunk) Will shrink 
less than any other Dacron Flatwork lIroner Cover. 











Upper-management group included (left to right): Henry Sieminski, Hessler Laundry, Paterson; Edward Southward and Walter Busch (ob 
scured), Union Imperial Laundry, Newark; A. lL. Brown and Max Nadel, Hamilton Laundry Service, Rahway; James Sogorka, White Laundry 


Passaic; Leslie W. Cross, instructor; A. E. Gelnaw, Jr., Westwood Laundry, Westwood; Lewis Greenspan, Bloomfield Laundry, Bloomfield; Gerald 


Keller, Majestic Laundry, Newark; and Sam Swerdloff, Emerson Laundry, Elizabeth 


New Jersey Operators Are 


Training Supervisors To Supervise 


By JAMES A. BARNES 


ARK YOUR SUPERVISORS trained University, New Brunswick, New Jer evening—reasonable enough for any 
to supervises If not, would you be ey. It was this program which the member laundry, large or small, to 
willing to expend a little time and New Jersey association adopted afford 
money to make them better trained to Fen laundries enrolled 22 super The _ first-line supervisors course 
perform thei SUPerVISOrY duties? visors and JO managers in the Insti consisted of the six following subjects 
Phese questions were asked mem tute course which was instructed by an evenings session being devoted to 
bers of the New Jersey Laundry & Leslie W. Cross, training supervisor each 
Cleaning Institute by their executive at the Bayway refinery of the Esso 
secretary, Harold C, Buckelew, in Jan Standard Oil Company. Mr. Cross is What Is the Job of Supervision? 
uary When he sounded them out with i member of the American Society of What People Are Lik 
regard to their interest in an Lnstitute lraining Directors and the National Induction and Training 
ponsored supervisory training course Association of Training Directors. Be 
Replies to the questionnaire were so cause of his interest in the field) of Making Decisions and Giving On 
vratilying that the six-week educa supervisory traimimng he devotes a ders 
tional program got under way the first number of evenings every week to Discipline 
of February on two different levels work with men from other companies Handling Complaints and Problem ¥ 
One set of classes was conducted for is a member of the instructional staff 
two hours every Wednesday evening of the Rutgers group We attended the session on Induc 
for first-line supervisors; the other was tion and Training at which Mr. Cross : 


held tor a like period of time each and. the group talked about starting 


University cooperates 


Monday evening for those at the up the new employee off on the job. Dur 
per-management level or executives Because Rutgers University is a ing the first hour it was decided by 

Consolidated Laundries Corpora state-aid university, its industry coop the group that the time and_ effort 
tion of New York City held similar erative training is offered at a very spent in getting a new employee off 
classes for the supervisors and man nominal cost. The University charged to the right start will pay off in the 
iwers in its New. Jersey plants last $2 per student per course and the months and yvears to come in better 
November and December with the co laundry institute added $1 to cover its performance on his part and_ less 
operation of the Institute of Manage promotional costs Thus the entire cost trouble for the supervisol The second 
ment and Labor Relations at Rutgers per student was $3 or 50 cents per half of the session was devoted to dis 
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CUMMINGS-LANDAU 


ACOALS A 







Repeat Performance! 






Cummings-Landau delivers 





more washers to 
Consolidated Laundries! 


Yes, Consolidated Laundries Cor- 
poration, like many other laun- 
dries, have learned through 
happy experience, that Cum 
mings-Landau equipment does 
the job best! They, as well as 
other users of C/L equipment, 
know of the big savings in pow 
er, water, supplies, and time of 
washing, without sacrificing 
quality! They know, too, that 
Cummings-Landau washers are 
so sturdy and simple that main 
tenance costs are virtually zero! 
That's why we receive so many 
repeat orders 
Cummings-Landau equipment 
can bring added efficiency to 
your plant too! Get the facts 
today! Phone Hyacinth 7-1616 


MANUFACTURERS ° DISTRIBUTORS ° REBUILDERS ° ENGINEERS 
See us at Booth 55, AMBASSADOR HOTEL, LOS ANGELES, May 10, 11, 12,13 


CUMMINGS-LANDAU 


LAUNDRY MACHINERY CO., INC. 
305-17 Ten Eyck Street, Brooklyn 6, N. Y. : 





15, 1955 19) 














Cussing mous tramimg procedures fits from the interchange of exper! 
It vill be noted that we have not ences 

used the word lecture We have 

called the _— discussions What the course contained 

which is ¢ xactly vhat the yY were Ar 

tually it would not be remiss to refer The course for those at the upper 
to them as seminars, inasmuch as each management level started off with an 
tudent is encouraged to report on his evening devoted to a discussion of the 


or her own ¢ Kperiences and contribute tools 


wiginal ideas to the rest of the group manpower; the relationship of respon 
Here is where the true skill of the in sibility to authority, and the manage 
tructor comes into play. He does not ment functions of planning, organiz 
lecture, He skillfully stimulates dis ing and coordinating. The subjects 
cussion, encourages each student to covered at the next two meetings were 
expre himself and guides the talk in the same as those discussed on. the 
uch a way that the entire group bene second and third evenings of the first 


and re 


ources of management 


S t ‘ @ ® STARCHES FOR BETTER LAUNDERING 





Now! Get 37% more work from every 
starching dollar with Staley’s Cameo’ Starch 


Non-congealing, 5 oz. Cameo Starch cooks 


faster, penetrates deeper... costs less to use! 


Yes' Now, with Staley’s economical 5 ounce Cameo 
Starch, you can finish shirts for every 4 you used to 
do the more expensive & Oz. way Non-congealing 
Cameo Starch cooks to a satiny smoothness in just 5 
minutes, holds even fluid consistency untl used, and 


penetrates fabrics evenly Start now getting 


see 


thoroughly 
dollar with ¢ 


now tor 


more iImeco your 


Staley 


from your starching 


representative more information 


A. E. Staley Manufacturing Co., Decatur, Illinois 


CAMEO 


LAUNDRY STARCH 
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QUALITY LAUNDRY PRODUCTS 


Staley's manufactures a com 
plete line of commercial laundry 
starches for sizing at various 
concentrations and for all types 


of laundry work 


On 


the management 


uCCESSI\ 


ive 
lis 


line supervisors COUurse 
‘vernings group ¢ 
cussed communications, types of lead 
ership, and management-union rela 
tionships 

Arthur 


Laundry in 


Gelnaw, Jr., of Westwood 
Westwood, New 


summed up his reaction to the course 


Jersey 
by saying that, while the subjects dis 
cussed appear to many executives and 
supervisors to be the very elementary 
all know the 


attending came 


real ad 
vantage in the 
fact that the groups were kept small 


“things that we 
trom 


enough so a free and informal ex 


change of thinking on these subject 
was possible. He attended the execu 
tive sessions and two of his superin 


tendents attended the first-line super 


course. He now intends to sit 
the 
series of 
they 
the 


tion in the plant. 


visors 
two supe rintendents 
frank 


and 


down with 
for a 


what 


discussions of 


learned how best to 


put lessons to practical applica 


Many schools can help 


In reply to our question as_ to 


whether there are enough organiza 
tions throughout the country offering 
this type of supervisory training to en 
able laundrvowne TS OF groups ot laun 
dryowners everywhere to set up simi 
lar programs, we were enlightened by 
Robert W. 
ciate in the management 


He that 


universities, particularly 


Dingman, extension asso 


program at 
most colleges 


Rutgers says 


and larger 
ones and public ones probably have 


someone to put on the ty pe of train 


ing program Rutgers offers. Many 
schools have an organization compa 
rable to the one at Rutgers, usually 


called a labor relations institute 
Schools not having such an organi 
offer 

Industrial 


zation may these services 
through the 
Department or departments in related 


rhe 


whether 


Management 


areas major variation is not in 


these services are available 


but to what degree they are regular] 


offered and how much 1S charged for 


the service. Cornell University at 
Ithaca, New York, and Rutgers are the 
only schools Mr. Dingman is aware of 
which have labor-management. insti 
tutes that are completely subsidized 
by their state governments Many 
schools may have to have their tui 


tion cover all of their costs, including 


overhead, in which case another logi 
cal direction in which to turn is the 
extension division of a college or uni 


versity ina given town 


The New Jersey experience ha 
demonstrated that a little ingenuity 
can uncover an effective way to train 
supervisors to supervise if those laun 


dryowners who protess an interest are 


sincere 
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Letters to the Editor 


Plant Tours Boost Business for Cumberland Laundry 








Dear Edit 
] 


You are to be complimented On the finn educ itional ma 





mteresting arti les that ippear i your madazile month 
ifter month. You bring new ideas and inspiration to the in 


du try 


One of your articles on plant tours was of great interest 






LAAking for 
Something? 


tou and with a variation these tour ire proving to be Orie 
of the finest wavs to get across to the people here in Cum 
berland (Marvland) the story of our service and quality 


We conduct nir tours twice i week two tout i da 
Phere is a 50-cent-per-person donation to whatever organi 
zation is sponsoring the tour. I ich visitor is given a gift 


certificate for the laundry, and \ 


ve are considering giving a 
vift certificate on drycleaning too 

There has been no advertising promotion on these tour 
but we are signed up for the next two months, and reset 
vations are still be ng made 

Tours conducted Iti this manner spread the cost ovel i 
number of months. The groups average approximately 25 
people. This group is then divided into three groups, and 
each one is pe rsonally conducted through the plant recely 


ing a complete explanation of our laundry, rug and dry 





cleaning operations M LAUNDRIES 
) TELEVICION 





The comments we hear after the plant tour CONVINCES Us 


TO RESTAURANT bhd 


that more people know less about this business than any 10 GLASS ro) Troe RiNTERG wart ¥ 
"Tine 
other, and recently we found that 50 percent of our cou . "ATEVER YOU weg, 
pons were being used, The tours are also reselling our pres VELLOW PA ES = 
ent customers. They are more tolerant and feel much more 
confident about sending their work to us 
You have probably read about Cumberland’s critical eco 
nomic condition, A recent survey showed thousands of un 
employed Hi OUT Area and Our plight has be en mentrone d iti 


congressional discussions, Incidentally, our sale ire imcrea more advertising Lo 


mig and there has been no price change or Tew ervice 


ae ala Ho build business for you 


beni losed I i sample of our laundry and drycleaning gilt 
certificates, Mr. George M. Young, president of The Crystal 
Laundry responsible for developing this method of han ye-catching, humorous ads like these will continue 


dling plant tour in 1955 to make the Yellow Pages of the tele 
KuUGENE V,. McCune, General Manager 
Che Crystal Laundry Co 


Cumberland, Maryland 


phone directory the nation’s Buying Guide 
Hundreds ol people In your area will hye eeiny 
ids like the se CVeTy month iti 1% leading MmavaZines 


including the Saturday Evening Post. Life. Look 





Better Homes and Garden Collier ind Coronet 


under Bue! 9 ebirtes or Be sure to tie in with the selling power of this 
L 2 sheets and 2 pillowcases advertising. lL se the ‘Yellow Paves’ to reach families 


\ ith comple te information about the type of laundry 






his care entities the adder of any On Opposite 
wamber of his household to shirts be wate 1 
or 2 sheets and 2 pill owe laundered work Vol Specialize itt 
tree of charge. Offer is good for two 
Select 3 soiled shirts (dress or sport type) or 2 Suppestton You ( lassified lelephone Directory 


sheets and 2 pi | lowceses 

Tie them together and attach this tag 

Call The Crystal Laundry at 936 and ask 
for a driver te stop for your free laundry Tel! 5 > 

the operator where you wil! leave the bundle. Yeu f llow | ive 
@o not need to be howe to send or receive your 


he presentative will be pleased to help you pl in your 


advertising 










laundry i ( | | | 

il him at your telephone 

Be certainly hope you'!! be pleased with the work we do and that » ’ 

will call ue again for fine laundering service. If you 4y @ Find it Fast 

customer of our laundry we will honor this card when sent h your reg Tytistiie > ollice to react rrheore 

vler bungie | In The i} 

: ‘ 
jhe CR STAL, || Yellow Pages’ | prospect 
aundry (0, ! 


or 


co THIS EMBLEM REFERS PEOPLE TO THE ‘YELLOW PAGES 
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CONSTRUCTION and 
REMODELING of 


drycleaning plants, call offices and stores 







An editorial ‘‘first in the field”’ 
with full, authoritative, down- 
to-earth facts on how to modern- 
ize, build, expand, remodel... 


business, higher profit! ie . % pf i 













PARTIAL CONTENTS OF 
THIS SERVICE FEATURE: 









HOW TO DO BUSINESS WITH 
ARCHITECTS AND BUILDERS 


HOW TO ESTIMATE COSTS 













ead oa Awealth of how-to information 
| PLUMBING AND HEATING mebhrewics: 


LIGHTING AND ELECTRICAL 
EQUIPMENT 





THE CALL OFFICE 

FIXTURES 

COOLING AND VENTILATING 
PLANTING AND LANDSCAPING 









An answer to one of the industry’s | TOP-PRIORITY | NEEDS 








Coming iu June- 


the 1955 Edition of the National Cleaner & Dyer’s famous 


OF THE DRYCLEANING INDUSTRY 


With the Drycleaner’s Only COMPLETE Buyers’ Guide 


For YEAR-ROUND Reference 


Look for these detailed whe : 





CLASSIFIED DIRECTORY —listing all kinds of 
drycleaning equipment and supplies by product 

. with manufacturers of each... . A CON- 
STANT, EASY-TO-USE, READY REFERENCE ON 
WHO MAKES IT AND SELLS IT 


TRADE NAME DIRECTORY —alphabetical list- 
ing of trade name products and their manufac- 
turers. . . . A QUICK MEANS OF TRACKING 
DOWN THE SOURCE OF “TRADE NAME" 
EQUIPMENT AND SUPPLIES 


MANUFACTURERS’ DIRECTORY —alphabeti 
cal listing of manufacturers and their home of- 
fice addresses. . . . FULL INFORMATION ON 
WHERE TO CONTACT COMPANIES LISTED IN 
THE CLASSIFIED AND TRADE NAME _ DIREC 
TORIES 


LOCAL BUYERS’ GUIDE —geographical listing 
of manufacturers’ branch offices, distributors 
and jobbers... with addresses .. . arranged by 
states and cities... . A PRACTICAL DIRECTION. 
FINDER FOR CONTACTING THE NEAREST 
SOURCES OF EQUIPMENT AND SUPPLIES 


by the NATIONAL CLEANER & DYER, 


DETAILED BUYING INFORMATION - 


i) 


supplied 
in display advertising and in informational ads 
throughout the Classified and Geographical 
Sections. . . . PROVIDING AN OPPORTUNITY 
FOR LEADING MANUFACTURERS AND SALES 
ORGANIZATIONS TO STATE SPECIFICS ON 
THEIR EQUIPMENT, SUPPLIES AND SERVICES 











AND 
YOUR OPERATING GUIDE 





page after page of charts, graphs and tabu 
lated information covering all phases of dry 
cleaning plant operation and production. Up 
to-the-minute reference material for day-in, 
day-out easy application by all plant execu 


tives 














AND 
THE GUIDE TO CONSTRUCTION, 





DESIGN AND REMODELING OF DRYCLEAN- 
ING PLANTS, CALL OFFICES AND STORES 





304 East 45th Street 2° wa 
New York 17, N. Y. ‘ ‘ABC i 


Published by the Trade Papers Division of the Reuben H. Donnelley Corporation. 
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Thirteen-girl shirt unit helped Little Falls Laundry overcome problem of training new girls without hampering production of more experienced 


faster operators. Plant is air-conditioned throughout and has continuous 


year-round maintenance program 


Little Falls Management Offers 


Solutions to Four Production Problems 


Unusual innovations are used to increase the efficiency 


of washroom, flatwork, shirt and blanket departments 


lHk MOST UNUSUAL feature of 
the Little Falls New Jersey 
production department the 13-girl 
shirt unit which was set up by Samuel 
Vander May in 1951] 


The whole idea was 


Laundry 


implemented 
‘at i time when labor was searce and 
the training of new girls posed a major 
prodyction problem, Putting a new 
girl in the standard unit with more 
experienced operators had the unde 
sirable effect of reducing production 
Since output was governed by the 
speed of the slowest operator in the 


unit, Where 


girl unit could usually produce about 


for example a 3- or 4 


1,000 shirts per day, the production 


94 


By HENRY MOZDZER 


could easily fall off to around 600 
shirts in the same pe riod 
The chief advantage of the 


unit is that it allows management to 


13-girl 


train new girls on the various opera 
tions without slowing down more ex 
pcre need operators Also if the event 
of absenteeism, the help from incom 
plete units can be put on this large 
unit without losing production, The 
whole unit is tied together with a con 
vevor and each operator works inde 
pendently at her own. best speed 


Here's the way it's set up 


Phe equipment in this outsized unit 
consists of five cabinet sleevers eight 
collar-and-cuff 


presses 


presses 


triple head 
four automatic body and four 
folding tables 

The unit can be operated with as 
13 girls. It is 
most efficient when operated by a 
team of 10 girls. In the latter case, two 


sleevers two 


few as > and iS many as 


operate four cabinet 
work six triple-heads and one girl is 
assigned to each of the three body 
presses and three folding tables 

In order to keep the triple head: 
in as small an area as possible to mini 
Little Falls built its 


own equipment with the collar pre 


mize walk nw 
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Why if pays you fo use... 





























the Miracle Cour (Lath 


Now that DEXCO covers have been thoroughly tested in Commercial service 


by leading laundries and dry cleaners everywhere, users are re porting more 


remarkable results than ever before! 


And these results mean LOWER COST important savings which you can have if 


you use these 100% Dacron covers 


@® On Chest lype Ironers, users say DEXCO covers outlast Couon at least efeht time 


What could this mean to you 7 


@ On Chest or Cylinder Type Ironers, DEXCO offers greater heat resistance and 


protects the padding—permits you to improve the quality of your work 


If you haven't done so, try DEXCO covers; see what you save! Available in 90 inch 


(chest type) and 70 inch (cylinder type) widths 


7 Continued Leadership through Constant Research 
WHITEHOUSE NYLON PRODUCTS 


“Reg. U. S. Pat. Off 360 Furman Street Brooklyn 1, N.Y. 
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Closeup of 13-girl unit shows two folders and floating repair girl Folded shirts are placed in split containers at lower left and pushed along 
Note housing for these containers is provided with trip flaps to count finished shirts 


roller conveyor to nearby assembly area 


et above the cuff. This makes the sprayed and it takes longer for the tle Falls gets 30 to 35 shirts per opera 
pre only a yard wide and three of operator to dress a shirt tor hour out of the unit. With good 
them make a compact unit, within But, the 13-girl unit has served a operators it is possible to get an ay 
easy reach of the girl definite purpose, With a mixed crew erage 40 to 45 

Three more girls can be added to of average operators ind trainees, Lit The Little Falls shirt) de partment 


the unit by opening up the extra body 
pre ind the extra sleever which is a 
part of combination collar-cuff-and 


leever unit. Two girls are thus oecu 


pied in the finishing operations and 
the third is put to folding 

Fhe unit is some 35 feet long and 
is tied together with a gravity-fed rail 
which welds the layout into a whole 
Inverted J haped hangers are sus 
pended from the rail to convey the 
hirts from one finishing operation to 
the next. The rail slopes gradually 
from the damp box through the unit 
to the folder The hangers are then 


raised by a motor drive mechanism to 





i height of several feet, released, and 
cre le the tint back to thie damp box 


tation under their own momentum 








It would be misleading to say that 
the unit has brought about spectacular 
results Jecause of its complexity, it 
requires more direct supervisory con 
trol. Individual shirts receive a good 


deal more handling, and are more apt 





to become soiled. Furthermore the ‘ yal 
shirts have more time to dry out 

Master panel gives up-to-the-minute count of individual operator production in the two out 
which means that they have to be sized units used at Little Falls. Indicators are wired to presses and register os press closes 
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Here is a heavy duty laundry net specially constructed to withstand 


the longer and severe washing formula often used for white work. 
ROK-RIB is tough! Its open weave construction permits easy 
pinning at any point in the net. The design gives unusual strength 
in the depth of the net which gets the greatest strain. 
In short, this 100% Du Pont nylon product is carefully 
engineered to give you the longest wear of any net our laboratories 


have ever tested. Available in white and five fast colors. 


®@ Continued Leadership Through Constant Research 
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One-pass ironing made pos 

ble by combining cylinder 
type iron with 4-roll chest-type 
has saved 30 percent on flat 
work production time by prac 


tically eliminating re-runs 


has a staff of 38 shirt finishers who 
produce between 40,000 and 45,000 
hirts per week, The 

with many differ 


company con 
tantly experiment 
ent units and arrangements, to give it 
ustomers the finest quality shirt po: 
ble At present it i 


-yvirl unit putting uw 


work Wig WV ith a 


an extra triple 
head pre to msure i perfectly dy 


collar 








One-pass fatwork finishing 


Little Falls 
management study revealed that ap 
30 percent of the flatwork 


consumed in 


Some time ivo the 


pro imate] 
woduction — time Vas 
vo-backs items which had 


to be sent through the ironers a sec 


proce Wig 


ond time because they were not suffi 


ciently dried on the first pa 








Box-car conveyors with drop bottoms simplify loading of sixteen 42-by-96-inch dump wash 


ers. This labor saver runs from second-floor marking department to first-floor washroom 


28 
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this lost time 


ment rigged up a system w hich iron 


Lo minimize manage 
Hatwork material on both sides at a 
single pass. This means perfect drying 
on pillowcase and any but the heavi 
est items 
This was 
up a 4-roll chest-type ironer in tandem 


with a evlinder type toner ind link 


iwcompli hed hooking 


ing the two with a single continuou 


pron 

Aside from speeding the finishin 
operation the apron ti ivels if i 
speed of 42 feet per minute this con 


version resulted in some other signifi 


cant changes 

Where the flatwork department Vil 
formerly staffed with 60 girls and 12 
standard cylinder ironet it is now op 


18 girls—six to each of the 


eight combination unit 


erated by 


Phe conversion ilso esulted in 
gaining much needed floor space for 
the curtain and blanket finishing de 
partment. Which brings us t 


interesting Little Falls innovation 


inothe I 


The conveyorized drying room 


The curtain and blanket depart 


ment is equipped with a conveyor 


carrying | thuminu tretcher 


frames, It is mechanized with a vari 
ible speed motor which moves the 
and out of the 15-by-30 


foot forced-air drying room at a 


frames i 


predetermined speed. Control is in 
flimsier items will re 


much less drying time than 


portant since 
quire 
blankets, which may require 35 to 40 
minutes in the drying sta 

The overhead track form a 


which allows the hanging and dryin 


qu iif 
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SAVE 
§$70—S$80—S$90 or MORE each week. 


Increase production and reduce labor turnover with ‘‘A’’ SPREADER 


Increase efficiency; reduce idle time of feeders and folders. 





This machine enables 
ONE Operator to “spread” and 
deliver to the ironer feeders, more 
sheets per hour, than 3 to 4 hand 


shakers. 





THE SAGER ‘‘B’’ SPREADER 


This machine is designed for the sin- 
gle ironer plant. For the feeding of 
large flatwork at high speed and in 


larger lots. 


ONE Operator does the work of 2-3 hand shakers; with less effort and higher efficiency. There is NO 
lifting of heavy loads, 80-90 sheets are quickly and easily transported to the ironer feeders on each 
of three RACKS. 

Increased employee efficiency. Idle time at the ironer greatly reduced, Labor turnover reduced 
Your SPREADER Operator becomes a machine operator. INSTALLATION quickly and easily 
made. Independent of the flatwork ironer. Model “B” can be PLUGGED into the lighting cireuit 


1234 Central Ave. N.E. 


Manufactured by M. A. POCOCK minneapolis 13, minn. 
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Mechanized dryroom speeds processing of blankets and curtains, enabling two operators 
fo turn out as many as 45 blankets an hour during peak season 


operations to be performed in an area 
roughly 30 by 30. feet. Thanks to 
rie hanization two Ope rators produce 
$5 to 40 blankets per hour during the 
height of the blanket season 


“Box-car” conveyors 


Another interesting aspect of the 
Little Falls production setup is its 
system for carrying work from the sec 
ond-floor marking department down 
to the washroom on the floor below 

This is accomplished by the use of 
huge metal containers (measuring 46 
by 26 by 38 inches) which are air 
hoisted to a system of overhead tracks. 

There are 75 of these “box car” con 
tainers, each capable of holding about 
200 pounds of work. They are moved 
to a well in the floor and lowered by 
cables to a second set of tracks which 
run over the wheels in the washroom. 
Iwo of these loaded containers are 
kept over each of the sixteen 43-by 
96 dump washers at all times, (Little 
Falls also has 14 other wheels in ad 


dition to those mentioned in assorted 
sizes.) Drop-out bottoms on all con 
tainers facilitate loading the wheel for 
the next run. The wheel is raised and 
the bottom of the basket opens in 
such a way that the loads are fun 
nelled into the open washer, 

There are actually five sets of over 
head tracks which are used as follows 
Three carry whitework and one car 
ries shirts; the other is used to return 
empties to the marking department 
Fugitive materials are handled quite 
simply by dropping them down chutes 
to the washroom below. 

Each whitework — container is 
weighed before it is lowered to the 
washroom, Approximately 130,000. to 
135,000 pounds of white work are 
processed here nm one week. exclusive 
of shirts and fugitives on which no 
records are kept. 

The 16 new unloading washwheels 
and the installation of this conveyor 
system have resulted in faster han 
dling and freed five to six men for 
other more vital chores. 








The Little Falls Laundry Co. 
was founded in 1912 as a wet- 
wash concern and has grown 
steadily through the years until 
today it is one of the largest re- 
tail laundries in the country. 

The firm employs some 600 
persons, including 90° route 
salesmen who cover the greater 
metropolitan area of New Jersey. 
In addition to laundry, its cus- 
tomers may avail themselves of 
drycleaning, storage and rug 
cleaning services at either the 
main plant office or at any one 
of its six stores. 

The firm is owned and man- 
aged by a five-man board of di- 
rectors consisting of Nicholas, 
Samuel and George Vander 
May, Russell Van Tatenhove 
and Robert Archibald. 

Mr. Archibald, a_ former 
World War II naval aviator, is 
one of the three directors under 
40 on the Little Falls board 
and holds the position of sales 
manager. This year he ad- 
dressed the annual AIL Young 
Men's Conference at Chicago, 
speaking on the general subject 
of “Good Management.” 

“Good Management,” by Lit- 
tle Falls standards, he ex- 
plained, meant, “getting desired 
results and still being able to 
show a profit.” 

Some of the most important 
considerations of good manage- 
ment involve the problem of in- 
creasing sales, improving labor- 
management relations, reducing 
expenses and maintaining cus- 
tomer satisfaction. Mr. Archi- 
bald told in detail what efforts 
were being made along these 
lines at Little Falls. A few of 
the most unusual solutions to 
common production problems 
which lend themselves to photo- 
graphic treatment are presented 
here. 











and man 


Regular meetings with supervisors and employees in cafeteria of company-owned bowling alley prove of mutual benefit to labor 


agement alike, Bob Archibald is at extreme right 
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Galveston Model Laundry goes 


with automatic 
equipment, operators 


produce quality work... 





Automatic with Trumatic! 
| Ups production! Cuts Staff by Five! 





| 
€ dienes Model Laundry, Galveston, Texas, 
does a large volume of family bundles. Since they went 
automatic with an American 4-FS (Family Service) 
Trumatic Folder, all family flatwork is now quickly 
and efficiently ironed and folded in less time, with five 
fewer operators! Naturally their production has 


gone up, and the quality of work has improved, 


The Type 4-FS Trumatic automatically 

folds pillow cases, towels and other small flatwork 
from family bundles. As larger pieces—sheets and 
table cloths—are fed to ironer, the Type 4-FS 
Trumatic transfers automatically to single-lane 
operation for neat folding of large linens. What's 
more, the Type 4-FS Trumatic can be 


operated with your present ironer, 


the doll 


your American 
Representative. Rely on his advice in 
your selection from the complete American 
Line of equipment. Backed by our 87 
years experience in planning and equipping 
laundries, be can help solve your pro 
duction problems. Ask for his specialized 


assistance any time _ no obligation 





Worlds Largest, Most Complete Line 
of Laundry and Dry Cleaning equipment 


April 15, 1955 








Operators feed family-bundle flatwork to Super- 
Sylon lroner equipped with 4-FS Trumatic Folder, 
at Galveston Model Laundry, This installation 
released five operators for other duties, 


SOI tse 
od * s 


Operator working at steady but non-fatiguing 
pace, crossfolds family-bundle flatwork as it comes 
from American 4-F§ Trumatic Folder. Conveyor in 
foreground takes finished flatwork to wrappers. 
























































ADVERTISING FOR THE LAUNDRYOWNER 


WEXT TIME, a WHEN A CUSTOMER steps into 
BRING YOUR SHIRTS IN TOO! one modern laundry call office in Cali 
fornia, soft music is playing from con 
cealed loudspeakers An attractive 
counter girl asks his name, checks his 
file card, and tells him the charges 
for the bundle he is picking up. While 
he is getting out his money, she walks 
back into the rear of the call office 
to get the bundle—a procedure which 
may take as long as a minute 

In walking back the counter girl 
steps on a rubber floor mat which 
trips a mechanism that starts a 30 
second “commercial” over the loud 
speakers. The customer, waiting, is 
a “captive” who listens intently to the 
sales message—a description of next 
week’s special, wool blanket washing 
As he listens he notices a woolen 
blanket on display, wrapped in cello 
phane, clean, soft, fluffy 

That night as he goes to bed, he 
is conscious for the first time that the 
blankets on his bed are matted down 
and actually a little dirty. He says to 
his wife, “They're having a_ special 
on wool blankets at the laundry next 
week. Might be a good time to change 
them And so another sale is born! 





Because the laundry industry deals 
entirely with services rather than tan- 


Miniature shirts, wrapped in cellophane, make a novel counter display. Miniature blankets 


can also be prepared on a poster to stimulate point-of-purchase sales 
gible merchandise, display advertis 


ing in call offices and stores tends to 
be a neglected sales opportunity. Yet 
when properly used it can be very 
effective advertising, not only in the 
store but on the routes 


PART XI 


In ordinary merchandising such 
display advertising is often called 
“Point-of-Purchase advertising, 1 
P-O-P, and it leads to the impulss 
buying of a great deal of extra met 
Pomt-of-Purchase chandise. Window displays, display 
/ \ cases, counter cards posters, even the 
packages themselves are utilized by 
retail stores for on-the-spot selling 
A be V E R T é & t ™" On the other hand, many laundry 
; N G call. offices are drab, uninteresting 
holes-in-the-wall with little — effort 


given toward increasing sales 


Store promotions similar to those 
By ROBERT M. PLACE used by retail merchandisers can be 
enlarged by laundries, and most ef- 
fectively will bolster sales and create 
new call-office traffic. The modern de 
partment store for example starts the 
Continued on page 36 
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Could you cut production costs by 
modernizing your washroom? 


Are your washing costs as low as they ought to be? 


If they aren't, it may pay you to consider some new labor 
saving equipment, Troy now offers a complete line of 
stainless steel washers ranging in size from 28” x 15” 
(25 Ibs. capacity) up to 42” x 96” (400 Ibs. capacity). 
These Troy washers are available with “Slyde-Out” o1 
open pocket cylinders and with automatic, semi-automatic 


or manual controls. 


FREE SURVEY SERVICE 


How can you tell if new washers would reduce operating 
expenses in your plant? And how long would it take 


to amortize the investment? You can get an unbiased 


LAUNDRY 
MACHINERY 





ea 
Tnoy 


I 
“World's oldest builders of power 


MAIL 
COUPON 
TODAY! Dept. SLJ-455, East Moline, Illinois 


and Metals, Inc- 


aundry equipment.” 


answer to these questions through Troy's free Survey 
Service. A trained Troy man will check the condition of 
your present washroom equipment, the volume of work 
processed, methods of handling and other pertinent fac- 
tors. Then he'll compute what your costs would be with 
new washroom equipment. In many cases, such surveys 
show that new machinery will pay for itself in a short 
time. On the other hand, if potential labor savings in your 
plant don’t justify the investment, your Troy man will 


tell you so. 


Don't you owe it to yourself to find out? There's no 
charge or obligation for this free Survey Service Just 


mail the coupon today. 


V 


TROY LAUNDRY MACHINERY 
Division of American Machine and Metals, In« 


[} I wish to take advantage of your free Survey Service 
This does not obligate me in any way 


Send free Catalog YW-35-53 on Troy Laundry Washers 


FIRM NAME 


ATTENTION OF MR 
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New Work Styling—a new approach to truck design! 

They’re here—the most modern trucks on the Here are the first light- and medium-duty trucks with 
their own individual styling to fit the job. New panel 

road—ready to tackle your toughest hauling truck design is especially fresh and functional! 

and delivery jobs! Ready to perform faster, New “high-voltage” engines — with a new 12-volt 


: : electrical system and many more advances. Count on 
better and with new cost-cutting economy! , 


quicker, surer cold-weather starting—and finer going. 


Look at the many new light- and medium-duty , 
: New Flite-Ride Cabs—with a new Sweep-Sight wind- 
advances ready to work for you right now! shield (a wider, safer view!) . . . new concealed Safety 
Step running board . . . and broader, softer seats in a 


more durably constructed cab. 


MOST MODERN TRUCKS 
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New frames— many times more durable, and of 34-inch 
standard width to accommodate special body installa 
tions. These new frames have completely parallel side 
members and greater strength and rigidity. 


New suspension—both front and rear, provides a 
smoother, more stable ride—a ride that’s more com- 
fortable for the driver and far easier on the load. 


New Power Steering, Power Brakes—optiona! at extra 
cost for all light- and medium-duty models. Make driv 
ing easier—reduce driver fatigue—in city traffic and for 


long hauls as well. 


April 15, 1955 


ay i 
a ' 


New Overdrive, Truck Hydra-Matic—Overdrive now 
available as an extra-cost option on !.-ton models! 
Truck Hydra-Matic on , *4- and |-ton jobs! 


Tubeless tires —at no extra cost on !4-ton models—for 


greater blowout protection! 


And announcing the new Cameo Carrier —the first 
really beautiful truck ever built. You’ve never seen any 
thing like it before! Your Chevrolet dealer will be proud 
to show it to you along with the complete new ‘Task 
Force line Chevrolet Division of General Motors, 
Detroit 2, Michigan. 





often another name for stuffiness. so 
throw it to the winds and festoon the 
front of your building with pennants 
and banners, streamers and moving 
color. Find an appropriate theme and 


feature it in temporary decorations 





Here's a drive-in call office featur 
ing the football season. White goal 
posts have been erected in front of 
the plant across the parking area, and 
colored plastic pennants wave in the 
wind to attract the attention of pass 
ersby 4 large sign like a scoreboard 
lists the local high school and junior 
college football games of the week 
carrying the scores after the game 
Almost everyone in town is interested 
in how the local teams are doing, so 
they slow down and read the cores 


as they pass the call office 


Inside the call office, large pennant 
advertising a sweater pecial are past 


ed to the front window and from 
wires across the ceiling hang colored 


Glass-enclosed showcase in this call office features customer-owned articles processed by papel footballs which open out like 
‘ ans WII | 


the deluxe finishing department. Each item is wrapped in cellophane and the decorative motif | 
the old-fashioned paper Christma 


changed periodically, This time it was Valentine's Day 
bells On the back wall of the r ill ol 


fice are chool pennant mounted in 


an array of colored autumn leave 
Continued from pam j2 Sale Winter Clarnis il and if the ( all office per onnel weal chi anthe 
Ni, Year with Store-Wide Clear advertising manager can’t think of ‘niin aii, dalle 
though they were 


sweater ind 


immediate] by the invthing else pecial day to honor skirts. and look as 


ifiee followed 
about to go to a football vane 


January White Sale Krom here on the store manager, seasonal tie-ins and 
i storewide promotion holiday motifs Ther :' » of 
Sse Ss atl a ) 

Fashions, Sun and 
ishion un ane The same — oe can be ap ativenture and youth in this call of 
office Dignity is fice A roll of corrugated display 


there ilway 
excitement and 


ZOIn, Olh——Spring 
Surf Da Anniversari Month-End plied to your call 
paper depicting football players has 

been run high on the back wall to 

tie the whole scene together Or 


' 
COUTSE sales ¥o up 


They can draw crowds 


rhere’s always something doing in 
this plant S call office and both men 
and women like to visit it to see 
what's up! Parents, teachers and high 
school kids are pleased with the dis 
play because the laundry is honoring 


their team and that makes them im 


portant people It’s a natural for fall 
sport clothes and sweaters cote 


flooding in to be cleaned 


This is point-of-purchase advertis 
ing that draws in the crowds. During 
the past year this particular plant ha 
had one promotion after another—a 
Fall Fashion Festival with a carnival 
theme around Halloween — time a 
Spring Flowers promotion which 
drew in new customers to receive 
free Hower seeds and “time for plant 
ing them because the laundry did 
the work, a tropical summer pron 
tion with fluorescent fish-like mol 
Hoating overhead, Christmas decora 
tions, and other 


The same sort of store decorations, 





the same sort of promotion, the same 


but it serves to illustrate at the point of 
air of excitement that draws custom- 


The window behind this sales counter is fake 
hase the beautiful finishing of curtains and draperies offered by the plant 
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For higher PROFITS [Bt Vii i’ 
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Longest net life Fr ¥ 


Greatest wash load } 
Finest washing | 


~FABLOK PREMIER 





» NYLON NETS 


no run, no ravel 


; 
i 
* LOCK-KNITTED. * ee 
ig 
* OVERSIZED. a 


* HEAT-TREATED. 


* 9 COLORS. ‘4 
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af i "4 Irvington, New Jersey 
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"Prefer FABLOK. We 


. to compensate for shrinkage 
. makes nylon tougher 


. easy Classification 


See For self Why So Many Laundries 

| be glad to send 

you a sample FABLOK Premier Nylon net, 
FREE — and the na 
FABLOK distribu 


of yo xClusive 





46 Cordier Street 

















Store windows like this one can be effective point-of-purchase stimulants if they are deco 


rated attractively, kep! immaculately clean and changed frequently 


ers by the thousands to Macy's and 
Sears and every other strong merchan- 
diser can be used by the laundry in 
its store and call offices, 

Some plants use shadow boxes set 
into the walls or display cases like 
those in retail stores to create addi 
tional customer interest and to sell 
more customers and more to each 


custome 


Dramatize your story 


Laundering and drycleaning are 
fascinating subjects to customers and 
you have hundreds of interesting 
stories to tell them about your serv 
ices, A little ingenuity and you can 
dramatize your story in three dimen 
sions and create a lively display 

Some plants tie in with local retail 
stores and actually get their display 
men to install special windows. A 
small acknowledgment card is all one 
sporting goods store asked for install 
ing a remarkable window of | skis 
snowshoes, winter snow fashions and 
glamor. A flower nursery lent rakes 
shovels, wheelbarrows and all sorts of 
materials for decoration in return for 
a curd in the window mentioning that 
materials were courtesy of this nurs 
ery. Civie affairs, Red Cross, Com 
munity Chest, Forest Fire Prevention 
public libraries, and other business 
firms are all sources of interesting ma 
terials you can use for display pu 
pose S ith your store lie them mito 
your sales program and you have 
point-of-purchase advertising that will 
build bundles 


The most important point to re 
member in display advertising is that 
it must change. 


3S 


Just as your local stores change 
their windows regularly, you must 
also, for the impact of this advertis 
ing is in its novelty and timeliness 
Just as you would not leave Christmas 
decorations up past the season, take 
down your call-office displays at a 
logic al time 

In view of the fact that change 
is the vital necessity in advertising, it 
is somewhat impractical to put a great 
deal of money into your displays 
They are temporary, and ingenuity 
and originality will pay off better than 
elaborateness 

This fact 


sidered seriously in planning signs 


“aus a rule should be con 


and erie ral ( all office appearan c Ac 


« 
For a Limited Time Only 


tually your call office or store should 
be a background for various promo 
tions and displays, and like any bach 
ground should be somewhat plain sO 
that it will blend with your decora 
tions 

This sort of thinking applies also to 
An elaborate 


and expensive electric sign loses it 


signs outside your plant 


effectiveness as time passes and it be 
comes a part of the landscape. Con 
sider that most of the traffic past your 
call office repeats day after day. No 
matter how fancy your sign, unless it 
changes it will lose its advertising 
value to a great extent within a rela 
tively short time 


Changeable signs 


One solution to this problem is to 
use a marquee-type sign with mov 
able letters so that you can change 
the message every week or so. An 
other solution is to use a panel-type 
sign with metal backing and have a 
sign painter actually change the sign 
periodically. In this case it is well to 
have two panels so that one can be 
painted while the other one is on 
display. 


Inside the call office it is generally 
well to have a certain amount of 
work on display. Samples of | shirt 
work or other specialties can be shown 
in display cases, of course, and your 
decorations can show that you are 
alive. A recent tendency to hide bun 
dles and garment bags behind a pal 
tition, 
look to the office, does take away a lot 
of life and action. People like to trade 
where there's al crowd—and racks of 


while imparting a dignified 


finished work indicate that you are 


, Blanket Cleansing § 


...any size blanket, 
single or double. 
laundered or dry cleaned 
exactly according to 
woolen mills’ process 
...guaranteed against 
shrinking. fading or 
matting 


(otter does not include electric blankets ) 


VAULT STORAGE (n taquest ) 254m. 


Blanket cleansing special 
ously displayed on store wall and window 


for o limited time only 


is featured in this poster conspicu 
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“Bunn Tying Machines 
help keep our 8-hour 


service on schedule,” 


says J. P. Kane, IDEAL LAUNDRY 
& DRY CLEANERS, Chicago 


‘It takes just one operator to sort, wrap 
ind tie the steady stream of laundry whiel 
noves through our plant . . . because Bunn 
Machines make it possible to tie bundles 
10 times faster than hand tyers,” reports 
Mr. Kane 

Bunn Package Tying Machines 
automatically to any size or shape 
bundle or box. In 1% seconds or less, each 
package is securely tied, with just the 
right amount of twine. 


adjust 


Flat-work or shirts . . . there is no wrin 
kling and package breakage 18 prevented 
. . because Bunn Machines tie with ten- 
sion-controlled tightness and _ exclusive 
slip-proof knot. 
Simple, 
training » cuts 
eliminates overtime. Bunn Tying Ma 
chines can help you cut costs and step up 


requires no 


tireless ys reg 
down labor turn-over 


production 


B. H. BUNN Co., Dept. SL-45 
7605 Vincennes Ave. 

Chicago 20, lil. 

GET THE WHOLE STORY 


Send today for this fact-packed ed 
booklet, which illustrates the iJ) 
many advantages of Bunn Tying © 
Machines. There is no obligation, 


MAIL THIS COUPON NOW 


B. H. Bunn Co., Dept. SL-45 
7605 Vincennes Ave., Chicago 20, Ill. 


Please send me a copy of your free booklet 
which shows how Bunn Machines can save 
time and money in my business. 


Name 








Company 
Address 





City _Zone__State_ 
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popular with customers. In an expen 
sive dress shop ho merchandise IS 
on display; the salesclerk goes to get 
dresses to show the customer In a 


volume store dresses are displayed 
on racks where the customer may ex 
amine them herself 
While call office 
in appearance, it is a mistake to make 
it too dull dignified and dead. You 
can easily frighten away customers by 
looking too expensive Keep 
to the informal, the gay, the friendly 
Don't be 
advertising your services and specials 
Ask yourself, “Is this just beautiful 


or will it sell?” 


should be nice 


too fancy 


afraid to post signs around 


The two extremes 


A study of call offices 
nation indicates that they tend to fall 
into extremes—the old-fash 
ioned counter with a few fly-specked 


across the 
dingy 


old posters around for display, and 
the chrome and combed ply wood with 
its functional austerity equaling that 
of the 
tor. Don't make either mistake 

Can display advertising be applied 
to routes? To a certain extent the an 


inside of an electric refrigera 


~and the same sort of rea 
soning applies Your trucks 
tend to become a part of the land 
scape, too, as familiarity sets in. In 
G. K. Chesterton's story 
“The Invisible Man,” the murder was 


done by the postman 


swer is yes 
delivery 


detective 


a figure so com 
monplace on the scene that witnesses 
did not even not c his presen c there 

he had become in ettect 

hat holds true of your trucks, too. 
No matter 
for advertising 
change to bring them beture the pub 
again T here's thy reason W hy 


cannot be 


invisible 


how attractive thev are, 
purposes they need 
lic eye 
trucks 
with your call-office 
cial signs attached to the sides wrap 
even figures 


decorated to tie in 
promotions, Spe 


pings on the bumpers 
mounted on top will add advertising 


at the point-of-sale, the home 


value 
Route salesmen, too, through badges 
buttons or a change to sport shirts in 


the summertime again become point 


of-purchase salesmen—people rather 


than delivery robot: 


How packaging can help 
Packaging can include bundle in 
serts, new each week, to do a bit of 
selling, while the pac kage itself should 
be changed every few years 
that most department 
new packages every few years—often 
bringing them out during the Christ 
mas season. Wrapping in cellophane 


iS becoming increasingly popular 


simply because it gives a new look 


to the laundry bundle 


Notice 
stores feature 


Motion adds a lot to any display, 
your call office you can use 
many 


and in 
displays to illustrate 


a snowstorm in a closed 


moving 
points, Create 
display case with an electric fan and a 
lot of Borrow a 


dummy in a summer dress, let your 


soap chips store 


soap SnOW whip around her ind idd 
“Keep Cool in Cottons and 
a good display to remind 


a sign 
you have 
customers that you do a beautiful job 
Tuck a doll in a 
and add 
You 


on wash dresses 
doll bed that rocks slightly 
a sign “lroned Sheets Are 
Cheapest Luxury 

The message repeater, an mexpen 
sive sort of tape recorder, can tell the 
waiting customer of next week's spe 
cial, or simply “How We Wash Your 
Clothes Whatever vou do make it 


live! 


The open house 


A highly specialized form of P-O-P 


advertising is the open house, ex 
good if conditions are 
merely the fact of an 


theme around 


tremely right 


lirst open 
vives you a 


build your 


house 


which to advertising, and 


favorable because 


creates comment 


you are willing to open your doors to 
the general public 
However, an open house is dan 


gerous unless you really have some 


thing pretty spec ial to show off. To a 
your 


woman a cobweb on one of 


CTOSS beams IS Thitic h more impressive 
than a $10,000 shirt unit, and she's 
more likely to 


poor housekeeping than she is of sci 


retain the image of 


entific equipment and methods, Un 


less a plant is new or unusually well 
kept up the open house is not a good 
idea 

One good source to study is the 
a remarkably successful 
* reason 


laundromat 
innovation since the war, The 
according to 
friendly 


for its success authori 


ties, is the homelike 
atmosphere. The first washa 


gor dd 


looking 
terias were a dismal failure because 


they were too functional. The most 


successful ones today use wallpaper 
walls, linoleum 


rather 


instead of cement 
upholstered 


beautiful design in the 


flooring chairs 


than stools 
machines, often television, magazines 
and a living-room atmosphere 

Use the 
point-of-purchase 
liness cheerfulness color life and ue 
tion. You'll find that sales will gradu 
ally build as it becomes fun to stop 


always 


techniques for your 


friend 


same 
advertising 


by your plant because there 
an air of excitement, alway some 
thing new to see. Use the merchandis 


ng techniques the retailers use, and 


you'll find point-of-purchase advertis 


ing one of the most profitable forms 


ou have ivailable to you 








This modern building houses O'’Banion’s Laundry in 
Houson, Texas, owned and operated by Mr. O'Banion 
Williams and his son, O'Banion, Jr. It is located at an 
intersection through which approximately 2,500 cars 
per hour pass during peak periods. Opened in 1951, the 
plant offers complete laundry and drycleaning services 


delivered to a store, sub-station or home. It is believed 
to be the first plant in the country to incorporate a 
washateria in the basic building design. Because O' Ban- 
ion’s has had to give its help practically all of their 
training, Mrs. Vander Weide’s remarks have the ring 
of authority. For a brief biographical sketch of Mrs. 


on a strictly cash-and-carry basis. Net one bundle is | Vander Weide please turn to page 2. 











Hiow We Select and Train Our 


Over-the-Counter Employees 


By MRS. ALMIN VANDER WEIDE 


O'Banion’s Laundry, Houston, Texas 


From a talk at the American Institute of Laundering’s Sixth Annual 


Young Men's Conference, Chicago, Illinois, February 28—March 2, 1955 


IN OUR CALL OFFICE we 


white employees 


waiting on customers observe all the 


selling I shall give vou. But 


have two from the washateria and drycleaning 


a cashier who han departments during our early and late rules for 


dles the money and the filing of cards rush hours our sales force as such is made 


clerk 
keeps daily records 
We also have 


who wait on cars 


up ot 


and a service who curb and counter girls, and it is their 
tickets 
and handles claims 
three 


customers exclusively 


prices the Our payroll for this staff runs about 


function training I want to outline to you. In 


offering full 


handling any 


laundry Sle percent of the gross. | 


five as the sales manager selecting these employees I try to find 


colored girls time supervision and neat, responsible, courteous girls, with 


and office and emergency or difficult situation which at least a high school education and 


two who file bundles and cleaning may with several years’ experience working 


W Cc ¢ onside I 
thei 


uUrise 
( le rk are 


who 


and deliver pickups across the coun The cashier and in public a good work 


ter We 


service 


have additional personnel attractive older ladies when background best recommenda 
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SUDS 
“STARTER” 


SOAP 
“GUESSER" 





TITER 
“TOTTER" 


ALKALI 
“ESTIMATOR” 











° pH 
“DETERMINATOR" 








... but there’s a 
far easier, surer 








way to safeguard 








uniform quality: 


Wash your 
customers’ clothes 
with complete, 














scientifically balanced 
OZONITE! 











PROCTER & GAMBLE 
BULK SOAP SALES DEPT. 


CINCINNATI, OHIO 


America’s largest Manufacturer 
4 of Soaps and Synthetic Detergents. 
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that married or 
girls with children to 
make the steadiest employees 
and find that 24 to x0 
the best range 

Wi “ure 


duc ‘ 


have found 


tion | 
vidowed sup 


port 


years ol age 1s 


constantly working to re 


turnover by careful selection 


proper training and working closels 


vith all new employees, | interview 
constantls 


e list ot se 


ipplic ant and try to have 
eral qualified girls 
Oli iti Case of at 
so that I never 
selection, My 


cant 


emergency 


have to rely on hasty 
best sources of appli 
ire the state employment agency 
and 


references from present employ 


Institute calls in analyst 


country 


well as throughout the 
laundrymen are becoming 
sell 
up a 
of study for over-the-counter employ 


conscious of the need to their 


services. In order 


to set course 


ees and routemen, the Harris ¢ ounty 
Institute last 


services of a 


Cleaners and Laundry 
called the 
qualified job analyst working with the 
ext nsion s8¢ hool of the { niversity of 
lexas to make a study of the duties 


and re quirements for these employees 


year upon 


Krom information gathered from 
meeting in night sessions with a group 
of office employees 
then with management, a course of 
study will be formulated, which later 
this will be offered to laundry 
sale speople throughout the state, I 
have taken the material we gathered 
at these adapted it to our 
specific needs, and written a job analy 


routemen, and 


year 


SESSIONS 


sis for each of my employees 
which I base 


Basically, this job analysis catalogs 
their everyday duties, and tells them 
what is expected of them in the be 
ginning and what they are expected 
to learn in their training 
broken 


their training 


These duties 


are down four 


into major 


classifications 
|. Clerical duties 
2. Housekeeping duties 
3. Selling and public relations 


4. Personal duties 

There are additional sections which 
apply to the cashier and service clerk 
covering the handling of cash, rec 
ords, claims, supervision, and others 
but these four categories apply to all 
who come into contact with the cus 


tomer 


Clerical duties, The girls are taught to 
fill ine the tickets 


we use, with stress on getting the cor 


various and forms 


rect name of the customer, spelling it 


correctly, and printing it legibly on 


the master card, Neatness and accu 


racy are essential, as these cards are 


the 
work 


kept in alphabetical] order 
record of all the 
brought in at one time, and tell when 
and the 
At the same time the trainees 


carry 
customer s 

it is ready, where it is filed 
price 
are taught the standard prices of dry 
cleaning, pricing of pleats and but 
treat a customers 
Next the 
how to tie a bundle 
attach the ticket 

properly dispose of it 


tons, and how to 


clothing with respect must 
learn securely 
where to 


so forth 


how to 


and 


J he sc 


participating in 


Housekeeping duties. begin 
immediately with 
cleaning and dusting the office 


keep 


ing it neat and presentable at all 
times, with all supplies in order, Each 
girl is given specific duties for which 
also ex 


she is responsible, They are 


pected to keep trash and refuse 
picked up from the parking area 
When a new employee is able to 
price and “write in” an order and to 
dispose of it properly, she is then per 
mitted to the 
cars outside, bring in their orders and 
secure their pickups. She is expected 


at this time to know, understand and 


wait on customers in 


be able to explain the services avail 
able, and to know when the work may 
be picked up. She is then required to 
check the order on the counter to be 
sure she has the right order for her 
customer, that the amount is correct 
and to secure and count the correct 
change 

After a week or two of orientation 
the new girl is taken on a tour of the 
plant the 
identify process 
impressed with our 


methods used to 


work 


shown 


and our and 


modern equip 
She must 
first be sold on our operation in order 
to be able to sell it to our customers. 
If she can be made to feel a pride and 
personal interest in the work we do, 
she can pass this on to others. 


ment and careful control. 


Since our call office is open six days 


a week, from 6:30 a.m. to 6:00 p.m 
weekdays and until 5:00 p.m, on Sat 
urdavs. some of the girls must come 
early while others work late. Since all 
on the 


and 


the girls must be continually 


alert for cars OF office customers 
since our office is seldom without cus 
tomers, It 1s impossible to have organ 
meetings with all 
present. | found it far 
effective to talk to each girl individu 
1) minutes each week 


ized sales hands 


have more 
ally for about 


I go ove! her progress compliment 
her on her strong points, discuss her 
weaknesses and encourage her Im any 
way I can, Then I give her some new 
information to study for the following 
week and to be able to discuss at our 
next Since each girl 


is in a different stage of progress and 


private session 


knowledge, this individual session can 
be aimed at her specific needs 

I begin the sales training by ex 
plaining to the girls that they are our 
have no route 


salespeople, that we 


men to solicit business and that we 


have no control over oul customers 
to make them bring their work to us 
Once laundry or cleaning is put into 
has his 


his automobile, the customer 


choice of any number of _ plants 
equally capable of handling it. Many 
times he may pass a number of other 
plants or have to come out of his way 
rherefore, the 


control rests on them 


to bring it to our plant 


customer 


Selling duties. The list begins with 
the item “smile and greet all custom 
ers appropriately.” From here we go 
to remembering the customer's cor 
rect name and initials and the services 
each prefers. Many of customers 
have called by 
their names on their second or third 


our 
been amazed to be 


visits to our plant. Friendliness and 





No, don't fill ‘er 
enough 





up. A_ gallon 


y= 


fe / 


oughta be about 
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Constant Rate of Filtration 


tubes flushed clean with every 


filter 
rate of filtration 


Because are 
and flow of solvent remains 


the No 


longer will vou be bothered with back-pressures in- 


evele, 


virtually constant throughout entire day. 
creasing with each successive load and thus cutting 


both cleaning quality and output. 


Better Cleaning Quality 


Because a steady flow of eryvstal-clear, clean solvent 


is supplied to the garments on every load, clothes 
and fresher whether it is the first 


With ordinary filters, 


come out cleaner 


or the last load of the day. 
soil added to the filter cake with each load of clean- 
the filter, 


ais thitic h “as one -third im 


increases back 
This 


ing, clogs flow through 


pressure a single day. 


means lower cleaning quality, more re-runs, 


costly hand labor, lower profits. 


Constant Production 


Because back pressures do not build up with the 
Detrex steady-flow Filter, tub fill-time 
Thus, 


is constant. 
In 
the 


your rate of production is constant, too. 
with top-notch cleaning quality ALI 
less wet cleaning and 


you have fewer re-runs, 


thus 


hand spotting ywreater production 


vinning! 


DETREX. 


through the week—not just the be 


THE PROCESS THAT 


SHAPED THE INDUSTRY 


1955 


DETREX 
_ Nod 
501, 


Dept 
Box 


Please 


new Detrex steady-flow 


and how 


w ork while 


ADDRES 


‘Te, 


PROCESS 


Never Down-Time for Clean-Out 


With evers filter cake back- 
washed from the filter tube and replaced with a fresh 
Yet, filter powder is added only 
At the end of the day, 


load the and soil are 


one—automaticalls 


once a day. you simply turn a 


valve and the filter is backwashed completely clean 


leaving a fresh surface for tomorrow, You never shut 


down to clean out filter—vou always have a 


filter with a fresh, 


yourgr 


eflicient cake. 


Never Down-Time for Recovery 


Recovery takes place while your machine is running 
because 
Best of all, 
ally all the 


Phe residue is quickly removed as an odorless 


it takes place in a separate recovery unit 
this remarkable new unit recovers virtu- 
solvent and recovers your soap as well! 
cake 


» best proof in the world to the efliciency of solvent 


and soap recovery 


Freedom from Week End Slavery 
The 


better control of cleaning quality, 


Detrex steady-flow Filter not) only provides 


a steady rate of 
production, new heights in economy of operation— 


it does more, too! It eliminates every bit of the labor 
and recovering solvent that 


And 


avail- 


of removing filter bags 
has been common to the industry until now 
steady-flow is standard on all Detrex machines, 


able for conversion on existing Detrex machines. 


CORP 


Detroit 32, Michigan 


on the 
bilter 


full particulars 
Pubular 


rush mie 


it will save me 


money 


mmproving aning quality 





courtesy are an unswerving rule 
which the girls find pays off when the 
friendliness is returned by the cus 
tomer. We get calls, letters and per 
sonal compliments every day as a re 
sult of our courteous service, and these 
compliments are always passed on to 
our salesgirls 

When a customer has a complaint 
or claim the girls see that it is passed 
on to the proper authority immedi 
ately and settled promptly. We oper- 
ate on the theory that if a complaint 
is reasonable, the customer is right, 
and since the handling of claims takes 
the time of our most expensive per- 
sonnel, it is to our advantage to pay 
them promptly. We make it a point 
always to give special attention to 
difficult customers and work patiently 
until they are completely satisfied 
handling of 


turn them into assets People will tell 


Courteous claims can 


others when they are be ing fairly 
treated 

The girls must learn to sell in terms 
of benefit to the customer, They learn 
to study the needs of the customer 
and suggest the service to best satisfy 
these needs. Our most popular sers 
call our “O.B.’s Regular’: it 


calls for 


ice We 

shirts 
flatwork, with 
fluff-dried and folded 


it can be adjusted to call 


finishing of pants 
handkerchiefs and 
other items 
However 
for the finishing of the flatwork onl, 
or to include finishing of additional 
items 

Also, the girls learn suggestion sell 
ing: “Let us hand-finish this 


tablecloth so it will look espec ially 


lovely 
nice for Christmas,” or “Bring in your 
winter clothes this month and we will 
mothproof them for you free.” 
Cross-selling is our most important 
sales job, Whenever a customer brings 
in only cleaning, he is told about our 


laundry work and when he brings 


only shirts, he is asked for cleaning 
Although there is little profit in only 
drying clothes during rainy weather 
this service brings many new custom 
ers into our plant who can be con 


verted into laundry and cleaning cus 


tomers, Our washateria has its own 
entrance on Kirby Drive and is sepa 
line s by a low 


into the 


rated from the shirt 


wall, Customers coming 


washateria can see our laundry at 
work, Then they must pick the washa 


office 


which gives us a chance to tell them 


teria bundles up in the call 
about our drycleaning and other serv- 
Ces 

In the handling of customers I try 
to teach the girls to put the customer 
at ease when he has a cleaning or 


laundry problem which may cause 


embarrassment, Sometimes it is hard 
not to appear curious (I would still 
like to know who pushed the district 
attorney into a swimming pool with 
his tuxedo on, or how one lady ran 
husband with his automo 
Che best de 


scription of how we try to handle our 


Overt her 


bile and broke his leg) 


customers is the one word “rapport 


Learn to establish rapport with the 
customer 

I can best get over 
by this by describing it as “to tune in 


It takes time 


what I mean 


on the same frequency.’ 
but it brings big rewards. 

In this category comes the answer 
ing of complaints with the “yes 
but ig technique taught by the In 
stitute’s playing cards. The girls learn 
to answer any unfavorable remark or 
criticism without criticizing the plant 
or its The principal 
point stressed in their public relations 
duties is the attempt to build in the 
mind of the public the conception that 
the laundry and drycleaning  busi- 
nesses are skilled professions which 
require skilled techniques and per- 
sonnel, 


management, 


In addition to the things they are 


expected to know as part of their job 
after learning the plant procedure, the 
equipment and its uses, the supplies 
used. and the time required to process 
the work, we expect our girls to have 
a general knowledge of fabrics, trim 
mings, spots, stains, buttons, pleats 
etc. We circulate the Institute's sery 
ice bulletins among them, and main 


tain a bulletin board where I post 


clippings, notices and other informa- 
tion which they are expected to be 
able to discuss with me when called 
upon, As changes are made in prices 
or procedure, all the girls are shown 
typical garments involved and enter 
into a discussion until it is thoroughly 
We subscribe to a num 
ber of trade journals which are made 


available to all personnel. 


understood 


Personal duties. These include what 
is expected of all employees in the 
clothing and 
person and attitude. 
All persons meeting the public must 
learn to leave their personal problems 


way of cleanliness of 


proper mental 


at home and be pleasant cheerful and 
cooperative with their fellow workers 
A girl who grumbles or takes excep 
tion easily can disrupt the entire sales 
force. 

This may 
but you may have noticed that 


sound all very well and 


good 
my assigned subject is not how to 
teach over-the-counter people to sell 
but how to get them to sell. Of course 
you will agree that proper and thor 
ough training is necessary, the old 
“know your product” which is the 
basis for successful selling of any kind 


Sales incentives 

The 
simple, and we are not yet 
their effectiveness. For instance, we 
try to instill in the girls the feeling 
that they are a definite part of our 
organization, They are told how much 


sales incentives we use are 


sure of 


business we are doing each week. At 
the end of the week the total volume 
is announced. If it is greater than the 
week before everyone is given a silver 
dollar. When we have a peak week 
and beat our last previous high, we 
give two silver dollars. 

Occasionally we 
in conjunction with a new or special 


run a sales contest 


service. My most successful contest 


was based on hand-finishing of sport 


drive-in-theater passes 


shirts with 


given to the girl each day who se 


Continued on page 58) 





LAUNDRY BUSINESS 


New York 


Feb. 5—1.7% less than last year 


Feb. 12—0.7% less than last year 


Feb. 19—0.3% less than last year 


Feb. 26—1.3% less than last year 


M. R. Weiser & Co., New York 


New Jersey 


Feb. 5—4.6% less than last year 


Feb. 12—-2.1% less than last year 


Feb. 19—2.2% less than last year 
Feb. less than last year 


Weiser & Co., New York 


TRENDS 


New England 


Feb. 5—1.9% less than last year 
Feb. 12—0.1% less than last year 


Feb. 19—0.5% more than last year 
Feb. 26—0.5% more than last year 


Carruthers ¢ Co., Boston 
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Dow sodium orthosilicate cleaning compound, 


a highly alkaline soap builder. can help you 


GET WORK CLOTHES CLEANER 





As a soap builder for linen supply and overall laundry, e high efheieney of Dow sodium orthosilieats 
educe 


Dow sodium orthosilicate cleaning compound is un your most economical oap builder—s 
surpassed, When Dow sodium orthosilicate gor it requirement witha rnhemy qualit 
work in the wheel on extra-dirty clothes, it su pend oy odium orthosilicate is easily rinsed tro 


insoluble soil and keeps it Irom being redepositer revue ‘ li i\é them fre hy ind ele if} 
) tl clear neces, 
n if in | ( i cleaning Compound that brings more 


Its high alkalinity neutralizes soil acidity ind ipo ‘ I ind ive ou money, too 


fats and oils so effectively that it is often used alone 7 es office to he name of your Do odiun 


lore nite to THE DOW CHEMIE 


on the break to remove the heaviest soil be 


olution is added, oN , idland y Dept Al, OO1f 


you can depend on DOW CHEMICALS 
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They heard about fashion. Nearly 1,500 cleaners and their wives came to hear Miss Ilka Chase (at microphone) and Charles James, and to 


see a collection of Mr. James creations 


Chicago Cleanorama 


Tremendous 


exhibit. 


excellent sessions attract 


capacity crowd to NID’s 46th annual convention 


rHERE WAS SOMETHING for 
everybody, and practically everybody 
was there! By any standards, the Chi 
cago convention of the National Insti 
tute of Drycleaning, March 3-6, was 
a smash success. Registration hit 12, 
469. The huge ballroom of the Conrad 
Hilton Hotel was filled to the doors for 
almost every session, The Navy Pier 
where the exhibit was held, is said to 
be five-eighths of a mile long. To the 
thousands of conventioneers who 
packed it for 
seemed at least five miles from one 
end to the other 

The first sessions got under way 
Thursday afternoon. The lead-off 
speaker was Walter RK. Duncan, NID 
president and head of Bornot, Inc 
Philadelphia. Mr. Duncan _ talked 
mainly about the industry's future and 
the problems that must be overcome 
to insure its continued and healthy 
growth. He cited NID’s new consumer 
survey which indicates that although 


three afternoons, it 


46 


98 percent of all American families 
nearly 47 million, use drycleaning 
service at one time or another, more 
than 25 percent of our customers re 
ported dissatisfaction with the service 
during the past six months. Most of 
these complaints concerned produc 
tion deficiencies, indicating that more 
attention to quality standards is re 


quired 


Sales problem defined 


We also face a sales problem, Mr 
Duncan said. If our industry is to keep 
step with the American economy and 
population growth, its sales must soon 
climb above the two-billion-dollar 
mark, This can never happen if the 
existing volume is merely redistributed 

Mr. Duncan was followed by an 
advertising 


outstanding panel on 


media. Four authorities spoke on di 
rect mail, newspapers, radio and tele 
vision: Ralph T. Curtis, a director of 


the Direct Mail Advertising Associa- 


tion; Harold S. Barnes, director of the 
Bureau of Advertising of the American 
Newspaper Publishers 
Kevin B. Sweeney 
Radio Advertising Bureau, and Ray 
Nelson, manager of national spot sales 
Adver 


tising. A lively question-and-answer 


Association 
president of the 


for the Television Bureau of 


period followed 

The day ended with the traditional 
get-together party. They loaded up 
the Hilton ballroom with orchestras 
and the if leaners loaded up on square 
plain and fancy dancing 

Friday was the first big day. Speech 
topics in the morning ranged from 
sales sense through consumer opinion 
and wound up with a “Showmanship 
Has Sold Drycleaning” panel. The ex 
hibit opened in the afternoon at the 
Pier, and a notable fashion show con 
cluded the evening 

The first speaker was William H 
Gove, vice-president and sales dire« 
tor, EMC Recordings Corp., St. Paul 
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Minnesota. Mr. Gove boiled success 
in selling down to one sentence: Find 
out what people want and make it 
easy for them to get it. In summing 
up what makes a salesman successful, 
he listed four points 

1. Be your best self. 

2, Bea good listener 

3. Service ‘em to death. In this 
competitive age, service is often the 
only factor that makes the difference 

4, Ask people to buy, Wind up with 
“May I suggest that you try this 


today? 


What consumers think 


Next on the program was a presen 
tation of the findings of a nationwide 
consumer-opinion survey. The survey 
was made for NID by National Fam 
ily Opinion Ine Poledo, Ohio se 
fore William L. Browne, NID director 
of public relations, presented the find 
ings, Howard Trumbull, head of Na 
tional Family Opinion, made two sug 
vestions. The first was 
national, not local 


a caution that 
the urve shows 
opinion, Except in a general way, it 
wont tell a cleaner what his customers 


pecifically think of him 


was a suggestion that the survey be 


| he SCC ond 


repeated within the next few years in 
order to show what progress has been 
made in building good consumer rela 
tions 

Inn the 
successtul drycleaners explained the 


showmanship panel, three 


means by which they have made their 
markets conscious of their services 
Ihe first was J. M. Friedlander, Para 
mount Cleaners, Hamilton, Ohio, Mr. 
Friedlander has tried everything, but 
lately has been specializing in unusual 
windows. The cost is low; results are 
good, and he feels that most cleaners 
have been neglecting one of the best 
advertising media 


Then Andy Talone of A 


l'alone, 


Ardmore, Pennsylvania, explained how 
his firm uses newspaper advertising, 
garment pin-ons and railroad station 
posters. His firm’s new “Rag Doll” 
theme in newspaper ads offers a novel 
and very attractive pitch for quality- 
conscious drycleaners. 

Harold Reed of Reed Cleaners, 
Fargo, North Dakota, concluded the 
session with an outline of his firm’s 
machine-gun barrage of sight-impres 
sion gimmicks and an explanation of 


his customer relations program. 


Spotlight on fashions 


The fashion program that evening 
was a high point of the convention 
for the ladies and, judging by the re 
actions, for many of the men. After an 
introduction by Mr. Duncan, Miss 
Rhea Seeger, fashion editor of the 
Chicago Tribune, introduced Miss Ika 
Chase. Miss Chase is not only a noted 
novelist but a fashion authority as 
well. As part of her talk she presented 
an illustrated cavaleade of fashion 
through the years 

The final 
James, perhaps the leading American 
fashion designer, Mr 


number of his latest creations and ex 


spe aker was Charles 


Jarne s showe d a 


pressed sympathy for the problems 
which fashion creates for the dryclean 
ing industry 

Willard M. Cannan, past president 
NID, presided at the Saturday morn 
ing session which got under way with 
“The ‘U’ in 
Kenneth Me 
Farland, educational counselor, Frigi 
daire Division, General Motors Cor 


poration, In a thought-provoking 


an inspirational speech 


Business,” given by Dr 


discourse, spiced with many humorous 
anecdotes, Dr. McFarland put across 
the point that it was the human ele 
ment that was the most important in 
gredient in industry today. It is not a 


lack of skill but rather a lack of hon- 


1 


wn oY 





esty, loyalty, morality, ete., which 
leads to misunderstanding and in the 
long run has an adverse affect on suc- 
cess in business, he said. The cleaners 
agreed, giving him a standing ovation 

Using a huge electric scoreboard, 
Arthur J. Weldon, Fabric Develop 
ment, Textile Fibers Department, E. 1. 
du Pont de Nemours, gave a rundown 
on the properties of modern man 
made fibers and blends, speculating 
on the use to which they would be 
put in the future. His talk, “Synthetic 
Fibers on Parade,” was a natural lead 
in for NID Director of Trade Rela 
tions Albert E. Johnson’s questioning 
address, “Whither Wash and Wear? 

A two-member panel comprised of 
Pardi, Prosperity Service 
Stores, Astoria, New York, and Lor 
aine Bancroft, Bancroft Cleaners 
Morenci, Michigan 


morning session by giving a detailed 


Edward 


concluded — the 


account of how they process and pro 
mote the drycleaning of cottons in 
their respective plants 

The Saturday evening program fea 
tured a combined banquet, floor show 
and dance which attracted some 1,700 
persons who filled the 
Grand Ballroom of the Conrad Hilton 
to overflowing. G. W. (Bill) Boyd 
president of the LCATA, presided at 
the block-long speakers table which 
ran almost the full length of the hall 


enormous 


The final day’s session was turned 
over to two panel groups who, in turn 
concerned themselves with the sub 
jects “Human Engineering” and “The 
Charged System.” 

James B. Dalgliesh, NID industrial 
psychologist, served as moderator for 
the former, and Jack Ireland, NID 
general course supervisor, for the lat 
ter. George W. DuNah, NID directo: 
presided. 

The “engineers” gave case histories 
of successful methods for selecting 

(Continued on page 56 
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iv : nd 

4 . * ° 
NID officers ond directors held board meeting immediately after convention. Left to right, seated: George J. Rider; Sam Darko; Norbert 
J}. Berg, secretary-treasurer; Walter R. Duncan, president; Frank Prather, vice-president; W. M. Cannan, past president; William G. Beckler. Stand 
ing: Peter M. Raven; W. E. Brasel; William B. Austin; Robert Kizer, new director; F. E. Bowers; Ray E. Showell, new director; Thomas Ogder 
Jack Stacey, new director; Earl Rush 
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PATENT PENDING 








Phoenis A 


Ajax Lound 


Keyoeal Oded Celi the Story 
Letters from our enthusiastic customers now using the 
AJAX SUPERMATIC SHIRT UNIT report sensational 
gains in production and profits. This wonderful AJAX 
SUPERMATIC SHIRT UNIT offers you the complete 
new approach to shirt finishing... producing the perfect 
shirt in three simple lays. The AJAX SUPERMATIC 

¢ SHIRT UNIT has been designed to meet the requirements 
pint “ee saians 
of all laundries... large or small. 


Western Laundry Press Co. 


Manufacturers of AJAX Presses since 1929 Salt Lake City, Utah 
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FIRST TEAM 


Official U.S. Navy Photograph 
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not born!” 


These are a top FIRST TEAM. These are the 

“Frogmen” . . . the Navy’s Underwater Demolition Teams 
... chosen for their physical and mental excellence ... 
chosen to do the toughest of jobs . . . such as that 

shown here: wiring black satchels of TNT to the enemy’s 
concrete and steel beach blockades to blast an invasion path. 





They make the job easier for everyone . . . if 
they can qualify. 





This same idea holds for the members of the Dodson 
FIRST TEAM, like the businesses shown at right. Each 
member has qualified because each knows that on/} 

by qualifying as a preferred risk... as a member of the 
exclusive Dodson FIRST TEAM .. . can his business benefit 
from complete insurance security and peace of mind .. . 
with the savings to which his planned program and 

lower risk entitle him. 





These are the rewards the FIRST TEAM members offer 
to all who can qualify. So— won't you let our trained Field 


Underwriters help your business meet the FIRST TEAM'S Three of the many laundries 
; erved by the FIRST TEAM PLAN 
exacting standards? i cite 


On behalf of the preferred risk members of your 
industry, we invite you to learn how the FIRST TEAM 
Plan can help you 





MANAGING THE TOP INSURANCE FIRST TEAM FOR 55 YEARS 


BRUCE DODSON &CO., 84 W. 28th St., P.O. Box 559, K.C., Mo. 


< | lik t ’ please pe 
| rst hie 

Iw ke to talb ir | 1 f rwriter, Im under n 
tion 





No Obligation 
Whatever! Get the 
Facts on Your FIRST 
TEAM Now!... 
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BACK Leo Gross 


Kronicks enterprises in 


A SHORT TIME 
of the Gross 
Minneapolis was nice enough to take 
me on a quick tour of their laundries 
in the Minneapolis-St. Paul 
would have liked to have 
days to see them in more detail, but 


aurea, | 
u couple of 
I saw several swell ideas in even the 
short time we had 


Hot. Head ~ 
Util ity ress \ 


> 


Padded Extension 
i. Press Platform —_ 
ee tle oI kh, 
“a Sto 


For Sport Shirt Touch-Up 


Kor touching up sport shirts in the 
drycleaning department, Leo Gross 
showed me in one Gross-Kronicks 
plant how the hot head utility presses 
have been outfitted to allow the press 
operators to use a steam iron with 
out leaving the press 

At the left end of the 
form there is a wooden form added to 
the level of the platform, This wooden 


press plat 


form is cut in a design that allows a 
sleeve to be placed over one part for 
better finishing, while 
of the extension allows touching up 
of the rest of the shirt. Of course, the 
wooden form is properly padded and 


a larger portion 


covered 


Bag Hoist 


At one of the Gross-Kronicks plants 


where a great deal of commercial 
work is handled, the drivers bring in 
the work in large canvas bags that are 
closed with a drawstring. The bottom 
is fitted with a canvas loop Needless 
to say, the bags were so heavy it took 
two women to lift them onto the sort 
ing table, even though one girl could 


handle the actual sorting. So, two 
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Sotters' Table 




















women were needed to do one girl's 
work. 

To eliminate the 
short monorail and a small electric 
hoist were installed. The girl now slips 
the hook under the canvas loop on the 


unneeded girl, a 


big bag, has the motor hoist it a lit 
tle higher than the sorting table, po 
sitions it on the monorail above the 
table and pulls the 
dump the 
the table 
here 


drawstrings to 
contents of the bag onto 


One less employee needed 


Truck Starters 


Big as Gross-Kronicks is, you know 
it has jillions of trucks. Garaging all 
those trucks during the severe winters 
of Minnesota would take a heck of a 
lot of buildings. At one plant with 40 
trucks there was only 
age—and I'll never forget those 40 
trucks parked in rows on an outdoor 


a four-car gar 


lot, in below-zero weather. Yet none 
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of them ever failed to start after its 
overnight stand, thanks to headbolt 
heaters in each truck 

Headbolt heaters, in case you aren't 






klect rical 
Outlet 


¥ 





Wooden 
Post 

















familiar with them, look like regular 
headbolts but are heated by 
These 


headbolt heaters replace one of the 


motor 
electricity like soldering irons 


regular motor headbolts and have an 
electric cord which hangs out the grill 











laugh ‘’n learn 


WHEN OPAL TALKS ABOUT HER 
GRANDCHILDREN SHE EVEN FOLDS 
SHIRTS LIKE DIAPERS. 























’ . 
Babies don’t fret about shirt fronts, but men sure do. 
That's why neat, straight folding is so important. 


First impressions keep customers happy, build business. 


The best Iaundries use Satinette Starch 
to eliminate waste, increase production, insure smooth 
finishing. Do your part by folding 


every shirt perfectly. 


HALF CORN 


THE KEEVER STARCH CO., Columbus 15, Ohio 


Corn, wheat and other grain products for industry since 1898 
Reprints of this ad are available from your Keever Jobber 
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of the truck. At this plant the lot has 
several islands running the length of 
it with electrical outlets mounted on 
wooden posts. It looks like a com 
outfitted with 
when the 


mercial parking — lot 


parking meters, At night 
trucks are parked, the driver plugs 
the headbolt-heater cord into the elec 
tric outlet on the post nearest the 
truck and forgets about it until the 
next morning 

At five o'clock the next morning an 
automatic timing device turns on the 
current to the electrical outlets on the 
island, By seven o'clock, when the 
drivers arrive for work, the motors 
have warmed up to 160 to 180 de 


wrees for easy starting 


Entrance Has 


A. inch 


Angle- Iron 


Cvard 














Garage Protector 


Here's another gimmick Leo Gross 
showed me on the entrance to one 
of the Gross-Kronicks concrete-block 
lo prevent the trucks dam 
aging the concrete block, a heavy 
piece of 4-inch angle iron is fitted to 
edge of the blocks at 
each side of the entrance 

(Reminds me of a plant I once saw 
in Kentucky, Had those auto curb 


warners sticking out 


Warages 


the leading 


from the wall 


to warn when the trucks got too 


‘ lose } 


Bviietin Board 


Bulletin-Board Marker 


Many plant bulletin boards get so 
cluttered up with notices that the em 


ployees despair of finding anything 
on them. One operator uses a_ big 
cardboard which he thumb 
tacks onto the bulletin board to point 
In big black 


arrow 


out the newest release 


c| or 


] 
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Tumbler-Exhaust Vents 


Met a young allied trades represen 
tative up in Michigan. We had dinner 
together one dismal winter evening 
in Grand Rapids and he mentioned 
how few launderers understand how 
to vent tumbler exhausts through a 
roof and comply with fire laws. He 
even drew rie al diagram ol how to 
do it 

As I recall, a 10-inch hole in the 
roof will start things out. Into this 
is positioned a piece of standard 10 
inch furnace pipe extending at least 
6 inches above and 6 inches below 
the roof or ceiling. This pipe is held 
in place by either a metal collar or 
pieces of angle iron fastened to the 
pipe and nailed to the top side of the 
roof, (See what happened? I’m look 
ing at a beautiful cross-section draw 


ing, and to keep me from showing 


letters on the white arrow is printed 
“New.” The employees are kept in 
terested since they don’t have to 
search through the whole mess to 


keep abreast of events. 


Weather 
Cap 











" Tombler- 
6 Exhaust 
S Due e 


a 





my ignorance I didn’t ask him enough 
questions.) Surely it’s a metal collar! 
At any rate a heavy coating of tar 
makes a watertight seal around the 
pipe and the roof. 

The 8-inch tumbler-exhaust duct 
goes inside this 10-inch outer pipe 
and 1S held in position by an odd 
number of sheet-metal clips, avail 
able from any tin shop. Three clips 
top and bottom, were recommended 
by my friend to hold the pipe in po 
sition and not get either pipe “out 
of round.” At the top of the exhaust 
duct you fit a 6-inch weather shield 
that comes down on a level with the 
10-inch pipe. A weather-cap is mount 
ed on top of the 8-inch inner pipe 


[Editor's Note: We're writing Lou to find 
out how the weather cap is supported 
on the exhaust duct. Meanwhile, he 
draws a reprimand for leaving us up in 
the air!] 
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BLEACH 


Le 
MIX 


¥ 


Before you buy 
bleach, check your 
laundry supply house 
for complete informa- 
tion on all three HTH 
quality bleaches or 
mail this coupon 


today 





OLIN MATHIESON CHEMICAL CORPORATION 
industrial Chemicals Division 
marueson «Baltimore 3, Maryland 


Please send information on all three HTH Bleaches and the name 
of my nearest supplier. 


NAME 
COMPANY 
ADDRESS 





(Continued from page 48) 
training and treating employees, using 
their own operations as examples. 

Jack Scharff, Model Cleaners, Mem 
phis, Tennessee, outlined an eight- 
point program for hiring which is de- 
signed to screen the applicants right 
from the _ first insertion 
through to the final interview. 

Lou W. Haviland, Morey-LaRue 
Laundry & Drycleaning Co., Eliza- 
beth, New Jersey, cited the advan- 
tages of an organized training program. 

Stanley Bublick, Suburban Home 
Cleaners, Riverside, Illinois, believes 
that good labor-management relations 


want-ad 


are less expensive in the long run than 
the price involved in constantly hiring 
and training new employees. 


Technical panel 


The second panel included George 
P. Fulton, NID director of research; 
W. Clay Hardin and Judson Randlett, 
both of the NID technical staff. Fol 
lowing a report on the topic, “Does 
Charged Solvent Become Contami 
nated?” by Mr. Fulton, the three 
panelists then answered the seven 
technical questions most often asked 





of the Institute by its members 

The convention concluded with a 
business session at v’hich the current 
officers were reelected for a second 
term. Three new directors were 
named: William B. Austin, Caroline 
Launderers and Cleaners, Morristown, 
New Jersey, District 2; Ray Showell, 
Westminster Cleaners, Salt Lake City, 
District 11, and Jack Stacey, Stacey 
Cleaners & Dyers, Portland, Oregon, 
District 12. Robert E. Kizer, Kizer 
Cleaners, Asheboro, North Carolina, 
was elected to fill a full three-year 
term after having served one year as 
director of District 8 


Texas Attendance Sets Record 


A RECORD-BREAKING crowd of 
more than 300 members of the Texas 
Laundry & Dry Cleaning Association 
met at Fort Worth March 17-18 for 
what Executive Secretary Lynn B. 
Shaw called “one of the best conven 
tions in our 48-year history 

L.. M. (Mike) Gay, of Jacksonville, 
first vice-president during the past 
year, was named to serve as president. 
Charles C, Callaway, of Temple, was 
elevated from second vice-president 
to first’ vice-president and Mr. Cal 
laway was succeeded by Fred Page 
of Houston. Lawson Orr of Houston 
was elected sergeant-at-arms and Mr. 
Shaw was renamed executive secre- 
tury 

Newly elected directors are Dave 
Nelson of Texarkana, Bruce Ferrell of 
Lubbock Boyd of Borger, 
Barry Putegnat of Brownsville, O’ 
Williams, Si of Houston, 
Willis of Fort Worth, R. W. 


Ceorge 


Banion 
RK. BR 


(Dick) Coffin of Beaumont, David 
Wallace of Dallas, plus Mr. Gay and 
Mr. Page 

Business sessions were liberally in 
terspersed with social functions. On 
Wednesday arrivals 
were taken on a tour of Fort Worth 
laundry and drycleaning plants. There 
was also an evening hospitality hour. 


afternoon early 


The morning session on Thursday 
was a busy one. The three well-known 
speakers were Edwin Pearce, presi 
dent of the American Institute of 
Laundering; EK. C. McFadden, vice 
president of the Texas Employers In 
surance Association, and Dr. A. Q. 
Sartain, professor of psychology and 
personnel administration at Southern 
Methodist University, Dallas. 

Following a welcome from Fort 
Worth’s Mayor Dean, the 
luncheon meeting was addressed by 
Dr. Marvin Vance, pastor of the First 
Methodist Church in Austin 


Edgar 


Missouri — Kansas 


lWO HUNDRED Missouri and Kan 
sas Launderers and Cleaners met in 
Kansas City, Missouri, February 17 
19, for the annual Mid-West Cleaners 
and Launderers Convention 

The convention started with plant 
visitations on Thursday, February 17, 
and wound up with a big open-house 
affair that evening. The business ses 
sions began on Friday morning with 
David Oxley, the Missouri president 
presiding 

G. A. Daleke of Lusterway Sales 
Co, started things off with a lively 


discourse on proper sales methods for 


56 








the launderet and drvc leaner Aggres 
sive selling, according to Mr. Daleke 
is the answer to building volume. 
Above all, it is up to the launderer or 
drycleaner to plan a good sales cam 
paign and instruct the routemen on 
how and what to sell 

After luncheon the film “After the 
Ball,” furnished by the Oklahoma 
State Association of Cleaners and Dy 
eTs, Was shown 
afternoon, with Kansas 
president Spencer Baltz presiding, 
featured “Gus” Jaudes of White Line 
Louis as the first 


Friday 


Laundry in St 


The afternoon session was devoted 
to a “Parade of Ideas” when top-rank 
ing Texas members explained sales 
production, safety and employee-re 
lations ideas. 

A busy Friday started out with an 
“early bird” breakfast. The following 
session Was addressed by Jim Chis 
holm, assistant sales manager, Sani 
tone Division, Emery Industries, Inc 
Wyatte F. LeLoache of E. I. duPont 
de Nemours & Co., Ine., and Ed Kahn 
of H. Kohnstamm & Co., Inc 

The speaker at the noon luncheon 
was Dr. Kenneth McFarland, well 
known educational consultant and le« 
turer. 

The afternoon 
“Fabric Fashions for 1955.” It was 
conducted by Dr. Dorothy Siegert 
Lyle, director of consumer relations 
National Institute of Drycleaning. 

The climaxing event was the presi 


session featured 


dent's banquet and ball 


Meeting 


speaker. Gus had for his topic, “What 
Are We Afraid of?” and from all indi 
cations there isn't much to fear. The 
White Line Laundry went through a 
really bad fire quite recently and Mr. 
Jaudes had to decide whether to quit 
the business or reinvest quite heavily 
He rebuilt. In his eyes the laundry and 
cleaning business of the future will 
more than justify his confidence in 
making such a heavy investment 
Charles W. Ahner of St. Louis, in 
dustrial labor relations counselor, dis 
cussed labor relations and answered 
many questions on policies of the Na 
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The reason: THEY HAVE ALL THE 
FEATURES YOU COULD ASK FOR 


W. M. CISSELL MFG. CO., INC It's now a matter of record—and a great record—the way Cissell 
e . . “7 e pe na ee : , . 


831 S. First St., P. O. Box 1143, Louisville, Ky. Pacific Coast Tumblers have “moved in” the laundry and drycleaning industries. 

Office: 4823 W. Jefferson Bivd., Los Angeles. Foreign Dis- : . —— 5 ” > ' : 

tributors: write Export Dept. Cable Code: CISSELL. With confidence in the name CISSELL , plant owners were quick 
to see the superior quality and outstanding features built into Cissell 


Consult Your Dobler Tumblers. It will pay youto consult your jobber for the complete story 


LAUNDRY — “TWIN”, 36” x 18”, 36” x 30”, 42” x 42” . . . DRYCLEANING — 36” x 18”, 36” x 30”, 42” x 42” 














Association officials (from left to right) 


Kansas directors 


(Continued from page 56) 
tional Labor Relations Board to wind 
up the day 

Saturday featured A. L 


Institute of 


Christen 
sen of the American 
Laundering in a morning talk on how 
to do “A Better Job at Lower Cost,” 
through modern methods of produc 
tion. The last speaker of the conven 


H. E. Gordon, Missouri president; Robert 
Schwabe, Missouri secretary-treasurer; David Oxley, retiring Missouri president; John Fisher, 
Missouri sergeant-at-arms; Hubert Fuser, Missouri vice-president; Jack Bates, Kansas retiring 
treasurer; Harold Miller, Kansas director; Spencer Baltz, retiring Kansas president; Harry Wid 
man, Kansas executive secretary; and Theron Elam, Kansas president. Not present when photo 
was taken were: Conger Beasley and Otto Klein, Missouri vice-presidents; Ed Elam, Kansas 
vice-president; Dan Blanchard, Kansas treasurer; Bill Reid, Richard Blanchard and Earl Morgan, 


tion was popular John Ireland of the 
National Institute of Drycleaning, ex 
plaining “The Practical Side of the 
Charge System.’ 

Often a reporter 1s asked to point 
out the “keynote” of a convention. At 
this meeting the delegates gave most 
attention to three subjects: (1) how 


to increase sales, (2) the future of 





the laundry-cleaning business, and 
3) information on the charged sys 
tem of drycleaning. And in that order. 
Officers of the Associated Cleaning 
and Laundry Services of Missouri are 
H. E. Gordon, Kansas City, presi 
dent; Bob Schwabe, St. Louis, secre 
John Fisher, Kansas 
City, sergeant-at-arms; Conger Beas 
ley, St. Joseph, vice-president; Otto 
Klein, St. Louis 
bert Fuser, Booneville, vice-president 
David Oxley, Springfield, retiring 
president 

Officers of the Kansas Association 
Launderers are 


tary-treasurer 


vice-president; Hu 


of Cleaners and 
Cheron Elam, Parsons, president; Ed 
Elam, Lawrence, vice-president; Dan 
Blanchard, Kansas City 
Bill Reid, Wichita, new 
Richard Blanchard 
rector; Earl Morgan, Salina, new di 
rector; Spencer Baltz, retiring presi 
dent. Harry Widman of Kansas City 
continues as executive secretary 


—Lou Belleu 


treasurer 
director 
Popeka new di 


How We Select and Train Our Over-the-Counter Employees (Continued from page 44) 


cured the most sport shirts to be hand 
finished, with additional passes for the 
weekly high totals. I have also used 
unclaimed blankets, rugs and clothing 
“as prizes 

However, since girls work up into 
the behind-the-counter filing jobs 
where they have more responsibility 
but less contact with the customers, 
it is difficult to find a contest that is 
fair to all. For our particular situation 
I find it best to base competition on 
the correct spelling of customers’ 
names and the best explanation of 
techniques. For example, how to best 
explain to a customer why shirts that 
are labeled 


must be taken from his bundle and 


"a ompletely washable” 


dryc le strie dl 


Frequent merit raises 

We start our girls at a fairly low 
salary with an automatic raise at the 
end of four weeks, At the end of four 
months, if they are still a part of our 
organization, they are given the dif 
ference which was withheld the first 
four weeks, and are given frequent 
As Cue h 


opening occurs the old girls are al 


small raises based on merit 


lowed to change to the more favorable 
lunch hours, days off and working 
hours, and the best girls are moved 
behind the counter where they are 
less strictly supervised 

Our plant operates on a_ five-day 
week, with the call-office open six 
days. The girls work five and one-half 


days with half a day off during the 
week, We have only recently been 
able to adjust our work schedule to 
allow everyone a half or whole Satur 
day off every month, at no loss of pay 

In addition we give an annual 
bonus based on the number of days 
during the year the employee re 
ported to work on time. This is paid 
at Christmas time, along with a gift 
of extra money from the plantowners 

Mr. Williams is a well-known rice 
farmer in our area and at Christmas 
we give all our customers a jar of 
rice. This is building into a tradition 
that causes a vreat deal of comment 
all year ‘round, The girls present the 
rice to the customers and answer their 
questions about it. Whenever we have 
other gifts or printed material such 
as laundry lists to present to the cus 
tomers, it is the girls who get the 
thanks 

We do not encourage our customers 
to tip. However, the girls are given 
several dollars each week by custom 
ers. Since some of the girls wait on 
more cars than others and get more 
than their share of the tips, the money 
is pooled in a bank and they divide 
it when they choose 

We have also instituted a health 
and accident insurance plan for which 
an employee is eligible after 90 days 
with the plant, and for which the 
plant pays half the premiums, In addi 
tion, as our volume has grown, we 
have given all our employees addi 
tional benefits in the way of free laun 
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dry and cleaning and secure supplic s 
and appliances for them at wholesale 
cost 

However, I think the main factor 
that holds our employees together is 
a spirit of cooperation in our plant, 
seeing Mr. Williams and Mr. O’Ban 
ion, Jr., working in the plant all the 
time, offering constant supervision 
and doing any job where we might 
be caught shorthanded. I have folded 
flatwork and wrapped shirts, too, and 
find that the more you know about 
all phases of the operation, the more 
interested you are in the over-all ple 
ture. We always stress close coopera 
tion between the back and the front 
and back all the salesgirls up by al 
ways having the work out when they 
promise it, 

Another idea that has proved suc 
cessful for us is requiring the sales 
girls to keep a list of customers they 
have missed lately. Each week I call 
a number of these customers and tell 
them we have missed them, and ask 
if we have displeased them in any 
way. Then I report to the girls the 
reasons given by the customers. By 
this method, they 
customer was dissatisfied in any way 
and try especially hard to please them 


are aware when a 


when they come back in 
All our efforts are 
goal: to make the employees identify 


aimed at one 


their own personal success with the 
success of the plant; to make them 
feel that as we grow and prosper thes 


Ww ill prosper, also 
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In converting its garden power tool, the Casmil man- 


agement fashioned a sulky from pipes welded together 


and mounted on wheels. Casmil route trucks are ga 


raged across the street 100 yards from the plant, and 


hampers on casters are now towed to the garage. The 
plow attachment demonstrated by Gene Knepper above 
also keeps the driveway clear in winter. Tire chains 
from a route truck were cut down to fit the tractor tires 


a special truck was required to shuttle finished work 


for extra traction on ice. No doubt the Casmil manage 
to the garage. The tractor eliminated this. Trains of 


ment will find still other uses for the tractor 











liow We Consolidated Two Plants 


Into One 


For Greater Efficiency 


By EUGENE KNEPPER 


Casmil Corporation, Des Moines, lowa 





ASK YOURSELI 


ibout your plant 


the se 


question oul buildings 


ind equipment were out 
of proportion to the size of our vol 
Is your over-all payroll over 50 per ume, Casmil Corporation was formed 
Miller and Ca: 
Laundries got together to figure 


to lick these 


costs and dwindling profits required 


From a talk at the American In- 


Sixth 


centr 
If it is, is 
Are your 


when the owners of 


it gradually 


fixe d 


mcreasmg? cack 


stitute of Laundering's Sh 
than last? 


Have rising labor costs necessitated 


percentages a way proble ms. Rising 


Annual Young Men's Confer- higher this year 


7 az : immediate attention 
ence, Chicago, Illinois, Febru- 


ary 28—March 2, 1955 


i corresponding rise in prices to the 
thereby 
driving some of your customers away? 

We found that in our plants these 


costs were continually 


soth plants were unionized with 


customer trom year to year contracts stipulating a guaranteed 40 


hour week SIX paid holidays vearly 


one week vacation after a year of em 








rising and that ployment and two weeks after five 
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THE HAMMOND 


WIZARD EATRACTORS 


Here’s the extractor with every- 
thing! Heavy gauge stainless 
steel curb construction . . That’s 
heavier . . . more rugged than 
ever before. One lever control, 
no experienced operator neces- 
sary ... plus outstanding speed 
and smooth performance for 
years and years. Every safety 
feature included. You'll agree 
it’s the greatest extractor HAM- 
MOND ever built. 


now the access- 

case of simplicity and 
tf . : “perio y 

Operation periorit ol 

ractors 


Efficienc y 


Accessibility 
Economy 


Cd 


Please Send All Available Information About 
HAMMOND 
WIZARD EXTRACTORS 


Name 

Firm 

Address 

City Zone State 


HAMMOND LAUNDRY-CLEANING MACHINERY CO 


HAMMOND BLOG . WACO, TEHAS 


HAMMOND BUILDING @ WACO. TEXAS 
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New automatic washroom requires half the personnel of the two old ones. A new 48-by 
84-inch automatic washer was bought with money realized from sales of old washers 


yeu Our present contract stipulate 
a 9%4-cents-an-hour base wage plus a 
payment of $1.25 weekly per em 
ployee into the union welfare fund 
With incentive bonuses included, our 
hourly wage per productive 


$1.06 in the laundry cde 


ivceTraVe 
employee i 
partment 
Our goal in setting up Casmil Cor 
poration was to benefit both plants by 
utilizing more efficiently the best ma 
chinery and labor of each. We had 
difficult in lowering the payroll the 
first year because of union pressure 
vhich would not allow us to correct 
i high wage scale caused by improper 
incentives that one of the plants had 
been using, For example, a silk presser 
earned SIOO a weet according to 
the inoentive cale By job. shifting 
ind normal turnover we have re 
duced the number of these people to 


1 Peaieanreatinn 


Sales programs separate 


It wa decided to retain 
les organizations in competition with 
each other on the street 


( ismil ( orporation 


separate 


Each organi 
2zution was to pa 
for doing its work and, since Casmil is 
i nonprofit organization, each would 
share the profit w losses. The share 
that each would pay or receive wa 
determined by the percent ol volume 
that each organization furnished to 
Casmil Corporation 

Both owners received 50) percent 
of the stock in the new corporation 
Equipment from both plants was 
pooled ind the value of this equip 
ment was determined by the actual 
book value of each piece, The differ 
ence in values between the plants Was 
made tp ith cash 

Gene Hawk of Miller Laundry, a 
man well known in the industry as a 
production was 


leader in laundry 


62 


named pre sident and general manager 
with full control of all operations of 
Casmil Corporation, We felt it was 
necessary to have one man mn control 
to avoid unnecessary delays and dif 
ferences of opinion which in’ turn 
would make the consolidation more 
difficult. With this type of manage 
ment, immediate action could be taken 
On aly problem 

Many plans had to be made in ad 
vance to facilitate the move with the 
least confusion, — los of production 
ind, most mnportant, minimum effect 
on the customer: As a result of the 
move and downward trend of business 
we expected a further loss of volume 
of about 10 percent 

Each department was analyzed to 
determine the equipment, space and 
labor requirements for a weekly aver 
ave of $16,000 laundry and dryclean 
ing volume. Production figures from 
both plants were very helpful im ac 
complishing this 

Phe Cascade plant which had 34 
OOO square 


ideally suited for Casmil Corporation 


feet of floor space was 


New damp assembly setup handles a 


lot within a lot 


This plant also had two gas-or-oil-fired 


a 150 hp and the other 


which were mere than am 


boilers on 
a 260 hp 
ple for the volume we anticipated 

Excess machinery left idle by the 
consolidation Was available for sale 
Revenue from the sale of this equip 
ment provided cash to buy newer and 
more efficient equipment which, as | 
will explain later, also helped to allevi 
ate production and Jabor cost 


Maintenance, engineering costs 
To give you an idea of the amount 


of depree lation, taxes, repairs and 
maintenance saved by the sale of this 
equipment, here are some. of the 
One 260 hp 
and all the maze of pipes and fittings 
12-by-84 


washers, one extractor, two. starch 


things we sold boiler 


required to operate it; three 
cookers, conveyors, three shirt units 
drycleaning still and filter, two dry 
cleaning washers and many small iti 
dividual pieces from both the laundry 
and drycleaning departments. By mov 
ing out and renting one building, the 
firm eliminated all maintenance and 
engineering costs at Miller's 

Before the production merger there 
were six engineers (three in each 
plant) required to operate both plants 
A short time after the merger, this 
requirement was cut to three and 
their time was more fully utilized than 
before 

Each building had required a full 
time janitor. In the new plant only 
Already there are 


four men eliminated and we haven't 


one was needed 
even touched the production depart 
ment yet 

In the 


supervision represents da 


laundry department plant 
aving of 
three people Cascade h id a manager 
women who 


Mille I 


had a manager and an assistant. A 


and two nonproduc tive 


were department supervisors 


short time after the consolidation both 


of the women and one manager were 


of 30 bundles. It resulted from 


redesigning the 60-bundle-per-lot equipment formerly used at Coscade, saved 50 percent in 


labor and floor space 
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for Woolens . . . for Synthetics 
for Colored Goods . . . for Diapers 
for White Work 


in Institutions 


For every tough specialty job—use safe, heavy-duty 


ARCTIC SYNTEX H 


Using Colgate’s ARCTIC SYNTEX HD is one woolens, synthetic fibres, all kinds of colored 
sure way to satisfy even your most critical goods, diapers and for hard-water washing 
customers! This safe, easy-to-use detergent of white work. Make your next order ARCTIC 
makes abundant suds—-gets work REALLY SYNTEX HD--you'll say it’s the perfect 
CLEAN. It’s especially effective for washing detergent for those tough jobs! 


NO MATTER WHAT EQUIPMENT YOU USE—ARCTIC SYNTEX HD 
GETS WORK CLEANER, BUILDS SATISFIED CUSTOMERS 


STK WO. 38878 | x. 110s — 





ARCTIC SYNTEX HO 


” 
tAVY oury symrmerie DETERGENT 


Galt parmowwse compan’ 


Other C. P. Products for the Laundry Industry: 
COLGATE FORMULA 40— Ideal for hot-water washing of all 


white work and fast-colored goods. This fine, high t 
soap assures better ‘‘sudsibility, quicker rinsing, 
finished work, lower soap consumption. Use direet to the 
COLGATE LAUNDRY BRIGHTENER — Revolutionary 
tergent aid! Guarantees whiter whites, brighter color 


wash! 


ORDER TODAY! in 110-1b. fibre oe 
drums or 50-lb. paper bags! = 


COLGATE-PALMO LIVE COMPANY, Jersey City 2, N. J.* Atlanta 5, Ga. + Chicago 11, Ill. * Kansas City 5, Kans. + Berkeley 10, Calif 
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eliminated, leaving only a superin 
tendent and assistant 

In the check-in department we were 
fortunate in that both plants had used 
key-tag, pin-and-net identification sys 
elimi 


tems. In this department we 


nated one bundle sorter who also 
loads lots 


Ihe merger of this department also 


weighed and coordinated 
presented a problem of damp-assem 
In order to reassemble the 


had to have 


bly space 
alter 
a very large space for the damp-assem 
bly monorail. We this 


for the third fatwork ironer, so it was 


bundle washing, we 


needed Space 


—ee 
—— 
eee mmr 
eel 
ee 


eliminate some of the 


through the 


necessary to 
work 
sembly 

We accomplished this by 
the ticket-tube system for checking in 
Hatwork. By using 30-by-40, 14-pound 
capacity the Hatwork portion of 
most bundles could be put into one 
net. The flatwork was then put into 
separate of the lots 
After 


it goes di 


passing damp as 


installing 


nets 


lots with the size 
determined by washer capacity 
the Hatwork 
rectly to the flatwork 
the delay and labor of damp assembly 
Since over 50 percent of the average 


lot is washed 


woner, Saving 


this year. and every year... 


a F 
Ly! y 
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HAPPY FLATWORK 
IRONER ROLLS 
CANT BE WRONG! 





(BESTOS BINDERS & COVERS 





The patented protective asbestos 
assembly for flatwork ironer rolls 
that guarantees the lowest pro- 
ductive material cost. 
The cover is separable from the 
semi-permanent binder so_ that 
replacement of cover or pad can 


labor or 


be done in minutes 

“G" BESTOS COVERS—with Cot 
ton Pads, for the operator who 
wants superior finish and drying! 


DLIy 
GORE MING 


HAVE A THREAD OF GOLD 


1765 Carter 
507 Bishop Street 


<4 “SJ 19: 
Ie \y 227 Wabash 
Npry pase 723 § 


Avenve 


Avenue 


Washington Bivd. @ 


“B"’ BESTOS COVERS (Bakelite 
Coated)—with Asbestos or steel 
wool pads, for the commercial or 
institutional operator who de- 
mands longevity plus increased 
production! 

“‘Tingue, Brown & Company— 
The Industrial Fabric House of 
Quality”’ 


“actual recent count of rolls dressed with 


BESTOS 


TINGUE, BROWN & COMPANY 


@ New York 57, N. Y. @ CYpress 9-8800 
Ww o Atlanta, Ga @ <ATwood 3864 
- Chicago 5, Ill o HArrison 7-0083 


los Angeles, Cal. @ PRospect 6023 


family bundle consists of flatwork over 
half of the damp-assembly labor 

This job, which was for 
three 


eliminated 


merly done by people, is now 
done by one virl 


The bache lor bundle 


presente d a 


marking 


tem also big problem 
since both plants had used different 
marks and the 
other After a trial 
with that black-ink 


marking was better suited for our pur 


systems, one invisible 
black ink 


CAC h we 


marks 
found 
pose because. it required much les 
space and equipment 

We installed 30-bundle 
the lot-within-a-lot 
identification 


lots 
with key 
tags for lot We found 
that 120 bundles contained approxi 
mately 300 pounds of white 
which was ideal for the machine we 
had set up for shirt washing. One of 


using 


system 


work 


the plants had previously used 100 
bundle lots and the other 60-bundle 
lots. By cutting the lot size to 30 
bundles, we check-out 
(This will be explained a little later 
The 
three girls and the black-ink marking 


made eCasicl 


invisible marking had required 
one and a half girls, plus one lot co 


With the installation of the 
the requirement was 


ordinator 
present system 
girls and one lot coordi 
and a half girls 


cut to three 


nator, a saving of one 


Washroom savings effected 


In the washroom department, both 
plants had required a total of _ five 
men. Since not all the equipment was 
automatic at that 
of peak loads at the beginning of the 


time and because 


week, one plant had needed two men 


and the other three to operate two 


separate washrooms. In the combina 
tion of the two 
efficient 


Through the sale of surplus equip 


however, only the 


most equipment was use d 
ment we were able to pure hase a new 
12-by-84 automatic unloading washer 


With all 


two of them self-unloading, we 


washers automatic and 
were 
able to reduce washroom personnel 


With the com 


bined volumes of both plants, we were 


by two and a half men 


also able to wash more efficiently by 
using every machine to capacity. Con 
sequently our washroom supply costs 
were greatly decreased from the costs 
of operating two separate washrooms 
A good example of this is the cut in 
starch consumption. We now use the 
same amount that one plant had for 
merly half 

In the flatwork department 
consists of one four-roll and two six 
roll ironers, the labor requirements 
remained nearly the after the 


Phe two six-rolls required five 


used—a saving of 


whi h 


Sane 
merger 
girls each, the four-roll four girls plu: 
check-out 
touch-up and one 


virls Orne 


hank y 


two and wrap 


pillowe ase 
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BIGGER” 


® Among all dryers on the market, 


the big, dependable “work-horse” 
is the HUEBSCH “42.” It is 42” 
in diameter and 42” in depth.. 

and its huge capacity (80 to 100 
pounds dry weight) more than 
doubles the capacity and output of 
a conventional 36'’x430”' tumbler ! 
The HUEBSCH “42” provides 
faster, more efficient drying at 
amazingly low original, operating 
and maintenance costs. Operates 
with very little steam and little 
electricity (it uses only a 1'2-HP 
motor). If you have a large- 


volume drying problem (as most 


plants do these days) get the facts 
on the HUEBSCH "'42.”" You'll be 
glad you did! 


HUEBSCH MANUFACTURING CO, 


3775 WN HOLTON STREET 
MILWAUKEE 1, WISCONSIN 


Seeeeeeeeeeeeeeee SOCSSSSSSSESESHEEHESSEETHEHTEHTHHEHEHEHEEEEHEHEHEHEHEHEEEHEHEHEHO HOE OEE EE 


Wade by the world's largest manufacturer of open-end drying tumblers 


HUEBSCH 42 


OPEN-END TUMBLER 
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in the consolidated marking department four girls do the work of five. Cascade had three 
girls marking in family bundles and Miller's had two 


virl Phrough the sale of surplus 


equip nt owe hiave Since equipped 
both of the six-roll ironers with auto 
matic folders which made each a four 


virl operation and eliminated two 


| 

girls 
In thre 
partinent both plants had been on 


All production standards Wi re 


Vearing appare | pressing cle 


qquiire que employees to mamtam pro 
duction of at least LOO percent so the 
labor requirement remained the same 
The saving in this department was 
one lot coordinator 

Mach plant had required a lady for 
and button sewing 


riba Pepa 


however, the time of neither was fully 
utilized. The present operation — re 
quires only one person in this depart 
ment, a saving of one girl 

Ihe shirt finishing and check-out 
departments of both plants had been 
in need of better layout to reduce 
handling and unnecessary backtrack 
ing between the two departments We 
had formerly finished the shirts, piled 
them into a truck, and moved them to 
another part of the building where 
they were again picked up and sorted 
into the check-out bins. To eliminate 
the extra handling and piling into 


trucks 


we reduced the size of the lots 





Shirt-wrapping tables and checkout bins are located at the finishing units. Each unit con 
sists of three finishers and a combination assembly-checking-wrapping girl, produces about 


950 shirts per B-hour day 
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to 30 bundles and put a check-out bin 
and wrap table at each shirt unit. The 
shirts are now taken directly from the 
folder and placed in the sorting bin 
By eliminating the waste motion and 
backtracking we were able to save 
two check-out girls 

The drycleaning department was 
also a source of saving in superintend 
ence, Before the merger Cascade had 
a manager and a nonproductive lady 
floor supervisor, Miller’s had only a 
manager, Management of this depart 
ment is now effected by one manager 
This meant a saving of two more peo 
ple. By combining the larger-capacity 
equipment of both plants for the Cas 
mil drycleaning washroom, we elimi 
nated two cleaners. The man who 
does the cleaning at the present time 
is paid a regular salary plus a bonus 
on sales over a certain amount. This 
incentive keeps him happy in peak 
seasons when the work is much heavy 
ier than normal 

With the extra volume provided by 
the consolidation, we were able to fill 
the jobs which were formerly too 
much for one person and not enough 
for two. In the combination of the two 
plants we were able to eliminate two 
spotters, one marker and two assem 


bly-check-out girls. 


The over-all picture 

Looking at the over-all picture, we 
were able to revamp each department 
with the highest production and low 
est costs in mind. We now maintain 
laundry production of $160 per oper 
ator. Our average laundry sales for 
last year were $10,400 a week and 
we maintained an average productive 
payroll of 27.9 percent with good 
t fur 


prospects this year of lowering 
ther. This production figure is 2 per 
cent lower than one of the plants’ last 
year of operation and 4 percent under 
the other’s. 

Average drycleaning sales for last 
year were $4,500 per week. Because 
of the difficulty in adjusting salaries 
which were out of proportion, the 
average drycleaning payroll percent 
age of 32 percent is not yet where it 
should be. However, it is 2 percent 
lower than last year and headed in the 
right direction. Although this percent 


age represents an increase of 8 per 


cent over the former payroll of one 
of the plants it also represents a ce 
crease of 11 percent from the other 

Twenty-eight people were elimi 
nated throughout both plants by bet 
ter use of equipment, installation of 
more modern labor-saving equipment 
and fuller utilization of labor. With 
the present operation, we ire con 


sistently lowering costs and increasing 


profits 
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CLOVERDALE, CALIF.—Mr. and 
Mrs. P. E. Markham recently bought the 
Cloverdale Laundromat from Mr. and 
Mrs. Hamilton P. McCann 


LOS ANGELES, CALIF.—Notice has 
been filed of the intended sale of Kath 
leen’s Laundromat, 3137 W. Eighth St., 
by Lottie and Egon Feldman to Dorothy 


and Hyman B. Teitelbaum 





BLANDING, UTAH—LaRay Alexan 
der, mayor of Blanding, and Loren Haw 
kins recently opened A & H > Laundry. 
The plant is managed by Mrs. Macy 


Hawkins. 


_ BETTER, FASTER 


flatwork production 


LOS ANGELES, CALIF.—Notice has 
been filed of the intended sale of Laun 


rem 
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Better, faster flatwork ironing the 
Gasway 3-D has more ironing surface, 
more heating capacity, more accurate 
heat control — plus the new dimension in 
flatwork ironing, “Hand Ironing Action.”’ 


Never before so much production in so 


==. =) 
: little space such low first cost, low 
operating cost. Widths 60” to 110”. Out 


Teil as put up to 1600 lbs. per 8 hours. Gas 


fired or steam-heated 


Ask your jobber about the new profit 
Or write for 





making Gasway 3-D line 
new Bulletin 127 


Gasway 


CORPORATION 


6461 N. RAVENSWOOD AVE. * CHICAGO 26, ILL. 
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dromat, 5280 Hollywood Blvd., by Alex 


ander C, Bottner to Max Flaxman 


BANNING, CALIF.—A new laundry 
is under construction at 979 E. Ramsey 


Isaac Link is the owner 


SAUSALITO, CALIF.—William Lee 
has purchased LaBlanche Laundry, 109 
Second St., from Elbert Chin 


LAS VEGAS, NEV Chet Carrigan 
has opened Carrigan’s Laundry and Dry 
Cleaners, 2908 E. College 


WHITTIER, CALIF - Notice has 
been filed of the intended sale of West 
Laundromat, LI63A Quad 
Swanberg and |. I 
Herbert ¢ 


inghouse 
Way, by W. N., 
Schlecht to Ida I and 
Thomas 
CONCORD, CALIF. Andrew | 

Kohr has leased space in the new Con 
cord Shopping Center, and plans to open 
a self-service laundry and cleaning plant 


FILLMORE, CALIF Mrs. Alice 
Maxwell recently held the grand open 
ing of Maggie's Wash, 450 Clay St 


MILL VALLEY, CALIF.—Robert F 
Moad has announced plans to open a 
laundromat at 118 Throckmorton 


NOWATA, OKLA Mr. and Mrs 
Cecil Griffith have purchased the OK 
Laundry, 214 N. Maple, from Mrs 
Thelma Bitters 


SANTA CLARA, CALIF Robert 
Warner has purchased Santa Clara Laun 
derette, 941 Main St., from BE. EB. Eliason 





CANADA 


PARRY SOUND, ONT 
Bow Young has made application for a 
establish a laundry at 107 


permit to 
James St 


ONT CANADA hed 
Brady 


rec ently held open house 


EXETER 
Brady of 
deteria Ltd 
to celebrate the opening of a new Laun 


Cleaners and Laun 


deteria 


NORTH ADAMS, MASS Arthur H 
Adams Laundry and Dry Clean 


was elected vice-president of the 


Brown 
ing Co 
Adams Board of Trade recently 


WEST JEANNETTI PA Anthony 
Masciantonio recently held open house 


to celebrate the opening of Model Laun 
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dry’s new plant on Gaskill Ave. The store 
will offer curb service. 


SHERBROOKE, P. Q., CANADA— 
Sherbrooke recently held its 
sixth annual open house to celebrate its 


Laundry 


thirty-sixth anniversary 


PATERSON, N. J.—Purchase of the 
Hessler Service by the Little 
Falls Little Falls, was an- 
nounced by Robert V. Archibald, partner 
Little Falls 


Laundry 
Laundry, 


and sales manager of the 


Laundry 


BELLEVILLE, N. J.—White House 
Laundry, 25-32 Newark Ave., was de- 


stroyed by fire recently. Ben Spagnoletti, 
owner, estimated the loss at over $100,- 
000. 


VINELAND, N. J. — Harold E 
Khoades and Harry Graham have opened 
Vineland Laundromat Half-Hour Laun- 
dry, 8S. Eighth St 


JERSEY CITY, N. J.—James and Ceil 
Davis have purchased a launderette at 


781 Newark Ave. from William J. Berg 


mann, 


NEW 
Laundries 


YORK, 
recently 


N. Y.—Consolidated 
purchased Central 


Linen Supply of New Haven, Conn. 


lron Out Production Bottlenecks 


WITH 


Leef Phi FORMS 
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TROUSER 
FORM 


Save countless 
hours of operator 
time, Pedal oper: 
ated, exerts just 
enough pressure to 
bring trouser leg 
to original size and 
shape. For top ef- 
ficiency, each op- 
erator can handle 
a four machine 
unit: Trouser 
Form, Pocketeer, 
51 Press and 
Mushroom Press. 


Makers of 
TURNTABLES, 
BEARINGS 
AND 
EXPANDING 

FORMS 


205 


OVERALL SLEEVER 


Expands to fit 


all sizes and 






shapes of work 
clothes. Sleeves 
finished; or 
shaped and 


partly dried, 


POCKETEER 


EK xpa nds to 
steam-press all 


sizes of pockets, Lz 


eliminating sepa- 


>a 


rate pressing. 
Garment finishes 
the 


pocke ts open. 


with all 


COAT SLEEVER 


Saves press 


time, Dries 
sleeves in a 
few seconds 
and leaves 
them open, 


Makes a fine 


with. 





finish 
out pulling or 


smoothing 


NURSES SLEEVER 


Cuts down on 

the amount of 

hand work. Fits o 
extra full shoul- { 
der and finishes 


= 


with sleeves 


opened u P- 


Ask Your Jobber or Write Us 


BROS., INC. 


IRVING AVENUE NORTH 
MINNEAPOLIS 5, MINNESOTA 





WASH.—Mr. and Mrs 
Fred King, owners of the Poulsbo Laun- 
dry and Viking Cleaners, recently held 
open house to celebrate the opening of 


POULSBO, 


their new Laundromat. 


LAUREL, MONT.—Scott’s Laundry 
& Dry Cieaners, operated by Chester G 
Scott, has installed new equipment. 
MEDFORD, ORE.—Arrow Laundry 
and Dry Cleaners, 520 S. Riverside Ave., 
has completed a remodeling program, 
according to John Ramsey. The firm 
previously dealt in drycleaning only. 


ESTACADA, ORE.—Ralph Callahan 
has leased a_ building on Broadway, 
which he plans to remodel and convert 
into a self-service laundry. 


GRANGEVILLE, IDAHO—Mrs. W. 
E. McDonald recently held open house 
to celebrate the opening of McDonald 
Self Service Laundry, 521 Crooks St. 


CANADA—Leo 


Laundry 


CALGARY, ALTA., 
Smith, president of Premier 
Ltd., recently awarded a certificate and 
cash to Jim Rowe for his driving record 
of 31 years without an accident. 





FLA 

DeSota 
have merged, it was announced recently 
by Joe Settle and Ben Darby. 


— Laundry 
Cleaners 


LAKE WALES, 


Basket and Warren's 


CAMBRIDGE, MD.—Choptank 30 
Minute Laundry, Choptank Ave. and 
Travers St., has opened recently after 
extensive remodeling, and has installed 
new equipment. 


HOMESTEAD, FLA.—C. G. Martin 
recently held open house to celebrate the 
opening of Thrift Launderette, 237 S. 
Krome Ave. Mr. and Mrs. Maynard 
Fryer are the plant managers. 


AVONDALE, S. C.—Wee Wash It, 11 
Magnolia Rd., has been opened by Mr. 
and Mrs. D. B. Schuman. 


COLUMBIA, S. C.—Crystal Linen 
Service, 803 Main St., opened recently, 


according to Charlie Stork. Herbert 
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Brown is co-owner with Mr. Stork and 
Lloyd 


Laundry and Cleaners. 


Hamiter, owners of Sunshine 





CARLINVILLE, ILL.—John  Ferke- 
tich has announced the opening of a 
new self-service laundry at 303% N. 
Broad St. 


EVANSVILLE, IND.—Hardin-Musick, 
Inc., operator of Half-Hour Laundry 
Stores, plans to open a fourth self-service 
laundry at 1320 N. Fares Ave., according 
to Porter M. Musick. 


KENOSHA, WIS.—Charles T. Werner 
recently held open house to celebrate the 
opening of Wee-Wash-It Laundry, 3923 
60th St. The new laundry will serve as 
an outlet for the Werner Kenosha Laun 
dry and Cleaners. 


PANA, ILL.—Mr. and Mrs. O. S. 
Moon have purchased the Denton Self- 


Service Laundry from T. F. Denton. 


CLINTON, LOWA—Excelsior Laun 
dry and Cleaners, 501 N. Second St., 
plans to open a new branch office at 508 


S. Second St 
Krauss, manager of the firm. 


according to Forrest 


LANSING, MICH.—Charles Jim Hicks 
has leased the building at 2900 E. Michi 
gan Ave., where he plans to open a 
laundromat and drycleaning service in 


the near future 


DETROIT, MICH.—John I Anker, 
LaMeasure Bros., Inc., has been elected 
president of the Detroit Institute of 
Laundering. Other officers include Henry 
Auslander, vice-president; S. P. Baker, 
treasurer, and J. Lapides, secretary 


WEBSTER GROVES, MO.—H. W 
Lynes has opened South Webster Wash 
tub, 505% S. I Im Ave. 


LE MARS, [OWA—Martin Pottebaum 
recently purchased the Feddersen Laun 
derette, 1211 Pierce St., from Mervin 
W. Feddersen 


ROCK ISLAND, ILL.—Parker Laun 
dry Co., 1314 Third Ave., will be oper 
ated under the name of Parker Laundry 
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and Dry Cleaning Co., according to A. N 
Parker, founder of the firm. The company 
will be managed by Paul A. Parker 


HARTFORD CITY, IND.—Progress 
Laundry and Dry Cleaners, 223 W 
Washington St., was destroved by fire 
recently. Joseph Candia, owner of the 
laundry, said the loss is estimated at 
about $30,000 


SPRINGFIELD, ILL.—Barr & Chism 
Automatic Laundry, 507 E. Madison St 
recently installed some new equipment 


ROYAL OAK, MICH.—John L. Anker 


president of LaMeasure Bros., Inc., De 





troit, has announced the opening of the 
go 
company’s new branch office at 4529 


Woodward 


ST. LOUIS, MO.—Morris Lazarofl, 
partner in Clean Coverall Supply Co., 
1122 S. Seventh St., has been assigned 
the chairmanship of the Cleaners, Dyers 
and Launderers Group in the 1955 lew 
ish Federation Welfare Fund Campaign 
of St. Louis, for the second successive 


year 


LANCASTER, OHLO—Barber's Laun 
dry and Dry Cleaners, 777 $8, Columbus 
St., has installed new equipment, accord 


ing to P. C. Shaver, owner 


To make whites 


ULTRA WHITE, to make 
colors ULTRA BRIGHT 








SAVES BLEACH Reduce the amount 
of bleach one-third, giving fabrics 


longer life. 


SAVES BLUE Blueing can be com- 
pletely eliminated when you use 


ULTRA-LITE, 


SAVES WATER The high water 


level in the blueing operation is now 


unnecessary. 


SAVES TIME At least 5 minutes run- 


ning time from every load, 


Consult your Keever 
Sales-Service Man 


THE KEEVER STARCH COMPANY 


COLUMBUS 


15, OHIO 





























Fig. 1. Rigid mounts not so hot. . . 
Because the belt slack can be taken up only 
by splicing, by using an idler, or by uproot 
ing the motor, No thanks! 


Fig. 2. Slide rails stack up better... 
Because moving the motor increases the belt 
tension, But you still have to realign the 
motor under tension. Hmmmmm 


Fig. 3. Automatics fill the bill... 

Because the belt tension is maintained auto 
matically by weight or by reaction torque 
of the driving motor. Yessir! 


iow To Maintain Belt Tension 


TENSION can be a 
Gone are the 


FLAT BEL 
headache these days 
days of the slow, “long-center” drives 
where belt sag gave all the belt ten 
a belt from 
slipping around the pulley of a driven 
machine, Yet you'll find belt drives on 


sion needed to prevent 


a surprisingly high number of laundry 
machines, Some of them are slipping 
for all they're worth or the belt life 
is being needlessly shortened, 

Here are some helpful comments 
on the latest methods of achieving 
belt tightness as well as some time- 
honored methods of improving belt 
performance on older equipment. 

The most modern laundry design 
uses individual, high-speed electric 
motors to drive each machine, and 
cuts the center distance between 
driver and driven pulleys toa couple 
of feet, Without the old sag, belt ten 
sion must be applied by some external 
means, the most logical being through 
the motor base. Let’s take a look at 


the different bases for doing this job. 
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By JOSEPH C. McCABE 


Rigid Mount: Here the motor bolts to 
the floor, wall or ceiling with a fixed 
amount of tension placed on the belt 
to start with. The only trouble is, if 
the belt stretches through use or ex 
pands from centrifugal 
have to either take it off and splice it, 
or uproot the motor (Fig. 1). Idler 


force, you 


pulleys are often not practical on 
short-center drives. 


Slide Mount: A second method is to 
bolt the motor to a couple of slide 
rails, as shown in Fig. 2. Here again 
however, if tension slacks off you still 
have to shut down your machine to 
move the motor back. You also have 
to realign it manually if there is any 
sizable play in slots—at best a lot of 
work. 

Probably the best 
justed base is a sliding one moved by 


manually ad 


thumb-secrews. The motor is aligned 
to start with, and tension can be 
stepped up without shutting down the 
equipment, This method, however, 


still requires that someone see or think 
of the fact that the belt needs tight 
ening, and then pt rform the operation 
manually, 


Automatic Tension: For every pain 
there's a pain killer. Here it’s the auto 


matic-tension-maintaining motor base 

















Fig. 4. Belt capacity increases or decreases 
5 percent for each 15-degree change in belt 
wrap 
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ELGIN ULTRAMATIC 





Costly Loss of Zeolite Prevented 


The zeolite ion exchange material in this 
water softener is “locked in” by an ingenious 
“Double Check” manifold system to prevent 
costly loss, and to give more efficient regener 
ation. This manifold also permits far more 
exchange material to be placed in the sof- 
tener to give up to 44% greater capacity so 
that a smaller unit will meet the need. 


Your Softener Easily Converted 
to Automatic Operation 


Save valuable manhours, eliminate human 
error, and increase the efficiency of your pres- 
ent water softener by converting to auto- 
matic operation. Write for details. 


REFINITE 











America's Finest 
AUTOMATIC 
WATER 
SOFTENER 


It's 
Hydraulieally 
Operated 
by Magic Pilot 





Phere is today’s most dependable automatic water softener— 
a product that sums up the best of all we have learned in 
nearly a half century of experience. It operates on the time 
proved hydraulic valve principle and is controlled by a new 
and unique automatic pilot to deliver a constant supply of 


zero soft water without attention 


The time interval and flow rate of each regenerating step 
of the Ultramatic is individually adjustable for maximum 
efficiency under any operating requirement or water charac 
teristic. The reasons why this flexibility is highly essential 
to satisfactory performance, together with complete infor 
mation about this water softener, are given in Bulletin 612 
Write for your copy. 

ELGIN-REFINITE DIVISION 


ELGIN SOFTNER CORP. 


150 NORTH GROVE AVENUE, ELGIN, ILLINOIS 


In Canada: G. F. Sterne & Sons, Brantford 


Cen Seawers ¢ Delonizers © Dealkalizers © Lime Soda Softeners © Deaerating Heaters ® Filters © Treatment 


WRITE FOR BULLETINS 
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Oring 
* pulley 








‘ 
/dler arm? 








pivoted here 














Fig. 5. Gravity-type floating idler hos adjustable arm. Total weight 


of idler keeps the unit from bouncing under s 


(hig. 3 This base takes one of three 
forms employing 
| Cravits 


2. Reaction torque, o1 


3, Springs to 
load 


vive tension under 


varying and varying belt con 


ditions 


Here 


how eu h works 


Gravity-pivoted base: The motor is 
bolted to a pair of arms pivoted at one 
amount of 
the 
overhangs the pivot center of the base 
side from the driven 
weight of the motor 
maintains a constant belt 

Arms of the base can be adjusted 
for width and length to take different 


end, Depending on the 


tension desired part of motor 


om the opposite 
pulley and the 


tension 


size motors, and the motor can be 
moved to give the desired overhang 
and tension, For best results when 
mounted on the floor, the drive should 


be set up with the tight side of the 
belt nearest the Whatever the 
{ drive, the 


pivot, 


arrangement ¢ ratio of 


driven and driver pulleys should go 
no higher than 7 to L. It's also a good 


idea to keep the center of the driven 


udden belt loads 


pulleys above the center of the motor 
shaft, and the distance between cen 
ters from one to two times the diam 
eter of the larger pulley 

The standard gravity base used on 
horizontal-drive 
mounted on floor, wall and ceiling. 
Kor vertical up-drives, the standard 
base is being used with adjustments in 
the Vertical down 


motor position, 


drive bases have the weight of the 


motor counterbalanced by heavy coil 


springs connected by threaded rods 
to the arms. Tension is altered by ad 


justing the spring pressure 


Reaction torque base: For every ac 
tion there’s an equal and opposite re 
action. That's the principle involved 
in this design. The motor is slung on 
a carriage with the pivot between the 
motor’s feet and shaft. 

For vertical “down” drives, a spe 
cial base is used. The motor is coun 
terbalanced by a weight on the Oppo 
site side of the pivot, and the drive 
arranged so the motor will rise away 
from the driven pulley. For vertical 
either the standard o1 


“up” drives 













-Driving pulley 


~~ Allow clearance 
for belt stretch 








Fig. 7. Correct location for idler is on belt's slack side 


idler and pulley equals belt width 


w—é 
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Place idler so belt length between 


Fig. 6. Spring-loaded idler floats on belt's slack side 
equal to or greater than diameter of the small pulley 


setups can be 


Keep idler size 


the special base may be used depend 
ing on conditions. 
Some gravity bases have the pivot 


between the feet of the motor. This 
utilizes the reaction torque of the mo 
tor to vary the tension as the load 


varies, and the weight of the motor to 
maintain a constant workable tension. 

Spring-type base: This is not a 
pivoted base, although it does adjust 
tension The 


mounted on a sliding base, and springs 


automatically. motor 1s 


maintain the tension. To increase belt 
tension, the spring tension can be in 


creased by thumb-screws while the 
motor is running. 
This base can be installed in any 


position, and will operate both hori 


vertical drives without 


At present 


zontal and 
modification. this base is 
available in sizes to fit all standard 
motors to 15 hp. at 1,800 r.p.m. A 
tight belt means a short life for both 
the belt and the bearings next to the 
Automatic maintain 


load 


eliminate continuous high tensions 


pulleys. bases 


tension to fit requirements, yet 


Time-honored methods 
How about the time-honored meth 


the belt is somewhat 


longer and you can take steps to main 


ods in which 
tain belt tension by operating on the 
belt itself? 

The answer to this is to look upon 
the flat leather belt as a type of fric 
tion drive. It’s just as dependent on 
the laws of friction as the clutch or 
brake. Friction 
defined as the force that resists mov 
ing one surface over another. It’s this 
frictional force that makes the pulley 


as you know can be 


(Continued on page 76 
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-way 
answer 


to steam trap problems 


* This three-way combination can help lick 
your steam trap problems. 

the steam trap that gets equipment hot in a 
hurry and keeps it hot. Small size, light weight, 
body and all working parts of stainless steel. 
Low cost, low maintenance. 


YARWA FINE CREE? INE F 


with high-grade woven Monel wire screen 
that is removed with the cap for easy clean- 
ing. Rust-proof finish .. . straight threads, 
machined faces and spark-plug type gaskets 
on screen caps. 

YARWAY ENGINEERIN( ERY 

32 trained YARWAY engineers working out 
of YARWAY branch offices from coast-to- 
coast, are constantly helping on trap selec- 
tion, installation, maintenance and operation. 
Solving your trap problems is their job. It 
will cost you nothing to call them in to 
assist you. 


YARNALL-WARING COMPANY 
129 Mermaid Avenue, Philadelphia 18, Pa. 


YARWAY IMPULSE STEAM TRAPS AND 
STRAINERS are immediately available 





from more than 250 Industrial Dis- 
tributors in the United States, Canada, 
and other countries. For name of one 
nearest you and FREE Steam ‘Trap 
Bulletin write .. . 
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YARWAY Impulse 
Steam Traps. Over 
1,000,000. success 
fully usedthrough- 


out industry 












YARWAY Fine 
Screen Strainers. 
"Police the pipe- 
lines" inthousands 
of plants. 





impulse steam traps 


And Yarway Fine Screen Strainers 

















> find ovt how... 


~ 


can add PROFIT to 


The above illustration shows a finger 





your 





valve. It is standard 
every Ingersol] Rand Type 3 Compres 


5 hp. In your plant it means 


equipment on 


sor through 
prevention lost time prevention 
extra expense prevention 

When compressor valves need adjust 


ment your pressers will be back on the 





job in a hurry when you have LR Com 





pressors Here's why 











Your own maintenance man can fix a 


finger valve in 15 minutes or less 


usually less. Compare this to the extra 


PPeccebeoes 


time and money involved in sending 

for an expensive compressor service ° 

Type 30 Compressors avail 

able through 15 hp Other 

size unite through 100 hp 
. 


man-—waiting hours for him-—waiting 


another hour or more ‘til the job is done 


Why not put th 


you time 


is to work in your plant > 
fo save fo save you 


money Call your LR Laundry Equip 





ment Supplier today, or write 


Ingersoll-Rand 


1! Breedwey, New York 4.6m 17 


ALSO MANUFACTURERS OF 


THE FAMOUS CAMERON 
CENTRIFUGAL MOTORPUMP LINE 








Engineering Zucstions and Auswe 


Subzero Tank Protection 
Engineering Editor 

The cold weather is pretty near over and it’s probably 
late to be asking help on this problem but anything you can 
furnish will help out next year. We have a rooftop steel tank 
that we use for fire protection mostly. The outdoor tempera 
ture in our country may get as low as —60°F., How can we 
keep the tank from freezing? 


After checking on this situation, which frankly we had 
never encountered, we sought answers from several operat 
ing engineers around the country and got the following col 


lection of ideas 


Engineer No. 1 


Drain the tank whenever a temperature 
of 20°41 But before draining, check 
your fire insurance requirements, They 
from draining any or all water from the tank. We've oper 
ited our outdoor tank successfully without heaters during 

10°F weather by limiting the amount of water stored in 
it. We continuously circulate through an oversize 
standpipe and a special riser on the tank top during the 


or less. is exper ted 


may prevent you 


water 


periods of extreme cold 

We figure the additional pumping costs are far less than 
the cost of steam for We find it wasteful to heat 
tank water to a temperature higher than 38°F. Where you 
must use insulation, hair felt is excellent. It should have a 


wrap of tarred roofing felt and a final coat of asphalt-base 


heaters 


dluminum paint 
Our tank dimensions are about 25 feet in 


If this tank is exposed on 


Engineer No. 2 


diameter and 33 feet in height 
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all sides and top and bottom, the total area open to contact 
with atmospheric air is 3,570 square feet. With a water 
temperature of 40°F, heat loss is 1.92 million B.t.u. per hour 
when the outdoor temperature is —60°F. 

There are three solutions to this problem: (1) Maintain 
sufficient water how to prevent the temperature’s falling be 
low 40°F. (2) Heat the water with a steam coil in the tank 
or by recirculating through the building heater. 

3) Insulate the tank and piping to reduce heat loss. 

With water leaving the main at 50°F, a 24,000 g.p.h. flow 
is required to maintain 40°F in the tank. Or a flow of 
16,000 g.p.h. will maintain a temperature of 35°F. Direct 
heating with 45 p.s.i.g. steam requires about 2,000 pounds 


water 


per hour of steam 

If the full tank is left 60°F and zero 
flow, it will take 3.3 hours to cool from 40° to 32°F. 

Insulation of tank and piping, therefore, appears desir 
able. The only problem here is that in summer the water 
temperature will be much less than the dewpoint of the sur 
rounding air. So take precautions to seal the outer surface 
of the insulation against both rain and water vapor. If you 
neglect this, atmospheric moisture will accumulate in the 
insulation, destroying its Tank temperature 
is too low to drive off this moisture during dry periods. For 
an insulation with high moisture and 


uninsulated at 


effectiveness 


best results, choose 
penetration resistance 

I recommend 2 inches of rock-cork insulation for this tank 
4 weatherproofing cover of asbestos and portland cement, 
with an outer coating of weatherproofing and vapor-sealing 
asphaltic material, is also needed. The best application 
methods for the insulation and weatherproofing can be ob 
tained from the manufacturer. 

In the past three years [ve had some enlightening if 
painful experiences with water towers used for small com 
munities in western Canada. From these I learned that ade 
quate rain and vapor seals on the outer surface of the insu 
lation are extremely important. Be sure to anchor the weath 
erproofing directly to the tank instead of trying to support 
it on the insulating material. 

I also recommend rock cork for pipe insulation. It is avail 
able with factory-applied vapor- and weatherproofing. It is 
interesting to note that with ice 
cold-water pipe, 3.95 hours are 
from 40° to 32°k 
prevent freezing, 3.8 pounds per hour per linear foot should 
flow through the pipe. With brine-thickness covering, freez 
ing time is 6.0 hours, How 2.5 pounds. When heavy-brine 
thickness is used the time is 7.0 hours, flow 2.17 pounds 

Insulating the tank with rock-cork sheets will reduce heat 
loss to 50,000 B.t.u. per hour, requiring a flow of 625 g.p.h 
to maintain 40°F in the tank. Time to cool from 40° to 32°F 


water thickness on a 6-inch 
required to cool the water 


when there is no flow in the pipe. To 


with no flow is 128 hours. 








I'm alwoys after him to delegate some of the work to 
the people under him. All of a sudden | realize there 
1s no one under him! 
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Abundant, rust-free hot water is the life blood of a laundry. 
When the temperature fluctuates, or the supply is inade- 
quate, everything goes wrong. 

That's what happened at Pierce Steam Laundry in Brook- 
lyn, N. Y. Increased sales had put too much demand on 
their existing system. Hot water was drawn off too fast 
and too often. 

Temperature of wash water frequently fell as low as 
110°F just when it was needed most. At times only 4 out of 
16 wash wheels could operate. Complete rewashing was 
often necessary. Employees were kept waiting while the 
water temperature built up, with the result that expensive 
overtime was necessary to keep up with daily production. 

Then pc laundry engineers anlayzed Pierce’s needs and 
drew up a plan calling for one pc instantaneous heater, 
one pc booster heater, a cement-lined accumulator tank, 
and a closed type waste water heat reclaimer to replace 
an outmoded type. Instead of a constant struggle to get hot 
water, an abundant supply was now on tap. 

Results revitalized Pierce’s entire operation. Rewashings 
were no longer necessary, and soap, chemicals, and even hot 
water were saved. Specialized fabrics were no longer ruined 
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Good news 


from a temperature chart 


w-hot water supply system 


Levitalizes 
entire Brooklyn laundry 


because of improper heat levels. Closedowns and overtime 
were eliminated. Employees were able to work as an inte- 
grated team. Management's headaches disappeared 

Today Pierce’s system not only handles its full volume 
of business smoothly, but it’s set for future expansion. It's 
using substantially less fuel than it did with its old reclaimer 
Live steam is now used only 20 minutes each morning for 
heating water, while excess exhaust steam is available to 
heat the whole building in winter. Despite all these benefits, 
this new, more efficient pic waste water heat reclaimer is 
only one-half the size of the one it replaced. 

The moral? Efficient, economical engineering of your hot 
Without 


water system affects your whole plant operation 


obligation, ask a vic laundry engineer to estimate the sav 
g ¥ 


FREE 


ings on fuel and other 
operational expenses. Or 


today for a pc 


’ Calculator, 


write 
“Fuel Saving 
shown here 

The Patterson-Kelley 
Co., 140 Wilson Avenue, 
East Stroudsburg, Pa 











Pr PATTERSON-KELLEY 


Offices. 101 Park Avenue, New York 17 * Railway Exchonge Building, Chicago 4 * 1700 Walnut Street, Philadelphia 3 * 96-A Huntington Avenue, Boston 16 * and other pr 











Phone 
GLassboro 4-3200 








Maintaining Belt Tension 


drive the belt and keeps the belt from 
slipping. And friction is linked with 
belt tension 

Belt tension does two things: 

1. It holds the belt snug against 
the pulley, creating the force required 
of any friction drive 

2. When belt tension is uneven on 
both sides of the pulley (as it must 
be under a load) there is a tendency 
to pull the belt around the pulley. As 
the belt tries to move 
pulley, friction between surfaces tends 


around the 


to move the pulley with the belt. I 
belt friction is too small, the belt 
moves without turning the driven pul 
ley and you have true slip 

You can lick this slip by pressing 
the belt pulley 
that is 
sides of the belt or using a belt or 
coefficient of 


harder against the 
increasing tension on both 
pulley with a higher 
friction. If tension on the tight side 
of a belt cannot be further increased 
over that on the slack side without 
breaking fastenings or undue stretch 
ing, use a thicker or wider belt. The 
belt must stand up under the strain 
of driving and the strain of holding 
itself against the pulley 

The force a belt exerts in’ turning 


a pulley is the difference in’ tension 
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A TYPICAL-INVERSAND SOFTENER 
INSTALLATION WITH MANY ADVANTAGES 


A — Requires only 100 sq. ft. floor area. 


a ee 


a 


B — Provides flow rate of 20,000 G. P. H. 
C — Continuous operation. 


D — Provides capacity of 200,000 gals. per regen- 
eration, basis 10 grain water. 


E — Uses only 3 Ibs. salt per 1000 gals. soft water. 


F — Manual operation by multiport valves, conver- 
tible later to automatic at about 13% extra 


cost. 


G-— Produces crystal clear 100% SOFT water. 


H — A low price too. 


if it's a new softener— 


Write or Call Us for Information 


HUNGERFORD & TERRY, INC. 
— 


Continued from page 72) 


between the tight and the slack sice 
of the belt. This difference, the re 
sultant tension, is called the effective 
tension 

To drive this point home let’s say 
tension is 160 pounds on the tight side 
and 50 pounds on the slack side 
Eflective tension is then 160 50, o1 
110 pounds If belt speed is 2,000 
f.p.m.*, the power transmitted by 
it is (110 2,000 ) 33,000. This 
works out to be 6.66 hp. (The 33,000 
is the number of ft. Ib. in 1 hp.) 


Belt Wrap: Now let’s see how belt 
wrap (are of contact) links in with 
tension and friction. For a given pul 
ley and a given belt, wrapped for a 
given are around the pulley, low-side 
tension is a fixed fraction of high-side 
tension. When you get right down to 
it, the flat-belt drive is a sort of tug 
of war. The belt transmits power only 
to the extent that the tight side is 
tighter than the slack side 

As a case in point, take an average 
leather belt and cast-iron pulley If 
the angle of wrap is 180 degrees, the 
belt starts slipping heavily when slack 
side tension drops to about 44 percent 
tension 


of tight-sice This drop in 


* Feet per minute 
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If it’s an overhavling—modernizing job on your present softener— 
If it's any problem whatever in water treatment 


We Have Installed Over 3000 Laundry Softeners During the Last 30 Years 


BULLETIN 1IS-1 
Just Out 
Free on Request 








slack-side tension is automatic as the 
drive is loaded. At no Joad, tension is 
equal on both sides. 

This 44 percent holds for all pulley 
diameters, belt widths and thicknesses 
within reason. It varies only as the 
friction coefficient varies for different 
leather and pulley surfaces 


Carrying More Load: You may have 
a drive that just won't carry its pres 
ent load efficiently. In many such 
cases it may be possible to increase 
the are of contact on the offending 
pulley by slac kening the belt, increas 
ing the center distances, changing the 
slack side from bottom to top (on 
long horizontal runs) or by adding an 
idler, The three sketches (Figs, 5, 6 
and 7) show three ways of installing 
the idler that have worked out well in 
the past 

How much can you gain by increas 
ing belt wrap with an idler? A good 
rule of thumb is to add or subtract 5 
percent of the power being trans 
mitted for each 15 degrees that the 
angle of contact exceeds or falls short 
of 180 degrees (Fig. 4) 
Belt Speed: another 
part in addition to creating friction 


Tension plays 
and effective tension. It must counter 
act the belt’s tendency to fly off the 


pulleys through centrifugal force. A 
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belt moving 5,000 f.p.m. is traveling 
nearly 60 m.p.h. It approaches a pul- 
ley at this high speed. Then in a split 
second the belt is turned around the 
pulley to run at this same high speed 
in the opposite direction. 

As the belt drive is speeded up, in 
creasing centrifugal tension tends to 
enlarge the belt in all directions. This 
reduces belt pressure on the pulleys 
decreasing the capacity of the belt to 
transmit power. At excessive speeds 
the belt may actually become too 
large for the drive, dropping off the 
pulleys. Centrifugal force in a_ belt 
mcreases as the square ot belt speed 
ind directly as belt weight. That's 
why you use lightweight belts for 


high spec d drives. 


Idlers at Work: As mentioned above 
proper belt tension and belt wrap are 
two essentials of any drive. The manu 
facturer cannot sell them; they're com 
pletely under your control] 

A time-honored rule for getting 
proper tension is to measure with a 
tape line, the length of belt needed 
to connect the two pulleys Phen de 
duct 4 inch for each foot of belt. This 
rule works fairly well for long drives 
since belt elasticity makes takeup 
necessary only at fairly long intervals 

But today many flat leather belts 
operate on short centers. They often 
have some automatic takeup for ten 
sion control, Automatic motor bases 
as We said earlier are generally used 
to fill the bill. But, as shown in the 
sketch, a floating idler pulley (Fig. 5) 
will give you automatic tension and 
take up control, Or the idler can be 
pressed against the belt by weight 
or spring (Fig. 6 

Besides controlling tension, — the 
idler increases belt wrap This means 
the belt can deliver more hp. Further 
by adjusting idler position you can 
correct’ some pulley misalignment 
This is handy with wide flat belts that 
may not hold in line with slightly 
crowned pulleys or where the belt 


hay BY damaged by excessive CrOWRNS 


Belt “Killers”: You may have heard 
that some idlers are belt killers. This 
is true if they're not properly installed 
and adjusted. A first-rate installation 
has the idler on the slack side of the 
belt (Fig. 7 Idler loading is ad 
justed to put maximum required ten 
sion on the belt to drive the maximum 
load without slipping. As load in 
creases, stretch on the tight side is 
transferred to the slack side. Then the 
idler drops to the lower level de 
pending somewhat on. belt tretch 
This idler action holds slack-side ten 
sion practically constant plus mcreas 
ing the arc of contact on the small pul 


ley to give more driving power 
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Vewsnmate. SAVES in Many Ways 


A large commercial laundry cut its boiler fuel bill 
12°) by replacing a fire-box boiler with the modern 
Powermaster Packaged Automatic Boiler shown here 
Even with 19°7, more business, boiler room operating 
costs are now only 4.2 of sales as compared to ovel 


5% with the old boiles 


Fuel economy is only one reason steam costs go down 
when Powermasters go in. Low-cost, space-saving 
installation; fast steaming with quick response to de 
mand variations; hospital-clean Operation; time 
saving attention—operating and safety controls are 
automatic; are other cost-reducing advantages you 
get with Powermasters. That’s why they are now 
supplying steam and hot water in so many laundries 


and dry cleaning plants. 


Have you checked your steam costs lately? You can 
now put Powermaster economies into your plant on a 
*“‘pay-as-you-save”’ purchase plan. Send for descrip- 
tive bulletin of today’s best buy in package boilers 


Powermaster. 


® 


PACKAGED AUTOMATIC BOILERS 


Sizes to 500 HP; pressures to 250 psi, 


ORR & SEMBOWER, INC. 


Morgantown Road, Reading, Pa. 
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International Presents New Metro-Lite Body 


wly designed lightweight 
haods of 

heen 
by International Harve ter 
Company, 180) N. Michigan 
Ave Chis wo | Hil. It 
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urd for Har 
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capacity hia 
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will be 
models of 


ind 
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Company, International 
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the 
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9 feet 
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will get quickest and most 


further information 


complete attention as a 
worthwhile inquiry when 
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new Metro-Lite body will not 
replace the present Metro body 
line, but 
it. ‘The 


adjunct to 
offer added 


without increase 
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Oil-Rite Overflow Sight 
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flow and clarity of liquid at a 


| hie 


marily on large 


glance sights are used pri 
ring oil or reser 
steam tur 


voir type bearings of 


bine boxes 


Flow of 
through 


» OF Oh VCatl 
upward 
inlet 
drain 
The 


Lucite 


liquid Is 
bottom 
tand 
sic 


center 
pipe 
outlet 


vented 


ove rllow my 
throuvh 
sight chamber i: 


nig 
sights ire provided 
thi 
160 1 In uch ¢ 
siwht hould be 
upplied by 
2.3.34 
Wi 


except 


where temperature exceeds 


asses vlas 
used and can 
QOil-Rite Cor 
Waldo Blvd 


poration 
Manitowoc 


New Diamond Detergent 


Production of an improved 


anhydrous sodium metasilicate 


for 
trial 


laundries and other indus 
this chemical has 
been announced by the Silicate 
Detergent, Calcium Division of 
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... all-purpose liquid 
Titanium Stripper for safe re- 
moval of fugitive dye stains 


Removes dye fades of any color 
.red, green, yellow, purple, 

blue, brown, black, ete. 

Controllable... works slow or 

fast, cold or hot 

Removes dye stains from colored 

fabrics without affecting original 

color 

Does not weaken tensile strength 
. ideal for cotton, linen, silk, 

wool and synthetic fabrics 


May be used in crock, tub or 
wheel 

Economical .. . costs you less than 
5¢ a gallon of stripping solution 


... New “Spot and Stain 
Removal Guide” 


are made by i. for a copy write 


and sold by leading jobbers everywhere. 


Order a gallon of each today. Kearny, N. J. 
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Stadham 


PRESS PADS & COVERS 


You'll find a style for every type and 
make of press ... for every requirement. 
Their use helps immeasurably to obtain 
quality pressing ... better fabric finishing. 
Stadham, the originators of treated nylon 
press covers, has improved the exclusive 
“treatment” formula so that now 


STAD-SPUN 
and 
STAD-TEX 


press covers have longer wearing quali- 
ties. Plants across the nation attest to 
getting up to 37% extra wear. 


Says the 
Stadham 
‘cover’ 
girl 
Write your 
distributor for a 
Stadham Glossary defining 
the various 
types and uses of 
Stad-Spun and Stad-Tex 
Press Covers 


PADS * COVERS + BAGS + APRONS 
NYLON TAPE + TEXTILE SPECIALTIES 


STADHAM 


COMPANY 
1825-31 N 


INC. + HEXAGON DIVISION 
20TH ST, PHILA, 21,.RA 


ind injury The 
Neo Sponge mat is made by a 


ployee fatigue 
s of blowing in 
ert nitrogen bubbles into Du 
Pont’s Neopreme 
According to the 


turer 


patente d proce 


manutac 
this matting is especially 
suited to any type of bu Iness 
where employees stand at their 
jobs It is available in %-inch 
and %-inch thicknesses and in 
36 inches 
and 10 feet long. It is 
be resistant to acid, oil 


and heat 


standard $size up to 
said to 


vrease 


Wilson Introduces New 
InkGo Spotting Bottle 


A 4-ounce amber bottle with 
i medicine dropper screw Cap 
make it 
use InkGo on the 
board, has been introduced by 
A. L. Wilson Chemical Co 
Kearny, N. J|., manufacturer of 
the Go line of 

The bottle 


cCeTanmie inks 


ce signed to easier to 


spotting 


stain removers 
printed in perma 
Carries di 
InkGo on 
ind colored fabrics 
controllable 

oxidizing 
designed to take out 


hard-to-remove 


nent 
rections tor 
both white 
The product is a 


usin 


permanganate base 
agent 
Among 
InkGo_ is 
effective are 
coltee, tea 
fruit 


stains 
the stains on which 
said to be 
caused by 
soft drinks 


cine blood 


those 
mustard 
wine, medi 
mildew scorch 
residue of lipstick, crayon, base 
of marking and ball pen ink 
and oxidizable dye stains 

InkGo 


spotting 


W ilson’s fic ld 


Plantowners who use 
can obtain the new 
bottle fre« 


representatives 


from 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAI 











New Divco Truck Feature 





Newest optional feature of 
fered on all Model 334-374 and 
trucks 
slidins 


91 Diveo delivery route 


is double-action twin 


bulk he ad 


obtained 


doors The \ Can be 


either with manual 


operation ofr with iutomati 
vacuum open ind-close control 
according to Roy H Sjoberg 
Vice-pre sident in charge of sales 
Diveo Corporation, 22000 


Hoover Rd., Detroit, Mich 


Nova-Tex Dry Sizing 


nor 
<~ 


Nova Tex i new concen 
trated dry sizing designed to re 
body 
fabric S ha 
National 
Manutfac 


original finish 
to all 
introduced by 
( he Trike al 


turing Company 


store the 
and drape 
been 
Cl aners 
This product, which can be 
applied by spray, dip and 
washer methods forms a fe xl 
ble film that 
It i table 


ready to apply when mixed with 


coats each fiber 
indefinitely and i 


solvent. One gallon of concen 
trated Nova-Tex 
to 50 gallons 
Che product is packaged in gal 


produces uy 


of sizing solution 


lon and drum sizes 

According to the manufac 
Nova-Tex permits quality 
sizing for hard-to-finish syn 
thetics a 


turer 


well as for cotton 
ind linens at low cost 


( omplete information 
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price schedules — are availabl 
from National Cleaners Chemi 
cal Manufacturing Company 
2807 W. Lake St., Chicago 12 
Ill 


Protectall Line Introduced 


The Protectall line consist 
ing of 10 new office and busi 
ness sate has been introduced 
to the laundry and drycleaning 
industries by Reliable Machine 
Works Ii 

Phe Protectall safes, Reliable 
reports, are constructed of high 
tensile steel and provide a max! 
mum of usable interior space 
Engineered to serve the require 
ments of the industry, the safes 
carry the certification of Under 
writers Laboratories, Inc. Heat 
resistant insulation, the manu 
facturer says, provides protec 
tion of contents against damage 
by fire up to 1,700) F for a 
period of time Ihe line is also 
certified for drop or lnpact and 
explosion hazard tests 

This line is provided with 
combination locks that have a 


reported Ore million po ible 


combinations to provide assur 
ance against pilfering. Inter 
nally hung hinges and full 
opening doors are other fea 
tures. The safes are available 
Im Various colors They Carry 
the T-20 burglary label, which 
helps reduce burglary insurance 
covering contents by as much 
as 20 percent according to Re 
liable 

Literature on this line 
available trom Reliable 
chine Works Ini 2 
Eagle St., Brooklyn 22, N 


Bag Designs by Lincoln 


Lincoln Bag Company, man 
ufacturer of garment delivery 
bays, has introduced seven new 
multi-colored spring designs 
The patterns are based on pring 
themes and = are designed to 
produce idditional goodwill and 
boost sales 

Free samples and a price 
can be obtained from incoln 
Bag Company, In 12200 W 
Schubert Ave., Chicago 39, Ill 


Montpelier Offers Fiberglas-Reinforced Plastic Bodies 


~* 


- 
’ 
& 

Montpelier Manufacturing 
Co. has introduced truck bodice 
for house-to-house delivery con 
structed of Fiberglas-reinforced 
plastic 

Phe company reports the fol 
lowing advantages to the new 
line: high resistance to rust or 
corrosion, good insulation qual 
ities; reduction of body weight 
improved body sanitation; re 


duced maintenance and easy re 
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pair igh trengtl 
ratio; « be painted 

Bod model ire 
for use in connection with « 
entional chassis arranged witl 
Hat face cowl Phere ire 


other Montpelier Fiberglas-r 


r| 
inforced pla tic body mode ot 


the forward control type for use 

with the forward control type 

of parcel delivery chassis 
Further information 


Reduce Floor Wear 


to a minimum 


Increase efficiency 
of employees 


Eliminate wracking 
A a 


They Give Many More 
Years of SERVICE oe 


DARNELL 


CASTERS & WHEELS 


RUBBER TREADS .. . a wide choice of treads 
suited to all types of floors, including Darnello- 
prene oil, water and chemical-resistant treads, 
make Darnell Casters and Wheels highly 
adapted to rough usage. 


RUST-PROOFED . 
Darnell Casters give longer, care-free life wher- 


by the Udylite process, 


ever water, steam and corroding chemicals are 
freely used. 


STRING CUARDS . 


ravelings may wind around the hub, these string 


. Even though string and 


guards insure easy rolling at all times 


LUBRICATION ... 
ings are factory packed with a high quality 


all swivel and wheel bear- 


grease that ‘‘stands up’’ under attack by heat 
and water. Zerk fittings are provided for quick 


grease-gun lubrication. 


192 pages of helpful information 


a book that should be in your files 


DARNELL CORPORATION, LTD. 
DOWNEY (LOS ANGELES COUNTY) CALIFORNIA 
60 WALKER STREET, NEW YORK 13, NEW YorK 
J6 NORTH CLINTON STREET, CHICAGO 6, ILLINOIS 








Have the complete Risdon-Remo line 
at your fingertips. Pictures, specifica- 
tions and prices make the line easy 
to order. 

And don't forget the three star fea- 
tures of Risdon-Remo service. 
* Immediate Shipments 
*% Complete Dealer Coverage 
* A Pin for Every Need 


THE RISDON MANUFACTURING CO. 


Ask your 
dealer for 
your copy of 
this NEW 


RISDON 
REMO 
CATALOG 


WAUGATUCK, CONN. 


obtained fro 

















CHANDLER 
SEWING MACHINES 


For Darning and Mending 
Button Sewing 
Tailoring and Plain Sewing 
Cuff Tacking 
Blind Stitching 


Write for Free Trial Offers! 


CHANDLER 


MACHINE COMPANY 
AYER, MASS. 


REPRESENTATIVES IN ALL PRINCIPAL CITIES 


n Montpelier Man pany 


ulacturing Cor Mont Mati hirt finishing 


pelier, Ohio 


pany 


New Glide-O-Matic Press 


rin 
ont 
When t 
pleted, the form au 
return to it origin 
vhere the neck and t 
iutomatically release 
removal of the hirt 
three girls can operat 
ishing unit without 
equipment iecording 
from the manutacturer 
The Glide-O-Mati 
i product ol 
press Company, 2500 


Minneapoli 


The new Glide-O-Matic one unit 1s 
| 


lay bosom ind body pr | 
Com Ave S 


featured in the Unipre 


AIL Graduates Thirty-Two 


lhirty-two laundrymen from 19 states, Canada and Brazil 


were the first students to be graduated in the opening two 
week subject of the American Institute of Laundering’s new 
10-week laundry management course on February 11. These 
men received training in identification Other 
sales and advertising operations 
and management will follow, and_ the 
scheduled to be re peated starting Septe mber 6 

left to right, fourth row: Charles | 
& Cleaners, Lexington, Ky 
Columbus, Ga.; Wil 
Minn.; Alfred 


and washing 
offic ce 


entire course 1s 


courses in finishing 


The graduates are 
Bausch, Jr., De Boor Laundry 
talph M. Hinman, Scientific Laundry 
liam K. Manahan, Model Laundry, Rochester 
H. Smith, Modern Laundry, Shelburne Falls, Mass.; Richard 
A. Forth, Model-Troy-Pear] Laundries, Dayton, Ohio 
ard L. Glazier, Soft Water Laundry, St. Petersburg, Fla 
Arthur Crimmins, New England Laundry, Hartford 
Murry Myers, 7641 Brooklyn, Kansas City, Mo.; Edv 
Hoffman, Modern Laundry & Cleaners, Philadelphia 

In the third row are; Walter J. Voitik, AIL staff instructos 
Ceorge M Mayfair Cleaners, Minden, La.; Frank | 
Dublin Puritan Laundry, Rochester, N.Y 
Thomas ] Long's Family Laundry, Plattsburg, N. ¥ 
Joseph H McFarland’s Laundry 
(Jreen, Ky State Ho 
Rochester Judget Laundry 
Pittsburgh Snow White Laundn 
roy, N. Y Laundry, Fort Wayne 
Ind K. N. Edwards, Launderette, Charleston, W. Va 
Lois J. Spaeth, AIL staff instructor; C. H. Lanham, AIL di 
rector ot education and personne] 

In the second row are: Ceylon | 
Flint, Mich.; Edward Sackett, Star Palace Laundry, Roch 
ester, N. Y John A. Kellenstine, Satisfactory Laundry 
Williamsport, Pa.; J. C. Langley, Union Cleaners and Steam 
Union, S. ¢ Bickford Stevens, E. L. Watkins & 
Jean St Luxor Laundry Ltd., Pont 


Rich 


(conn 
rd G 


remple 
Crescent 
Long 
McFarland, Jr 
Richard (¢ 
Minn 
Freeman | 

Donald ¢ 


Jowling 
Rochester pital 


Moore 


Huston 
favmond W 
{obbins 


Jones ‘I ro, 


Trojan Laundry 


Mood, 


Laundry 
Co Portland Me 


Jean 
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lames H. Dowd, Minnesota Chemical Co 
Eino Rvoti, Belvidere Drive-In Laundry, Bel 
Ill.. Charles Henchey, Royvce-Superior | 
Cleaners, Springfield, Mass 

In the first row are: Lee G. Johnston 
\. L. Christensen, AIL staff instructor; Max ¢ 
ter Launderers & Cleaners, Grand Rapids, Mich 
White, Kizer Asheboro. N. ¢ 
Edison Thome Lavanderia Confianea, Rio LD 
Harry S. Spencer, Jr., Chesterfield 1 iunadrs 
Atlanta, Ga.; Joseph Reichmeier III, 7641 Brooklyn, Kan 
Citv, Mo.; Warren Archibald, AIL staff ind Ru 
ell | Rose AIL staff instructor 


Veau, Quebec 
| iTgo N DB) 
idere iundr “ 
AIL staff instruct 
irpenter B 
Elmer 
Launderers & Cleaner 
Da Silva, Cia 


Janeiro, Brazil 


mstructor 


AIL and NID Plan Bulletin 


Laundering and the N itional 


The American Institute of 
Institute of 
publish a joint bulletin on Federal wage 
There will be no set publication date. Issues 


, 
Drvcleaning have completed urangements to 


ind hour legislation 
will he 


ot Conere 


printe a 


is they are needed during the next two session 


Betty Kinney Joins AIL 
Kinney has added thie 
laboratory division of the Production 


the American Institute of 


been 


Fextile chemist Betty 
technical staff of the 
ind Engineering Department at 
Laundering 

The Institute's new chemist will work on the analy 
of damaged textiles sent in by All Miss Kinney 
other special research projects im rela 
tion to requests of members 

Miss Kinney holds a Bachelor of Science degree 
Lowell Technological Institute in) Lowell, Ma 
While in college, she was active in the student chapter of 
Association of Textile Chemists and Colorist: 


hie mibe rs 


duties will include 


from the 
if hu ett 


the American 


for three years 


Diaper Institute Convention 


Final plans for the 1955 convention of the Diaper Service 
Institute of America have been announced. The convention 
will be held on May 1-4 at Hotel Statler in New York Cit 
ind a program of interest to members and their wive haa 
heen arranged 

ill get under way on Sun 


Harold 


matter 


\s in the past, the convention w 
lay evening with DSIA’s Washington representative 
K. Howe, giving his annual report on legislative 
He will be followed by Dr. Pauline Mack and Di 
Joseph C. Sherrill of the DSIA Fellowship, who will make 

joint report on their diaper research activities of the pa 
ear. In addition, DSIA Robert Mandel will in 
world premier the DSIA-Cotton Council film 
Bundles From Heaven 
Puesday and Wednesday will see 
modeled after the 


s00T\ 


t 
President 
troduce for its 
i diaper service 
Monday 
table 


ference of the past two year The 


round discussions Hccet 
conference 
cost pi duction 


upplies } ich da 
so that attendes 


ubject is 


uch management 
livery, office management and 


vill he completed by | 


i enjo the man 


30 p.m 
( m hit eem?e teature 
Onis offered by New York 
Entertainment feature 
Sunday e 
| 


will include a get-together 
i cocktail | 
banquet on Tuesday evening and a luncheon at 
Monday. The latter will be held ¢ 
Phe annual exhibitor cocktail part 
xhibit hall 


indication observed 


following the ening ( lon 


4¢ Jus ive ly 


ifternoon in the « 


every it IDSIA headquartet 


to an unusuall necesstul and well-attended conven 


1955 


April 15, 


Endurance WINS! 


ROU 


BL 


Cotton 


LAUNDRY NETS 
by 


ANCHOR-ROME 


4 USir 
1g Our far 


h Style 79) 9 


NOus 








vania, eastern Ohio and north- for five years, will 
ern We Virginia. Bill Roper, eral manager of the 


who served a branch manager rie 


from the 


Pennsalt Plans Complete Consumer Ad Program 


Open the Door for All Your veri siete 
Servi is the there of a new lovadering end dry ieenng 


ALLIED y RADES consumer advertising promotion | 
by Pennsylvania Salt .fanufiac ae J 
turing Company, L0OO Widener 225 - 


Suilding, Philadelphia, Pa. Fea 
tured in’ the promotion = ts 











erties ol advertisements in na 


Engineers Honor Pocock be available for demonstrations tional magazines, such as the 
ind lectures at local, sectional oye jllustrated. which ran in the 
ind tate meeting Mar hj 1955 ISstie of Ladi y 
In announcing this appoint-  ffgme Journal 
ment, Mr. Glover stressed Mr The company is also offerin: 


Porterfield wide experience —plantowners complete promo 


nd effort in tnaproving plant tional kit which contain four 
layout and workflow, establish unit One unit sells white work 
Ing one-operator unit estab ind calls attention to the opera 
lishing standard operational  4,,, Sparkling White Proc 
procedures and improving fin he shonnd features “Controlled 
ishing methods Drycleaning The third point 

At the same time, Mr. Glover up the laundry Bright Color 
re ported that the Laundry Di Process.” and the fourth “Tex per id mats; small emblem or 
vision of the company would tile and | ibric Care : The garment bundle Inserts; coun 
continue to be headed by its gight sales aids that wccompany te! stands, and large all-weather 
ales manager, Jim Collin each unit consist of: ad tents posters for stores, office ind 
truck 


M A. Pocock (right con 
sulting engineer and manutae 
turer of the Sager Spreader, i to be placed on cash register 
to conserve space; color reprint Che kit is available for distri 


Three Employees Acquire for show windows; radio-TV bution through Pennsalt sales 


hown accepting a plaque from 
Oscar Baerenwald pre sident of 
the Minnesota Society of Ine H, H, Coleman Company pot) announcement newspa 
dustrial engineer The plaque Colonel Vi 4 \ “Bill” — 

ind a traveling bag were pre Gehr 
sented to Mr. Pocock at a testi 
monial dinner given for him on 
M ine h yin Minune ipoli 


representative 


after more than 20 years 
of operating Hl. TH. Coleman Wyandotte Representatives 
Company, St. Louis, has made 
it possible for three of his em 
ployees to acquire this business 
The new owners, Jack Carthen 
James S. Meckvoy and = Frank 
Glover Names Porterfield sonar Fae pa 3 


with Colonel von Gehr for 


have been associated 


many year 


Carman Firm Reorganized 


Bill toper Frank Loo Jim 
Murdoch, Jim White and Karl 
Fischer have taken over acti 
management and owner hip of 
the Pittsburgh branch of 


Carman Company which 


‘ 
liquidated last October 
The firm is organized as a JAMES W. MURRAY RONALD J. LANGENDORFER 
Pennsylvania corporation it 
14420) Lorigan St under the i Mitirray fh | \ I 
fr ie name, Carman-Pittsburgh tppotm representative upp firm and ha old | I 
Co Ir is the former com in Atlanta, Ga for Wyandotte ar pic including 


anny having received such Chemical Corp J B Ford  datte product lor oO 

iW Division, according to W. B. years 

Appleby manaver of the Laun Both Mr Murray wns Nr 
dry ind ‘Textile Department Langendorter have been given 


LARRY PORTERFIELD | 

commission from the old ¢ 
Larry Porterfield, well known man Pittsburgh organization, a 

finishing expert, has been ap- Delaware corporation 

iles manager for the The men, all of whom have 


pointed Mr. Murray, who will make his intensive training in the appli 
Cleaners Equipment Division of been with the Carman organi hea Iqu irter it Burlington cation of Wyandotte Laund: 
Bill Glover, Inc Kansas City vation trom seven to GO years N. ( has had eight years of Products and the use of Wyan 
Mo will hold the following offices experience in laundry and dry dotte technical equipment 
Bill Glover, Jr., president of — president, Frank Loos, — vice 
the company, announced that president, Bill Roper, treasurer At the same — time Mr 
Mr. Porterfield’s duties will in Jim White secretary Karl Appleby innounced that Ron 
clude the handling of jobber Fischer; assistant secretary and 
advertising and sales treasurer Jim Murdoch 


cleaning operations 


ald J. Langendorter will service 
hee Biekinn ile tin igi SOeee Names Solomon 

do make his headquarters Mr Forse Equipment Corp., An 
area Langendorter has been a route derson Ind has appointed 
Solomon general 


relations 
on the Glover linne ol che mers The new company will 
tri-state 

consisting of western Pennsyl- supervisor for a towel laundry, Raymond M 


equipment. He will also engage business in the 


in extensive field work and will 
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REASONS WHY 


The Original 


Cal laway 


Knitted Nylon 


Callanet 


ANSWERS 
ALL YOUR “NET” 
PROBLEMS 


. Provides streamlined, lightning-fast . Low absorption—very little to extract. 
a . More pounds per wheel—bigger pay loads 
. Pin punctures disappear. ; : 
2 aces - 9. Labor saving—time saving —space saving 
. Day-light mesh that won't “fog up 
lintless. 
. Free passing of insolubles. Lie 
. Suction action—cleoner, whiter loads. 12. Available in solid colors or with colored 
. Faster dumping without reversing. overedging. 


10. Thickest ‘bleach-resisting’ yarn. 


Long lasting — dollar saving. 


For economy’s sake—compare our laundry net prices by weight 


In use by America’s leading laundries from coast to coast. Be sure you get all the 
profitable facts. Contact your Callaway Representative for more information about 


CALLANET—the laundry net that’s made the way you'd make one. 














oat 
I 


Cal laway 


295 Fifth Avenue, New York 16, N. Y. 


ills ie. 


1rOR 


Chicago 54 ¢ Boston 11 ¢ Detroit 1 ¢ Atlanta 4 ¢ Akron 8% 
San Francisco ¢ Los Angeles 12 ¢ Dallas 


Towel kn embles « Rugs and arpels * Laundry lextiles ¢ lerry Mats 
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a 


[URDEBIL] 
Wetal WASHERS 


for High Production 
Available 
in All Sizes 


MANUFACTURING CO. 
PALMYRA, N. J. 


Rugged 


Construction 








| JENSE 
gest 





FOR QUICK-SERVICE PLANTS 
- Key-Tag’s Model A-I5 


FLAG CHECKING 
SYSTEM 


@ faster handling 
@ no “human error” 
@ use “green” labor 


FLEXIBLEFITS YOUR PRESENT SYSTEM 
WRITE TODAY FOR FREE FOLDER 


KEY-TAG CHECKING SYSTEM CO. 


6505 HOUGH AVE., CLEVELAND 3, OHIO 


CHALLENGE - GRANTHAM 
Tumbler 


AUTOMATIC OPERATION 


-wAY | 
CHECK! 


0 8Y COLOR 

2 6Y NUMBER 

3 MECHANICAL 
CODE LOCK MAKES 
MISTAKES IMPOSSIBLE 





TUMBLES 
800 Ibs. Per Hour 


CONDITIONS 


2300 Ibs. Per Hour 


CHALLENGE MANUFACTURING CO. 


7400 East Bandini Blvd., Los Angeles 22 
RAymond 3-130] 


Telephone 








BULLDOG LINE 


Metal Press Pads 


© FLAN-L-TEX 
METAL PRESS PADS 
© ASBESTEX COVERS 


*® BULLDOG NYLON PRESS COVERS 


© MET-L-FLAN TOP PADS 





iles manager, according to an 


innouncement by H. D. Forse 
pre ident 

Forse Equipment has recent! 
two new line a 


unit for 


introduced 
Bantam 

smaller shirt 
Body Master 
that, it i 


two 


J operator 
laundrie ind 
d unit 


high spec 


claimed eliminate 
operation ind one operator 
from the conventional shirt unit 
The equipment i aid to be 
priced considerably be low col 


petitive unit 


Hercules Sales Managers 


Iwo ignments in 


branch office ale > 


he en 


nev a 
anager po 
ition have imnounced 
by Hercules 
Cellulose Product 

Henry Grace who ha 
nanager of the Detroit 

ucceeding Charles A 
n Chicago. Mr 


named i ile 


Powder Company 

Department 
been 
office 
Grant 
Grant has been 
upervisor in the 
Cellulose 
juarte! 


Virginia 
Department with 
in Wilmington 
Kmmett I Hixon, the 
Detroit 


COMMpany 


! 
wad 


new 
offic { 


branch 


manager of the 
will be 
office sale 


two and a half years as service 


returning to a 

managers post after 
superintendent of the com 
Parlin, N. J 
1951 to 
manager of the 


plant. From 

1952 Mr 
Cel 
Department s 


pany 
July 
Hi on Wa 
Products 


office 


Jusnne 


lulose 
Chicago 


Reid Elects Trombold 


WALTER S. TROMBOLD 


Frombold has beet 
ident of The Reid 
Wichita 

ceed hi father 
C,eorge | Frombold 
will continue to serve a 
ot the 


Walter S 
elected pre 
Supply ¢ 
Kan te 
the late 
Sr. He 


executive 


Op imy 


manager 
pany 
Ihre Reid Su 


is im the 


Compan 


wholesal ind jobbing 


busine selling hie ivy indus 


trial and municipal chemical 


launars ind drvcle ining Stip 
Kansa ind 


plic in northern 


Oklahor 


STARCHROOM 


New Cowles Department 


ROBERT V. FINCH 


nization of 
market 


been an 


for the org 
department of 


Plan 
i new 
cle velopment have 
nounced by C. C. Bassett, vice 
pre ident and director of sale 
for Cow le ( hie Trl al ( OPA 
Cleveland. The 
will be to 


aim of this de 
martment trengthen 
J 


the company marketing activi 
the 

Robert \ 
the new department i 
of market de velopment Hi 


re sponsibilitic 


Finch will head 


hanaver 


will include sale 
promotion id 
narket 


activitse 


COrTe pondence 
vertising, sales research 

related 
of these taff 


tuctic ind 
Previously 
function 

rately by 


Trbadn 
were performed 
Cowl laundr 
metal food 


ind heavy chemical depart 


cleaner anitation 


being co 
efficiency 


man 


ment They are now 
ordinated for greater 


free 


and ile 


and to department 


iver manager for 
vreater emphasis on sale ' 
pervision and training 

Mr. Finch 
with the 
1S year ha 


product deve lopme nt 


who has been 


company tor nearly 
served in chemic il 
rose rch 
technical — sale ervice, direct 

correspondence promo 

dvertising les research 
Most re 
served i iti 


laundry labe I 


will continue as tech 
| 


ale training 
cently he has 
aver of ¢ owls 
tor He 
nical adviser to the 
partment ind i editor 
Cowles 


laauarne r\ 


Laundry Ti; 


Singer Agency Moves 


Transfer of the Singer manu 


facturer iwwency located since 


Congress St Boston 
ith Needhar 


innounced by 


1939 on 
to new facilities 
Ma ha 
J Baiter vice-pre 


Singer Sewing Machine Con 


been 


ident 


pany 
Openin 

it 360) First e. in the Nec 

ham New iwland Industrial 


quarter 
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Center 


ot the 


marks the 
fourth new 


completion 
building for 
Singer industrial agencies 
throughout the 
offices of Diehl 
Company electrical division of 
The Singer Manufacturing 
( ompany tor the sales and serv 
ice ot 
fans have also 
from the Congress St 
to the new building 


country rhe 
Manufacturing 


ndustrial motors and 


been moved 


location 


Hammond Completes Tour 


Willian S. “Billy” Hammond 
recently returned trom a 9,000 
Amer 
board 


mile tour through Latin 
ica. The chairman of the 
ot the Hammond Laundry 
Cleaning Machinery 
Waco Pex 


men visiting 12 


Company 
joined 17 other 
busines coun 
tru 

Beside flag 
thre countries he 
Hammond brought 


souvenir i i 


from each of 
visited, My 
back such 
straw cap ina 
serape from Mexico vold plated 
hogany castanet 
rattles from Havana 
vood tmiask from El Sal 
d 


spur from 
Venezuela 
t balsa 
| others 


tor Trans 


Unipress Elects Pellerin 
Willi \. Pellerin 


elected chairman of the 
of directors of Unipre Com 


In Minneapoli 


has been 
board 
durin 
cent meeting of the board 
i ilso) chairman 

( t Pellerin’ Milnor 
New Orl iti | i 

of Milnor washer 


haitl washin equipment 


Hiatt 


ulbacturer 


llied product 
nt officer 
an who 
thre rieetin 
well, president 
raat Vice-pre 


director 


i manufacturer of 


hin hirt 


riltie 


1955 


April 15, 


plans for an expansion of plant 
facilities and production. In ad 
dition several new produc ts 
de veloped to 


the demands of the market 


are being serve 


Speedy Publishes 
Newspaper 


Washer Manufactur 
Miami, Fla., has 


monthly 


Speedy 
ing Company 
inaugurated a 
sent to all Speedy 
equipped laundries Phe 
cation, titled Speedy Daze, con 


instal 


news 
paper to be 
publi 


tains service hints, new 


lation technique pre motional 


ideas and news of Speedy own 
ers 

Contribution ire ent t 
company s home office 
Miami, where they ire 


and published by the 


tising cle partinent 


Revolite Representatives 
Appointed by Atlas 
Lester ] Brown ha 


p inted the new 
ot the Revolite 


been ij) 
representat 
Division, Atla 

ler Company Stamtord 
Conn wcording to W \ 
Michie, Revolite sales manayver 
Mr. Brown will cover Michiga 
Indiana and 
At the une time 
Michie immounced — that 
A. Rainone, Jr., has 
to assist George M 
Ne Ww England sale . 


in handling the 


Powe 


western Ohio 


been mame 

Littlejol 

manages 

COMPAL Tine 
H 


of laundry roll cover 


Philadelphia Quartz Elects 
Russell, Ramsey, Elkington 


Philadelphia Cduarts Co 
ATL Philadelphia | i 


oluble silicate hhat 


I 
facturer of 
innounced the election of three 
1ce-pre ident Jolin ¢ K 
ell ile Charl | 

traffic ind) Thoma 

eXECUEIVE ina pel onnel 
Morris Evan 


istant treasurer 


has been 


The company ha 
pointed LeRoy R 
ile Miadhay 


Henne 


LCATA Elects Committees 


\ the result 
wembership vote o 
dry and Cleaners Allie 
Association, the folk 

cted 
ft 1958 
narnutic 


the 








GROSS STAR 


, GRID PLATES 


RIAE 
SUT FABRICS 


AT NO 


Aluminum 


The Perfect 


* a \ PREMIUM PRICE! 
Pressing 


Job You Presses 
Always All 
Wanted Fabrics 


THE ONLY GRID PLATE 
THAT NEEDS NO LINER 


PLANT SURVEYS AND LAB- 
ORATORY TESTS PROVE that 
new fabrics have created no 
problems for GROSS STAR user 

STAR 





Not $30 
Not $25 
Not $20 


BUT the same 
LOW PRICE 


85 
+14 


$19.25 


Plant wner ‘ 
PLATES CLAIM 


@ Perte 


ng GROSS 
t Finishing Faster of only 
@® More Economical Finishing 


(up to 46” 
Over 46” 


© AND press twice as many garments 
per the lift of the plate Thi 
POUGHEST GRID PLATE MADI Mushroom $11.00 
When Ordering, Don't Say “Press Plates'’—Specify 
‘GROSS STAR."—Youw'll Be Glad You Did 


ROSS STAR GRID PLATE: ju: Get 
LL. BEHRSTOCK co 1708 S. STATE ST 
CHICAGO 16. ILLINOIS TEL DANuse 6.6022 





MPO wy 





“When the boss pounded his desk, 


rave ora 














used by 


LEADING LAUNDRIES 
AND DRY CLEANERS 


odorless black indelible 


ink * won't evaporate 


puy BY THE 
poztN $4oe 


7] te GREATER INK SUPPLY 
w® WONT WASH OUT 
tw WONT DRY OUT 

fr MARKS DARKER, CLEANER 


pertect insurance against te WRITES SMOOTHLY ON 


fugitives and strays FABRIC OR PAPER 





giving Jobber's name 


1 WEST 34TH STREET, WY.1, NY 


Thru your Jobber or write direct 


SAMUEL TRUBMAN & CO 


Philadelphia 


representa 


manufacturers commit- 4610 N, 15th St 
Boyd, W DD. Pa manufacturer s 
Wilson. The tive for the sale of 
manufacturers Brooks boilers and equipment 
Joseph The Delval 
clude Delaware 
land 
eastern Pennsylvania 

Among Cleaver-Brooks Com 
puny s products are oil gas and 
fired 


steam 


upply 
tee are GG. W 
Ellis and EK. W 


new machinery 


Cleaver 


territory will in 
eastern Mary 


Jersey ind 


committee members are 
Friedman, H. BR 
Nicholas L.. Strike 


Norgren and 


1 
southern New 


Cleaver-Brooks Appoints 
: combination gas and oil 
Delval Representative mobile 
distillation 


industrial gas 


stationary boile rs 


Cleaver-Brooks Company, boilers, evaporators 


Milwaukee, Wis 


Delval I quipment Corporation 


has appointed equipment and 


and oil burn rs 


G8 Rights EKxtended 


Phe President has signed Public Law 7 permitting service 
men in the armed forces on January 31, 1955, to earn up to 
36 months of rights to Korean GI Bill education and train 
ing. A previous Presidential proclamation had set January 
31 as the cutoff point for GI Bill entitlement. 

The new law will be particularly helpful to the young 
men who entered military service shortly before the January 
$1 cutoff point, since it will allow them to count their service 
after that date for GI training purposes. It also establishes 
1965, or eight years after discharge or release 
beyond which training 


January 31 
whichever comes first), as the date 


may not be given 


New Hampshire Machinery Taxes 


Although some local boards of assessors in New Hamp 


taxed laundry and drycleaning machinery for 


years, the State 
used in laundries and drycleaning establishments 


shire have 


many lax Commission has ruled that “ma 


chinery 


does not come within the category subject to assessment 


in this state 

This opinion of the Tax Commission has caused the New 
Hampshire Laundry and ( leane rs Association to circ ularize 
1954 


the suggestion that operators seek an abatement on 


taxes, 


Governor Vetoes Amendment 


been Ve 


Here il¢ 


A proposed amendment to the Lien law has 
toed by New Averell Harriman 


some of the reasons for the veto 


York's Governor 


The broad coverage of the bill would appear to in luce 
anvone who performed anv sort of work on clothing. house 
not just drycleaners. Since it could be 


hold goods or furs 


8S 





Insist On A Bock 
and 
You Will Have The Best 


We have made Extractors 
Exclusively For 35 Years 


1 a” 17” 99” 


BOCK LAUNDRY MACHINE CO. 


TOLEDO 2, OHIO 


Sizes 











construed to apply to public warehousers, it would conflict 
with the warehousemen’s lien provided in another law, 

In addition, the bill provides an option in the lien-holdes 
to hold either a public or private sale and does not require 
that the owner be informed where the sale will be held. The 
bill was also considered too indefinite in providing for writ 
ten notices 

Legislative leaders have suggested to the New York State 
Launderers & Cleaners that it make a 
complete study of the Lien and general business law for 


Association, Inc 


future legislative action 





Mountain States Laundry Association and 
Mountain States Dry Cleaning Association 
Hilton Hotel 
Albuquerque, New Mexico 
April 21-23, 1955 


New York State Launderers and Cleaners 
Association, Inc 
Park Sheraton Hotel 
New York, New York 
April 28-30, 1955 


Diaper Service Institute of America 
Hotel Statler 
New York, New York 
May 1-4, 1955 


Maryland, District of Columbia and Virginia 
Laundryowners Association, Inc 
Chamberlain Hotel 
Old Point Comfort, Virginia 
May 2-3, 1955 


Georgia Launderers and Cleaners Association 
Atlanta Biltmore Hotel 
Atlanta, Georgia 
May 4—5, 1955 


Hlinois Laundry Association 
American Institute of Laundering 
Joliet [inois 
May 5, 1955 
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Announcing the New Delivery Body Models 
MN-7 & MN-8 


on Forward Control Chassis 
Lower — More Narrow Body 


[¥ Te 
|_| x ° Cé ‘QUNORY 


by BOYERTOWN 


WHITE | \ ' * Designed for Your Method of Handling 
* Full square usable payload space of 
198 and 242 Cu. Ft. 
«, we * Easily installed shelving, racks, hooks 
—_— to fit Your operation 


Cauwory || 


* Load accessible from front and rear 
¢ 7 additional delivery panel and 
seats models — 


SN-7 & SN-8 


on Flat Face Cowl Chassis 
Stand Drive Controls Available 





Laundryowners and Dry Cleaners Association of Mon 


tana, Southern Alberta and Northern Wyoming 
Park Hotel 
Great Falls, Montana 
May 6-7. 1955 


West Virginia Launderers and Dry Cleaners 
Association 
Stonewall Jackson Hotel 
Clarksburg, West Virginia 
May 6-7, 1955 


Linen Supply Association of America 
Ambassador Hotel 
Los Angeles, California 
May 10-13, 1955 


Pacific Northwest Launderers & Dry Cleaners 
Winthrop Hotel 
Tacoma, Washington 
May 12-14, 1955 


Pennsylvania Laundryowners Association 
Shawnee-on-the-Delaware 
Shawnee. Pennsylvania 
May 12-15, 1955 


Idaho State Laundry & Dry Cleaning Association 
Shore Lodge 
McCall, Idaho 
May 13-14, 1955 


IT’S ECONOMICAL ! 
UNI-MAC TWIN C 


Imagine, a really practical 3-in-1 

wash and damp-dry unit with 8 

TIMES the capacity of an ordi 

nary home unit. Basket holds 12 

Ibs. dry weight . . . 20% MORE 

THAN OTHERS! Handles bun 

dles as units, saves marking and 

net costs. Washes, rinses, damp 

dries 90-120 Ibs. per hour 

saves time, increases profits! Write for full details « . 
AMERICA’S MOST ADVANCED WASHER! 


UNI-MAC CO. + P.0.BOX 4977-A + FORT LAUDERDALE, FLA. 


April 15, 1955 


The Connecticut Launderers & Cleaners 
Association, Inc 
Hotel Elton 
Waterbury. Connecticut 
May 13-14, 1955 


Oregon State Laundry Owners Association 
Eugene Hotel 
Eugene, Oregon 
May 19-21. 1955 


New Hampshire Laundry and ¢ le aners Association 
Hotel Wentworth-by-the-Sea 
Newcastle, New Hampshire 
May 21, 1955 


California Laundryowners Association 
Feather River Inn 
Blairsden, California 
June 9-12. 1955 


Florida Institute of Laundering and Cle 
Lavo Mar Hotel 
lort Lauderdale, | lorida 
June 10-12, 1955 


Laundry and Cleaners Allied Trades Assoc 
Grand Hotel 
Mackinac Island, Michigan 
June 23-26, 1955 


“ational sts Marking Machines and Conveyors are preferred 


by better plants the world-over' 


«Me 











é “FOR TEMPORARY IDENTIFICATION — 


THERMO-SEAL 


TAG-O-MATIC 


with Thermax Tape and Tabroli 


TAG-O-LECTRIC (Power Stapling) 


with Tag-O-Lectric Fiberoll and Staples 


TAG-O-MATIC 


Teg-Meking and Marking Machine 
with Tag-O-Lectric Fiberoll 


. 
“FOR PERMANENT IDENTIFICATION — 


RIBBON-RITE MARKING MACHINE 


stiles Mochine e indelible Ribbon Bite Bibbor 


Write for Free Booklet on TEMPORARY IDENTIFICATION 


TEXTILE MARKING MACHINE Co., Inc. 
246 Walton Street, Syracuse 2, New York 





These helpful booklets 
Can Show YOU HOW To: 


» Solve special problems 
> Train new help 
> Make more money 
1. “How To Clean Cotton Rugs”......$ .25 
step-by-step instructions for handling 
shag rugs 
“Manual for Training Silk Finishers”. 1.00 


how to turn out top quality finishing 
on all garments 


“Profitable Alterations” .......... .50 


how to make money on repairs 


“The Laundry Primer” ............ .50 


ABC's of washroom operation 


“Storage for the Drycleaner” ...... .50 


guide to vault installation and operation 


“Guide To Plant Layout”.......... 1.00 


in color; how to make your drycleaning 
plant more efficient 


“How To Train Finishing and Folding 
Operators in the Laundry”......... 


shirts, flatwork, wearing apparel 
how to produce top quality finishing 


‘Manual for Training Wool Finishers’. 1.00 


1.00 


For one or more of these informative 
books—circle number and mail coupon 


STARCHROOM LAUNDRY JOURNAL 


304 East 45th Street, New York 17, New York 
Send books indicated below. 


My check for enclosed. 


1/ /@/ 4\ |5 


Neme 
Firm 
Street 


City 











= 





Boyd H. Carr, Sr., 67, former head of pricing and chief 
statistician for the Dow Chemical Company, Midland, Michigan 
died March | at Tucson, Arizona, where he and Mrs, Carr wer 
spending the winter. A veteran Dow employee, Mr. Carr retired 
in 1953 after serving the company 38 year 

At the time of his death Mr. Carr was a member of the gov 
erning board of Clarkston College of Technology, Potsdam, New 


York, where he was educated 


Edward A. Robinson, 
51, soap and detergent re 
search specialist for Diamond 
Alkali ¢ ompany Cleveland 
Ohio, died on March 17 when 


the car he was driving struck 


a tree He was on his way to li me 
hi office at Diamond's Ke ia 
search Center in Fairport 

Ohio, when the accident o« t ” 
curred. Mr tobinson = con vial 


tributed many articles to de 


tergent 


mavazines and fre ‘ 


(que ntly delivered paper to 
technical associations 


Norwich 
University in Vermont, Mr 


An alumnus of 


tobinson wa i member of A 
the All the American So 
ciety for Testing Materials, American Association of Soap ind 
Glycerine Producers and the Chemical Specialties Manufacturin 
Association 

Among his survivors are his wife and three 


children 


John D. Ward, 46, president of the LaCrosse (Wisconsin 
Model Laundry and Cleaning Company, died on March 17 of 
heart attack. Mr. Ward was American Institute of Laundering 
Director for District No. 6 which includes the states of Minnesota 
North Dakota, South Dakota and Wisconsin. He had been active 
in the laundry business since 1930 and was past president of 
the Wisconsin Institute of Laundering, the LaCro Kiwani 
Club and the LaCrosse Chamber of Commerce 

Mi W urd i 


urvived by his wife, a son, a brother and a 


C.F, Young, 83, chairman 
of the board of The Davie 
Young Soap Co Dayton 
Ohio, died on February 10 

Mi Young had been asso 
ciated with the company since 
he wa 17 vear old. It wa 
the only firm he ever worked 
for, and during the 66 years 
ot hi { 


concer hie rose from an in 


, 
ociation with the 


‘ perienced plant worker to 
chairman of the board, With 
his family, he purchased com 
plete control of the company 
in 1914 

Three of Mi Young $ five 
on constitute the present 
management of the company 
Kk. H. Young is president, Howard Young is secretary and trea 
urer, while J. RK. Young is sales manager of the Drvcleaning 
Division kK I Young Is le gal 
Dr. Herman Young is attached to the staff of the Mayo Clini 


Minnesota 


counselor for the COTMpany 


Ko hester 
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Strike back 


Q. 
Q. 
Q) 
Q) 
Q. 
Q) 
Q) 
Q) 


a Quiz 


that may save 


your life 


What is cancer? 


Can cancer be cured? 


How ean cancer be discovered 


in time? 


What is the 


American Cancer Society ? 


What has it accomplished ? 


Does that mean it has solved 
the cancer problem? 


Can | help to 


prevent this tragedy? 


What will my contribution 
be used for? 


April 15, 1955 


A. 
A. 
A. 
A. 
A. 
A. 
A. 
A. 


An uncontrolled growth of cells. 
If permitted to spread through the body, 
it inevitably leads to death. 


Many types can be cured, 
but only if they are discovered and 
treated early. 


By your doctor who 
has available many diagnostic tests. 


The only national voluntary agency 
which fights cancer by research, 
education and service to cancer’s victims 


It helped save an American from 
dying of cancer on an average of 
every seven minutes last year. 


Unfortunately, no. Despite the 
advances made, more than 235,000 
Americans will die of cancer this year 


Yes. By having regular health examina 
tions yourself. And by contributing 
to the American Cancer Society 


For research that may some day 
save your life, for education and for 
helping cancer’s victims 


at cancer...man’s cruclest enemy...Give 


»American Cancer Society 


1 












CLASSIFIED DEPARTMENT 


10¢ @ word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitels 
or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. Minimum charge—$2.00 (new or repeat). 
Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 


insertion of same ad. Minimum charge $1.00 


(new or repeat). Capitals or bold face type—double these rotes 


Ads including full payment must be in our hands by the first of the month. Payment should 
accompany all orders. Add cost of 5 words if answers are to come to a box number to be 


forwarded by us. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 304 East 45th St., New York 17, N.Y. 








LAUNDRIES and CLEANING PLANTS FOR SALE 


HELP WANTED 





QUICK SERVICE LAUNDRY in southern Westchester County 
Equipped 25 pound washers. Ideal FEEDER PLANT setup for metropolitan 


NEW YORK LAUNDRY. ADDRESS, Box 661, STARCHROOM LAUNDRY 


¢ 


Deluxe 


JOURNAL 2 
Laundry, Central Illinois college town. Well equipped, doing $31,000 
annually. No competition. Plenty room for expansion. Only laundry 


Good commercial and family accounts includ 
ing three hospital accounts. Price $16,000 Lette! 
Laundry, Box 209, Carlinville, Ill 656-2 


in trading area of 40,000 
Sell or rent building 


man Bros 


Laundry, 10 Maytags, Rheem softener, Huebsch tumbler, Northern Okla 
Make enough net profil to pay out 


homa. Well established, busy place 
in 9 months. Information and free pictures mailed, no obligation. C-5055, 
Continental, 604 Grand, Kansas City, Mo 659-2 


South 


For sale. Commercial and wholesale laundry plant located in large 

west city. Large industrial area. Weekly sales exceeding $3,000. Ap 
proaching busy season with prospects of 30-40°/, increase. Ideal for linen 
supply. ADDRESS, Box 860, STARCHROOM LAUNDRY JOURNAL. 2 
For Sale—Laundries, Drycleaning Plants, Rug Cleaning Plants in 
Metropolitan N. Y. C. area, Westchester, New Jersey, Connecticut, 


If interested in buying or selling, contact J. B. KANDEL, 
LAURELTON, LONG ISLAND, NEW YORK. PHONE: 
9653-2 


Pennsylvania 
131-39 226th St, 
LAURELTON 6-3291. 
TO BUY OR SELL A LAUNDRY, DRYCLEANING OR RUG CLEANING 
BUSINESS IN NEW YORK, NEW JERSEY, CONNECTICUT OR PENN- 
SYLVANIA. CONTACT RICHARD J. MULLER, Lic. Broker, 89-16 184th 
S1., Jamaica 3, N. Y. Republic 9-3016. 472-2 
ONE COMPLETE DRYCLEANING—LAUNDRY AND COLD STORAGE 
PLANT. Wil! sell reasonable. ADDRESS, Box 661, STARCHROOM LAUN.- 
DRY JOURNAL. 2 
LAUNDRY AND DRYCLEANING PLANT. WESTERN PENNSYLVANIA. 


ONLY LAUNDRY IN COUNTY. GROSS $480,000 PER YEAR. PRICE 
$30,000. ADDRESS, Box 655, STARCHROOM LAUNDRY JOURNAL. 2 


Annual sales $100,000, can be 


Real estate includes 


Linen supply and family laundry plant 
doubled, Sacrifice due to illness. Reasonable terms 
plant and @-family Very Three 
upper New York State. Very heathful climate, Fine community, ADDRESS, 
STARCHROOM LAUNDRY JOURNAL. 2 


Price $40,000 
hit margin 
848-2 


house low taxes routes, Resor! area, 


Box 636, 
Missouri laundry—70 family. Ideal college town of 7,000 


Volume $26,000 
John Curfman, Maryville, Missouri 


with building Low operating costs make p 


above average 








SALESMEN-DISTRIBUTORS WANTED 





Leading mill desires two experienced salesmen with laundry industry 
following for exclusive handling laundry textiles on non-conflicting side 


ymmission basis. One representative to operate preferably 
covering Northern California, Nevada, Utah, Sout) 
uthern Oregon. The other representative operating from 
Portland o1 covering Northern Oregon, Northern Idaho, Mon 


tana and Washington. ADDRESS, Box 657, STARCHROOM LAUNDRY 


JOURNAL 14 
SALES OPPORTUNITY IN INDUSTRIAL CHEMICALS. ATTRACTIVE 
OPENING IN LAUNDRY CHEMICAL INDUSTRY. NEED AGGRESSIVE, 
AMBITIOUS SALESMAN OVER 30. MUST KNOW COMMERCIAL LAUN 
DRY PRODUCTION. LAUNDRY SUPERINTENDENTS, SUPPLY MEN, 
TECHNICIANS AND CONSULTANTS QUALIFY TECHNICALLY. WORK 
WITH LAUNDRIES AND LAUNDRY SUPPLY DEALERS. REPRESENT 
NATIONALLY KNOWN MANUFACTURER OF INDUSTRIAL CHEMICALS. 
SELL AND DEMONSTRATE ALKALINE LAUNDRY DETERGENTS AND 
RELATED ITEMS. ESTABLISHED TERRITORY. DRAW, COMMISSION, 
EXPENSES. WRITE FOR INTERVIEW GIVING AGE, SELLING EXPERI- 
ENCE, LAUNDRY EXPERIENCE OR CONTACTS, INCOME REQUIRE- 
MENTS. ADDRESS, Box 766, STARCHROOM LAUNDRY JOURNAL. .-14 


line straight « 
from San Francisco 
ern Idaho and $ 


Seattle, 








FIRST CLASS LAUNDRY SUPERINTENDENT FOR ONE OF ATLANTA, 
GEORGIA’S, BEST PLANTS. KNOWLEDGE OF DRYCLEANING HELPFUL. 
THIS JOB WILL BE PERMANENT. EXCELLENT OPPORTUNITY. ANSWER 
IN OWN HANDWRITING GIVING YOUR COMPLETE EXPERIENCE IN 
THE LAUNDRY INDUSTRY FOR PAST TEN YEARS. ADDRESS Box 879 
STARCHROOM LAUNDRY JOURNAL. 4 


wishes to 
Write 
890-7 


Laundry and drycleaning business located in city of 40,( 
employ young, experienced laundry and drycleaning manager 
O. S. Fishel, 130 E. Irvin Ave., Hagerstown, Md 
PROFITABLE OPPORTUNITY FOR EXPERIENCED WORKING MANAGER 
IN MEDIUM SIZED LAUNDRY AND DRYCLEANING PLANT LOCATED 
IN THE SOUTH. MUST BE CAPABLE OF HANDLING ALL PHASES OF 
OPERATION, INCLUDING SALES, AS WELL AS DRYCLEANING SUPER- 
VISION. EXCELLENT SALARY AND PROFIT-SHARING BONUS FOR THE 
RIGHT MAN. ADDRESS, Box 861, STARCHROOM LAUNDRY JOURNAL. 


7 


LAUNDRY DEPARTMENT MANAGER for a large laundry and dryclean 
ing chain in metropolitan New York. Applicant must have had extensive 
supervising washroom, shirt department and flatwork 


Must have ability to handle personnel and must 


prior experience 
department operations 


be cost and efficiency conscious. Salary commensurate with ability 


Write stating all qualifications including salary and personal data in de 


tail. ADDRESS, Box 829, STARCHROOM LAUNDRY JOURNAL 








SITUATIONS WANTED 


PRODUCTION SUPERINTENDENT desires connection with m 


in all department 





»dern, pré 


gressive laundry. 37 years experience services and 


systems. 25 years with two concerns. Good organizer and trainer of of 


erators to produce quality at minimum cost and meet service require 
Can furnish unquestionable 


secondary. AD- 


ments. Knowledge of drycleaning, also sales 


recommendations as to ability and character. Location 


DRESS, Box 676, STARCHROOM LAUNDRY JOURNAL. 


Available September Ist, 21 years in sales and production, capable of 


managing. Like profit sharing plan. Best references. Invite investigation 


Present employer knows of ad. Can produce results. Expect to be well 


ADDRESS, Box 877, STARCHROOM LAUNDRY JOURNAL. 


« 


o~ mpensated 


Drycleaning and laundry superintendent, experienced both industries 











Production, quality control. Age 36, married, steady, good habits, as 
suine complete responsibility. Will send complete resume. ADDRESS 
Box 678, STARCHROOM LAUNDRY JOURNAL. : 
Laundry and drycleaning superintendemt, 25 years experience, married 
sober, steady, will go anywhere. Best of references. O. L. Casor hey 
herdstown, W. Va 885-5 
CONSULTANTS 
IN TROUBLE? Our chemical! analysis of garments and laboratory rey 
place responsibility for damage and save your money. Charges light 


HUBBARD TEXTILE CONSULTING BUREAU, Rt. 3, CHARLOTTESVILLE, 
VA. 782-2° 


HARRY W. CORNELL—LAUNDRY MANAGEMENT—CONSULTANT. LET 
US IRON OUT YOUR PROBLEMS AND PUT YOUR PLANT ON A 
SMOOTH-OPERATING, PROFIT-MAKING BASIS. BENNETTT RING BLDG , 











207 E. BROWARD BLVD., FORT LAUDERDALE, FLORIDA. 854-25 
BUSINESS SERVICE 

DIRECT MAIL ADVERTISING for cleaners-launderers that gets new busi 

ness at low cost. Write for free samples. Reba Martin Advertising, 4201 

N. W. @nd Ave., Miami 37, Fla 607-1 
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SUEDE AND LEATHER SERVICE 


MACHINERY FOR SALE (Cont'd) 





Wholesale leather and suede cleaning, redyeing, refinishing. Hur 
dreds of satisfied customers in every state. Open account. Try out 
exclusive. DAVOTEX process. You will become a regular customer 
C. O. D. CLEANING & DYEING CO., 1430 Harrison St., Davenport 


lowa 654-15 


Suede and Leather cleaned and refinished—Jacket $3.50, Topper $5 
Coat $6.00. Advance Leather Coloring, 1628 Pitkin Ave., Brooklyn 12 
ade 167-13 








PROFESSIONAL NOTICES 


CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington 201-27 


REPAIRS — PARTS — SERVICE 
REPAIR PARTS FOR ASHER IRONERS, GEARS ALL SIZES. Expert service 


men. Full line of Asher ironers rebuilt by men who know how 
BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J 
1228-37 




















CARDING WIRE 


CARDING WIRE: For curtain and blanket stretchers. G. W. ROBINSON 
CO., 36 Pleasant Street, Watertown, Mass 3240-38 


MACHINERY WANTED 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9-6585, will purchase or help you sell your surplus equip 
ment. Send for list or ask for representative 9874-3 














WANTED—PROSPERITY WASHERS from 35 |bs. to 200 Ibs. Eqgen Laun 
dry, 367 Brook Ave., Bronx, N. Y 738-3 


WANTED, MONEL METAL WASHERS, a!! sizes, and any other laundry 
equipment. Interested in buying entire plants for export, highest price 


paid. ADDRESS, Box 874, STARCHROOM LAUNDRY JOURNAL 3 


POWER PLANT EQUIPMENT FOR SALE 
BOILERS FOR SALE: 1—Cleaver Brooks 125 H.P. oil fired #5 oil with 


new tubes, 1—New Steammaster 40 H.P. water tube oil-fired, 1—Used 
100 H.P. Cleaver Brooks 125 W. P. oil-fired #3 oil. Priced very reason 
ably. Chicago Used & New Laundry Equipment Co., 3128 W. Lake St., 
Chicago, I] 711-36 











SACRIFICE! 235 to 350 H.-P. Brownell firebox boiler 150% WP wit! toker 
stack, etc. Insurance inspected. Garson, W lrow Ave., Norfolk, Vi 


ginia. Phone: MA 2-757 856-36 


BOILER—60 H.P. DUTTON—125 LBS. W.P. 75 OIL—PERFECT CONDI 
TION—REASONABLE. P.O. BOX 95, RAMSEY, N. J BB2 34 


MACHINERY FOR SALE 











6-roil 12¢ mith-Drum streamline ironer variable speed, mot iriver 
rebuilt. Immediate delivery. GARDNER MACHINERY CORP., BOX 932, 
CHARLOTTE, N. C 601-4 
PROSPERITY SHIRT UNIT with Forse sleever. New, Used only one 
season. Wi ¢ for half price or trade. Enterprise Launderer 602 Mair 
Kellog, Idat 838-4 


FOR SALE 48 Tolhurst extractor « mplete with motor and belt $2 
Reliable Rug Cleaning C 845 River St., Paterson, N. J 85% 


IDENTIFICATION EQUIPMENT BARGAINS—<¢ character Ribbonrite mark 


ing machine, model RS6, serial 35279 ist overhauled, $4 14-characte 
National Marking machine, electric-driver n pedesta 4 yea 
excellent condition, $350. Fantom-Fast marking machine, air trix 


move table, 8-character, $350. 3 Fantom-Fast tube lite fixtures, $20 eac! 
Walter's South Side Laundry, Foxhurst Rd., Baldwin, L.I1., N. Y 855.4 


Troy 2-roll ironer, return type, 120” AC motor. Excellent modern iter 
Fine ironer for drive-in or small plant. Bargain. D'Angelo & Ash, 430 
Beach 7ist St., Arverne, New York City. Belle Harbor 5-3229. Night 


phone - Shore Road 5-6410 840-4 


1 Kewanee 87 H.P. boiler, will generate 132 H.P. Heavy plate with Ace 
Uniflow oi] burner. Less than 2 years old. Will sacrifice. C. E. Browr 
American Laundry, Valparaiso, Ind 869-4 


April 15, 1955 


FOR SALE: 4 NEW 42” x 84” American Champion Cascade Monel metal 














2-pocket, motor-driven washers with automatic valves at 40-5 saving 
Gardner Machinery Cor; Box 932, Charlotte, N. C 862-4 
nly—42 x 96” American Champion Cascade washer at $2,000, 2 only 

42 x 96 American Norw i Cascade washers at $2,000, | nly 
42 x 84” Hoffman washer at $2 2 only 48” American O.T. extrac 

tors at $1 1 only-—48 Tolhurst extractor at $50 2 only—42 x 9 
Hoffman drying tumblers at $8 1 only—12¢ 2-lane attached type flat 
work folder at $1, Available July 1, 1955 as is——where is. For further 
information, contact: Henry Ford Hospital, Purchasing Dept Detroit 
Michigan 870-4 
FOR SALE: 2 NEW American 5 Notrux extractors with extra sets con 
tainers. Monorail and i-ton power lift. Real bargains. Gardner Machin 
ery Corp., Box 932, Charlotte, N 663-4 
2 AMERICAN NORWOOD CASCADE 42x 84”, 4 compartment, 4 door 
SLIDE OUT TYPE washers. IN EXCELLENT CONDITION. CUMMINGS 
LANDAU Laundry Machinery ‘ $05 Ten Eyck St., Br klyn 6, N.Y 
671-4 

FOR SALE: 1 NEW 5,000 gal capacity storage type water heater wit! 
) GPH Ho and thermostat nit valve. Priced for quick sale 
Gardner Machinery Cory Box 932, Charlotte, N 8644 
42 x 64 I y Electromati tainle tee| washer, 2 years i SPECIAL 

PRICE $2,900; American Cascade 42 x 64 Mone! washer, 2 pockets 
joors, latest one shot door SPECIAL PRICE $1,795; 42 x 84° Holtmar 
ilvercrest Monel washer, less than 12 years old SPECIAL PRICE $2,350 
Above machines motor driven, guaranteed in g i running conditior 
excellent buy WILLIAMS LAUNDRY MACHINERY CO., In 47-37 9th 
st, Long Island City 1, N. Y. STillwell 6-6666 872.4 

FOR SALE: 10 NEW 44 x 64” American motor driven w i washer aut 
matic valve Priced at le than cost of new shell and cylinder. Gardner 
Machinery Cory} Box 932, Charlotte, N. ( 665 4 
Forse automah hirt folder, 18 months old, $395. Cissell bag type 
sleever, like new, $15 Rema air vacuum, |—8 presses, $200. This equis 
ment is guaranteed to be in perfect operating condition, Fashi Cleat 
ers, 352 Elm St tamford, Cons 664.4 
Troy 30 x 3 all metal washer motor drive with electr brake and 
Huebsch automatic iniet valve $3 46x 3 pen end tumbler tear 
heated, $15 1S HP. Orr and Sembower il fired boilers, horizonta 

mplete with return systen $55 Troy 2 extractor $; " 

never used and other very little. Iq. Weingaertner & n, li 47 
Eastor Ave ! I i M aa4aa4 

D / / 
* 
Together we can 
strike back 
. 
Give to 

03 














MACHINERY FOR SALE 


(Cont'd) 





FOR SALE: 3 NEW Prosperity Power Circle 2-girl, air-driven shirt units 
Gardner Machinery Corp., Box 
666-4 


You can save plenty of these 


932, Charlotte, N. € 


money or 


old, reasonably priced 


37-37 9th St., 


Troy Flexomatic 2 lane folder, less than 3 years 
WILLIAMS LAUNDRY MACHINERY CO., Inc., 


ity 1, N. Y. STillwell 6-6666 


Long Island 
‘ 873-4 
2-gitl shirt units. Priced right 
Charlotte, N. C 

667-4 


3 NEW America: 


Gardner Machinery Corp., Box 932 


air-driven, 


FOR SALE 


for big sa ving 


Prosperity shirt unit, Glover turbine dryer, Cook reversing washer 


, Huebsch cabinet dryer, Loyal collar starcher—new, Bock ex 
tractor 15", collar and cuff machines. Aurora Laundry, 562 So. River St., 


Aurora, Ill 675-4 


16 x 28 


Was set up 
you need at a 
( 


6-roll streamlined F. W 


get the woner 


irwoner 


1 NEW America: 
Here i) your 
can afford. Gardner Machinery Corp., Box 932, Charlotte, N 

666-4 


FOR SALE 


bul never used chance to 


price you 


40” Hotiman extractor, Monel basket, AC motor drive. A modern, effi 

jen! extractor at @ fraction of its new price. D'Angelo & Ash, 301 Beact 

New York City. Belle Harbor 5-3229. Night phone 
641-4 


let St., Arverne, 
Road 5-641¢ 


Shore 


GARDNER MA- 


603-4 


Holiman 75A petroleum still. Immediate delivery 


CHINERY CORP., BOX 932, CHARLOTTE, N. C 


hot-water 


water softener, boiler 35 H.P., 2'/2 years old, 5 power presses, 
torage tank, Johnson water pump. Priced very reasonably. Ralph Di 
Donato, 1504 Greenwood Ave., Trenton, N. J 739-4 
46” Troy extractor. Open-top type, AC motor drive, copper basket 
Years of satisfactory service left in this fine machine, D'Angelo & Ash, 
401 Beach 7ist St., Arverne, New York City. Belle Harbor 5-3229 
842-4 


Night phone Shore Road 5-6410 
IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9-6585, has available laundry and drycleaning equipment 


from several modern plants, some used only 3 years. Prices reasonable 


and terms extended. Write for our availability list without obligation 

9873-4 
Zephyr washer, 54 x 60” Monel, 2-pockets, AC motor drive. Fine 
washer for diaper plant or linen supply. D'Angelo & Ash, 301 Beach 
‘ist St, Arverne, New York City. Belle Harbor 5.3229. Night phone 
hore Road 54-6410 645-4 


condition 
608-4 


6 x 100” American 2-girl return-type ironers. Excellent 


GARDNER MACHINERY CORP., BOX 932, CHARLOTTE, N. C. 


IMPERIAL LAUNDRY MACHINERY CO., 12! Greenpoint Ave., Brooklyn 


American Tiltor 


22, N. Y. EVergreen 9.6565, has Prosperity 2-girl-unit 
unitHuebsch tumblers—Bock extractors—Pellerin-Milnor automatic 
washers—Columbia boilers. Complete plants installed and financed 


786-4 


GARDNER MA- 


807-4 


46 Troy, motor-driven, open-top extractor, rebuilt 


CHINERY CORP., BOX 932, CHARLOTTE, N. C 


&-roll ironer, American, thoroughly rebuilt. Big production, efficient 
machine af outstanding bargain. D'Angelo & Ash, 301 Beach 7\st. St., 
Arverne, New York City. Belle Harbor 5-3229. Night phone - Shore 
Road 5.6410 644-4 

does all 


TWINMATIC — hydro- balanced — washer — extractor — tumbler 
three operations in one open-pocket horizontal cylinder without parti- 
tions. Twinmatic uses patented method of jetting fluids to eliminate 
vibration, Write for catalog on 30—60 and 100 lb. Twinmatic for dry- 
cleaning and laundries, sold by Imperial Laundry Machinery Co., 121 
Greenpoint Ave., Brooklyn 22, N. Y. EVergreen 9-6585 785-4 


unit, late model, excellent shape 


Trade-ins and terms arranged 


4-girl 


at bargain prices 


Tiltor shirt unit, American 


Modern efficient presse 


D’' Angelo & Ash, 301 Beach 7ist St., Arverne, New York City. Belle 
Harbor 5.3229. Night phone - Shore Road 5-641( 045-4 

16 x 5 American return-feed flatwork ironers. Brand-new at less 
than half original cost. GARDNER MACHINERY CORP., BOX 932, CHAR 
LOTTE, N. C 809-4 
IMPERIAL LAUNDRY MACHINERY CO., 12! Greenpoint Ave., Brooklyn 


Sec-O-Matic synthetic unit 


22, N. Y. EVergreen 9-6565, has late type 

with solvent saver-—Mercury—140F unit—60 lb. automatic stainless perk 

inite10 lb. Columbia unit 784-4 

120” American Monitor flatwork ironer $1,200. Almost good as new 

Write for full information. Cowden's Laundry, Okmulgee, Oklahoma 
646-4 


94 








new and re 


STAINLESS-STEEL AND WOOD LAUNDRY WASHERS, bot! 
direct from manufacturer to you a! great savings 
Horwath Laundry Machinery Mig. Co., 1002 South 
170-4 


built, Pictures and 


literature on request 


13th St., Omaha, Nebraska 
EWING STAINLESS STEEL WASHERS. NEW MACHINES. Size 20” x 30 
60 lbs. dry weight capacity, $1,036, size 30” x 40”—80 lbs. dry weigh. 
capacity, $1,116, size 30” x 50”—100 lbs. dry weight capacity, $1,196 
Ask for details. ROBERT EWING & SONS, INC. Builders of washers since 
1905. Dept. SR, P. O. Box 454, Troy, N. Y 590-4 
For Laundry and Drycleaning Machinery try the Keel Company, 7229 
N. Western Avenue, Chicago 45, Illinois 4661-4 
30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 


EVANS AUTOMATIC SHIRT STARCHING MA- 


electrical equipment 
CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, Brooklyn 6, N. Y 4753-4 


48’ TROY HIGH-SPEED SUPER MERCURY EXTRACTOR WITH STAIN- 
LESS STEEL BASKET, 48” AMERICAN OPEN-TOP EXTRACTOR WITH 
MONEL BASKET AND MONEL SHELL; IN EXCELLENT MECHANICAL 
CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten 
Eyck St., Brooklyn, 6, N. Y 648-4 


40’ TROY MERCURY EXTRACTOR WITH COPPER TINNED BASKET. 
CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck Street, 
Brooklyn 6, N. Y 480-4 


TOLHURST, DIRECT MOTOR- 


48” VIERSEN HIGH-SPEED and 48” 
CUMMINGS- 


DRIVEN EXTRACTORS. Ready for immediate 


delivery 


LANDAU LAUNDRY MACHINERY CO., 213 Ten Eyck Street, Brooklyn 
4, B. FT 4855-4 
24 x 120’ RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N. Y 9725-4 


wasners 


REBUILT LAUNDRY AND DRYCLEANING MACHINERY — 
extractors, ironers, presses, tumblers, filters, stills, 
stock on the floor READY FOR INSPECTION AND DELIVERY. 
plants installed. IMPERIAL LAUNDRY MACHINERY CO., 12! Greenpoint 
Ave., Brooklyn 22, N. Y 4400-4 


boilers. Large 


. ymplete 


HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 6864-4 


Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y 6910-4 


CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y 9706-4 


AMERICAN and TROY 5-Roll 100” IRONERS, ironing goods on both 
Can be arranged for return feed. CUMMINGS-LAN- 
313 Ten Eyck Street, Brooklyn 6, N. Y 

6766-4 


sides in single pass 


DAU Laundry Machinery Co., 


UNIPRESS LATEST MODEL 2-GIRL SHIRT UNIT, CONSISTING OF COM- 
BINATION COLLAR, CUFF AND YOKE PRESS, COMBINATION BOSOM 
AND BACKER AND 2-LAY SLEEVE PRESSES, EXCELLENT MECHANICAL 
CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten 
Eyck Street, Brooklyn 6, N. Y 9945-4 


42 x 42” American 3-Y-COMPARTMENT, 3-DOOR MONEL METAL 
MOTOR-DRIVEN BLANKET, CURTAIN AND WOOLEN WASHER, COM- 
PLETE WITH AUTOMATIC WATER TEMPERATURE AND MIXING 
VALVE. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y 9950-4 


IMPERIAL LAUNDRY MACHINERY COMPANY, 12! Greenpoint Ave., 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8 
roll ironer, new 1942, American 8-roll ironer, American 6-ro!! ironer, 
Ellis 54x120” 9-pocket stainless washer, American Cascade 42x84" wash- 
er, Troy 42x72” washer; American Tiltor shirt unit, Prosperity 4-girl unit 
and coat presses, Hoffman 42x90” tumbler, Huebsch 36x30” tumblers, 
Hoffman and American 48” and 60” extractors for laundries or cleaners, 
Hoffman 140F unit used two months, American 30x48” petroleum unit 
with filter, still, etc., brand-new, Prosperity synthetic cleaning unit, 
DDZ 60-pound synthetic unit, Columbia synthetic unit 9069-4 


JOURNAL 
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MACHINERY FOR SALE 


(Cont'd) 





AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y 9014-4 


FOR SALE:—1—-50” AMERICAN NOTRUX extractor with two sets cor 
less-stee| curb, 2—AMERICAN NORWOOD 42 x 84” tw 

ket, all stainless-steel, motor-driven washers with American fully 
CHICAGO USED & NEW LAUNDRY EQUIPMENT 
511-4 


er stair 
tomatic washman 


cO., 3128 W. Lake St., Chicago 12, Ill 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN. 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street 
Brooklyn 6, N. Y 6983-4 
5 WATERWAY COMBINATION WASHERS AND EXTRACTORS. PER 
FECT MACHINE FOR BLANKETS, WOOLENS AND OTHER SPECIALTIES 
AS WELL AS COLORED WORK. CUMMINGS-LANDAU Laundry Ma 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 8075-4 
Wood cylinders and shells, replacements; any size, with new brass 
hinges and stainless-steel trim, also new wood washers. ILLINOIS LAUN- 
DRY MACHINERY MFG. CO., INC., 3124 W. Lake St., Chicago 12, Illi 

Nevada 2-262! 188-4 
Used 44 x 84” ROBOT two-pocket two-door all! stainless-stee! 
washer with automatic washman, 2—used 42 x 96” Ellis 
motor-driven all Monel washers, |1—used 42 x 64” American Norwood 
all-Mone! motor-driven washer, |—used 54” Americen Notrux extractor 
with two sets containers. CHICAGO USED & NEW LAUNDRY EQUIP- 
MENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, ILLINOIS. 
NE-7763 9628-4 
2-ROLL 100”, 110” and 120’ AMERICAN AND CL RETURN-FEED IRON. 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun 
305 Ten Eyck St., Brooklyn 6, N. Y 735-4 


nois 


For Sale: | 
motor-driven 


lry Machinery Co 
PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 
16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 

6914-4 
AMERICAN and TROY 26” and 28’ EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y 6868-4 
HUEBSCH 25’ COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co. 
305 Ten Eyck Street, Brooklyn 6, N. Y 9943-4 
PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUM. 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 
6; HK. 9952-4 
NATIONAL CASH REGISTER BOOKKEEPING MACHINE, GOOD FOR 
27 ROUTES, 10 CLASSIFICATIONS, 99 BUNDLE NUMBERS, 999 LOT 
NUMBERS; CAPACITY UP TO 99, POUNDS and $99.99. MODEL A-2297 
(6) ST. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 403-4 
5000-GALLON GROSS FILTER WITH MONEL SCREEN AND 2000-GAL 
LON TROY OLSON FILTER. IN EXCELLENT MECHANICAL CONDITION 
CUMMINGS-LANDAU Machinery Co., 305 Ten Eyck St 
Brooklyn 6, N. Y 694-4 


Laundry 


4-coil, AC 220 volt, 3 phase, 60 cycle, 
dispose of them immediately 


STARCHROOM LAUNDRY JOURNAL 
4 


open-end tumblers 
new. Want to 
ADDRESS, Box 792, 


9 Huebsch 
practically special price 


$225 eact 


48 x 120” ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO OPERATE. CUMMINGS-LANDAU Laundr y Machiner y Co 313 Ter 
Eyck Street, Brooklyn 6, N. Y 4651-4 


ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms. Baehr Laur 
T 


dry Machine Company, 29 Calumet Street, Newark 5, N. J 22404 


Greenpoint Ave 


IMPERIAL Laundry Machinery Co., |2! Brooklyn, N. Y 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 


for inspection, reasonable prices and terms, one year guarantee 


planis for laundry, synthetic and 


List the machines y 


Individual machines or complete 


petroleum drycleaning furnished i have for sale 
with us 9001-4 


1955 


April 15, 


belt-driven ex 
$13 Ten 
4755-4 


40” TROY and TOLHURST, direct motor-driven and 
CUMMINGS-LANDAU LAUNDRY MACHINERY CO 


Eyck Street, BROOKLYN 6, N. Y. 
AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT, IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 


MINGS-LANDAU Laundry Machinery $05 Ten Eyck St., Brooklyn 6 
N. Y 647-4 


lraciors 


48 x 12 motor-driven with motor on 
31286 


9146-4 


Ellis Drier Company 


4 Tumblers 
toy three-pocket 


three-door, late-type machine. Price reasonable 


West Lake Street, Chicago 12, Illi: 


120° STREAMLINED FLAT 
CUMMINGS 
klyn 6, N. Y 

6618-4 


TROY and AMERICAN LATE-TYPE 6-ROLL 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY 


LANDAU Laundry Machinery 313 Ten Eyck Street, Br 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 


EQUAL TO NEW IN EVERY RESPECT. 50 x 30 36x 54°, 42% 72" and 
44 x 84 Ready for CUMMINGS-LANDAU Laundry 


Machinery Ce« 313 Tex Eyck kiyn 6, N. Y¥ 6661-4 
WILLEY ROYAL CALENDER FLATWORK IRON 
Very reasonably priced. CUMMINGS 
$13 Ten Eyck Street, Br klyn 6, N. Y 


6767-4 


immediate delivery 
Street, Br 
30 x 12 and 36 x 12( 
ERS. Quality pr 
LANDAU Laundry Machinery ‘ 


duction machines 


IN NEW 
inery 4 
6799-4 


8-ROLL 120” AMERICAN and TROY IRONERS. REBUILT 
MACHINE CONDITION. CUMMINGS-LANDAU Loundiry Ma 


hr 


313 Ten Eyck Street, Brooklyn 6, N. Y 


AMERICAN 4-ROLL 100” and 120’ STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR 
ANTEE. CUMMINGS-LANDAU Machinery Co., Brooklyn 6 
| ie £ 9318-4 


48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW +%-, 6 or 9COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin 
313 Ten Eyck Street, Brooklyn 6, N. Y 9308-4 


Laundry 


ery Co,, 
AMERICAN 8-ROLL 120’ SYLON FLATWORK IRONER, WITH REEVES 
DRIVE: EQUAL TO NEW IN EVERY RESPECT. READY FOR IMMEDIATE 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyek 
St., Brooklyn 6, N. Y 596-4 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN. 36” x 30” HUEBSCH AND AMERICAN 
OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS-LAN- 


DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y 
597-4 


40’ AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40° HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO 


Eyck St, 
598-4 


305 Ter 


TOR. CUMMINGS-LANDAU Laundry Machinery ¢ 
Brooklyn 6, N. Y 


MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48", 30% 30", 24% 36", 24% 24", RE 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery ¢ 405 


Ten Eyck St., Brooklyn 6, N. Y 693-4 


60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyek 
St., Brooklyn 6, N. Y 600-4 
140F DRYCLEANING UNIT, CONSISTING OF: ‘0 «x 
3 motor 
30” drycleaning Noex tumbler to comply with 
Monel screen filter, 2 cone 


piping and fittings 


AMERICAN NOEX 


48” direct motor-driver cylinder 


metal washer with metal 


driven extractor, %6 x 
1300-gallor 


140F regulations, 75-gallon «fill 


bottom tanks, complete with necessary pumps, traps 


EQUAL TO NEW IN EVERY RESPECT. CUMMINGS-LANDAU LAUNDRY 
Machinery Co.,, 305 Ten Eyck St., Brooklyn 6, N. Y 789.4 


LIQUIDATION SALE OF FINE LAUNDRY EQUIPMENT o/ the CON 
NECTICUT STATE HOSPITAL, Middiletowr Cont ACT FAST FOR 
BARGAINS! American @-ro|! 120” FLATWORK IRONER,; American 6-rol 
120” FLATWORK IRONER;, 42 x 64” American Norwood Cascade MONEL 
WASHERS, 2 pockets, 42 x 9% 4 pockets, 42 x 96 0” 
American Cascade MONEL WASHERS; 24 x %6 Americar 
MONEL WASHERS; American 54° NOTRUX EXTRACTOR, : sets of 
MONEL CONTAINERS, American 44° MONEL OPEN-TOP EXTRACTORS, 
starch EXTRACTOR, al! direct motor-driven, AC 220 volt 
$ phase, 60 cycle. And « number of 
in thie issue. WRITE, WIRE OR ‘PHONE: Sole 
LAUNDRY MACHINERY, 17.47 9th St Long Island City 
STILLWELL 46-6666. 


6 pockets, 30 x 


(Cascade 


5 copper 


ther items too numerous to mentior 


WILLIAMS 


liquidator 
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WASH 


FOR QUALI 


These two words, Quality and Perforn 
been the hallmark of Cook Machi 
ETTES since they first appeared @ et 
over a decade ago. Every line am these 
fine machines speaks for the h of their 
design and construction, © @ only true 
yardstick for measuring § al performance 
in the field, has prove d Beyond any doubt the 
performance standard @f WASHETTES. Over 
20,000 WASHETTES have satified the require- 
ments of several thousand laundrymen for over 
ten years... proof that these machines were built 
to give the best of service for long periods of time. 


Having produced a machine that fulfilled its job 
well would be enough for some companies — but 
not the manufacturers of WASHETTES. They 
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D PERFORMANCE 


















ta 


maintain an attitude of never being quite satis 


fied with current developments. Instead, they 
always look to the future, seeking new methods, 
materials and techniques tor still better laundry 
equipment. From this belief in the need for con 
stant improvement has grown Cook Machinery’s 
constantly active test and research department. 


The results of this test and research program have 
been decided by those who know the thousands 
of laundrymen around the world who are using 
WASHETTES. They have seen Cook Machinery 
consistently, through the years, produce machin 
ery that remains far ahead of the field. That is why 
they will tell you that there is no finer laundry 
equipment made than WASHETTE...the name 


that progressive leadership has made famous 


See your nearest distributor, or write direct today for full details and specifications 
on the complete WASHETTE line for 1955. 


ak MACHINERY COMPANY INC. 


4122 COMMERCE ST., DALLAS, TEXAS 





washing is quick 


Short, punchy DRISUDZ formulas get your loads 


out fast—and 'the work sparkles! 





and simple 


One application—DRISUDZ on the break 


—does the whole washing job. 
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DRISUDZ 


YOU CAN DELIVER QUICK SERVICE AND TOP QUALITY AT REGULAR PRICES. 


with... 











washing formulas. 
7016 Euclid Ave. . Cleveland 3, Ohio 


Let your Cowles 
Technical Man help 4 
build new quick- 
service business with CHEMICAL COMPANY 
speedy DRISUDZ 
q 





